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travelscape .com™ 

One internet travel 
site guarantees'you 
the lowest rates or 
we pay the difference. 

Your online source for discount travel 




Allow a few extra minutes for it to cool. 
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The new Turbo. Drivers wanted I 
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Our 3D graphics accelerator performs over 100 billion operations a second, allowing us to render 
something like a mangled fibula with the utmost realism. (If it looks like oatmeal,then that's the way 
it’s gonna look.) Our chip is compatible with a gazillion games and software applications, so why not ■ t 
upgrade your computer with a 3dfx Voodoo3 7 board, or make sure it’s built into your next one. olll 
For more information, check out our website at www.3dfx.com. So powerful, it’s kind of ridiculous. 













YOU’VE GOT TO SEE IT IN 


EPSON 


COLOR. 


¥ 


SO 

DOES THE 
PHOTO PRINTER 
THAT JUST 
RE-CREATED IT. 


What makes this printer one in a million? Start with the way it made this once-in-a-lifetime photo. 
Flawlessly. Quickly. In fact, in just minutes, the EPSON Stylus’ Photo 700 ink jet printer delivered 
all this rich color by combining six inks for the smoothest gradation and perfect skin tones. And 
with 1440 dpi, no printer gives you more detail-just take a look at the bristles on that paintbrush. 
It's no wonder your photos will end up on the mantle. Come to think of it, this printer might too. 


DISCOVER THE AWARD-WINNING PERFORMANCE OF THE WORLD’S FIRST 6-COLOR 1440 DPI PHOTO PRINTER. 


Only Epson’ printers have the PerfectPicture” Imaging System for: 6-color printing, 1440 x 720 dpi 
and quick-drying inks • Fast color printing on any paper-snapshots in 90 seconds • EPSON 
Digital PhotoLab™ software bundle with Adobe Photo Deluxe, EPSON Photo Sheet,™ Kodak 
Picture Network, plus more • PC/Mac compatibility (iMac with adapter kit) • One-year warranty 
with overnight exchange. For more information about the EPSON Stylus Photo 700 or the 
even faster EPSON Stylus Photo 750 with USB, call 1-800-GO-EPSON or visit www.epson.com. 



E pson Stylus Photo 700. Best for photo quality. 


Price may vary. Epson and EPSON Stylus are registered trademarks of Seiko Epson Corp. PerfectPicture, EPSON Digital PhotoLab and EPSON Photo Sheet are registered tradema 


arks/trademarks of Epson i 
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Go to msn™com to do the unexpected. 


Lust for a new Aston Martin at MSN CarPoint . 1 


Review the impact on your auto insurance rates. 


Refinance your house for a heated garage. 


Discuss your passion at MSN Web Communities. 


Locate a spy movie revival at the local art house. 


Find killer movie soundtrack CDs for driving. 


E-mail your favorite femme fatale. 


Toast to another mission accomplished. 


The new msn.com. All you need to get stuff done. 

















INTERNET COMMERCE 


There is a place 

where the best products from the best brands 
are offered at the best prices you're likely to find, 
where the unrivalled convenience of online shopping 
is magnified with valuable information, 
helping you make smarter 
decisions about the 


things you 
want to 
buy 



and you 

can go there right now 
without even leaving your chair. 

J^AMERICA 

Internet commerce as it was meant to be. 






Why,, 


' do you suppose Internet commerce has been greeted with *§| @ ^ enthusiasm, when so 
many new ideas are met with skepticism and doubt? Perhaps it's because the potential advantages 

are so obvious you don't have to be a visionary to see them. Value America fulfills that awesome 

potential with important differences that separate us from the crowd. We're no one-line wonder, 

flea-market, or auction house. We are, rather, an incredibly broad online'department store,'with 


depth in a score of product categories, from computers to cold remedies, from diamonds to 

ft* 

dishwashers. We have direct relationships with hundreds of the most respected brands 


and we use our insider's perspective to create insightful and informative 


h i 


product presentations 


that'll help you weigh rr 1 the relative merits of competing models. At Value America, you can make better 


choices, because you actually have a choice- 


hundreds of thousands of carefully selected products, 


at prices that are always competitive, often the lowest around, and occasionally downright insane. 


www.ValueAmerica.com 
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And over 1,200 other brands... 








Shooting Stars 


the cover of this magazine’s first monthly issue, in Sep¬ 
tember 1996, we ran a picture of two familiar film crit- 
icTholding up two famous thumbs. Inside, Gene Siskel and 
Roger Ebert separately reviewed the Net’s best movie sites, and 
we noted: “Hated the movie? Loved the Web site? Gene’s a 
newbie, Roger’s a Net-head. On the Web, 
there’s room for both.” 

At the time, I thought it was a perfect 
example of what the Web was becoming: 
a rich, new consumer resource for every¬ 
day users, whether novice or experienced. 

So this month, as we debut our Summer 
Movies issue, and our own columnist Ebert 
takes a fresh look at the Web’s best movie 
resources, I want to dwell for a moment on 
the loss of my friend Gene Siskel, who died 
on February 20. Here’s how he introduced 
his 1996 reviews: 

“Let me tell you about the Web and me. 

I had been on AOL, period. As far as the 
pure Net goes, I imagined the typical Web 
user to be, oh, a heavy-set, 54-year-old guy with glasses and 
a pile of silver hair. But I knew I had to get in it (or on it). 
Then an old college classmate, Yahoo! Internet Life editor 
Barry Golson, asked me to join Roger—yes, he’s the Web 
whiz—in reviewing movie Web sites. All I asked was for Barry 
to send a Net expert to my home to help me out. He com¬ 
plied, but the guy burned me out inside of two hours....I 
eventually got a friend to help. While she piloted me through 



a bunch of sites, I sat by her side with a PowerBook and wrote 
this roundup of 10, site by site, icon by icon, http by http. 
Yes, I was in a grumpy mood.” 

Grumpy or not, Gene made picks as smart as his partner’s, 
and they hold up today. (You can retrieve them on our site, 
at www.yil.com.) Gene was not only an early 
friend and contributor to a fledgling pub¬ 
lication; he in effect helped to define the 
personal, breezy tone of this magazine. 
We’ll miss him. 

Elsewhere in our special movie section, 
you’ll find our version of the epic face-off 
between Star Wars (the prequel) and Austin 
Powers (the sequel), including a chat with 
cover spygal Heather Graham; a report on those 
movie-gossip sites that give major Holly¬ 
wood studios major headaches (“Rumor 
Mongers,” by Bilge Ebiri); and our preview of 
Net resources for the summer’s big releases. 

Also starring in this issue: “Spine Lan¬ 
guage,” by Bryant Urstadt, a look at how small¬ 
er bookstores are coping with the Amazon-ization of the book 
trade; “Play Ball!,” by Bob KlapiSCh, which gives the old pastime 
a new Net twist; and the premiere of a new regular feature, “The 
Gold Star Sites,” in which we take a single category of Web 
resources—starting with travel—and test the sites for perfor¬ 
mance, reliability, and usefulness, awarding the winners shiny 
gold stars. I promise not to use this phrase again, but you’ll have 
to admit: This is some kind of star-studded issue. 




OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 37 


SUBSCRIPTION INQUIRIES 


OUR WES SITE 


on the web: [subscribe.yil.com/service] 
by e-mail: [yil@neodata.com] (please include your 
full name and the address at which you subscribe) 
BY PHONE: 303-665-8930 
■ Please don’t contact the editors about sub¬ 
scriptions. They appreciate your interest but need 
their sleep. 


HOW DOES THIS MAGAZINE WORK WITH OUR WEB SITE? 

Very nicely. You’ll find links to every Web address in the magazine, 
updated articles, and Web-only daily features at [www.yil.com], 
WHAT’S THIS GOT TO DO WITH YAHOO!, THE DIRECTORY & PORTAL? 
We’re linked by a licensing partnership but editorially independent. 
Online, you can switch easily between our site and Yahool’s 
[www.yahoo.com]. 


12 JUN 1999 YAHOO! INTERNET LIFE 


















Browse. Buy. Back to Work. 


bluefly 


They say you can attract more flies with honey than vinegar. Personally, we recommend 

savings and selection. Bluefly.com is your own personal outlet store where you can shop for brand name fashions 
and accessories at discounts of up to 75% off of retail prices. Enjoy a 90 day money back guarantee, a 
$3.95 flat shipping fee (standard shipping Continental U.S. only) and the widest selection of designer fashions online. 


the outlet store in your home 


(Maybe we made it too easy) 

M 


©1999, Bluefly, Inc. 

























N othing personal. We just 
think waiting for those 
magic numbers to hit might 
take a while. At E*TRADE® were used to 
things moving faster. So E*TRADE® offers 
real-time quotes, breaking news, and up-to- 
the-minute analysis directly from the street. 
Our Smart Alerts notify you when your 
stock hits set levels. And you can transfer 
funds from your bank account directly into 
your E*TRADE® account. So you’re always 
ready to react to an ever-changing market. 

If you want the same equipment the brokers 
use to stay ahead of the market look us up 
at etrade.com, aol keyword: etrade, or 
the old-fashioned way, 1-800-ETRADE-l. 

If not, well, c’mon lucky seven. 


It's time for mm e*tr ade 

f fbe #1 place to invest online. 
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DOMINATE. 


online auction 


vicemarks of The Boxlot Company. ©1999 The Boxlot Company. 
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June 1999 • Volume 5 Number 6 


Features 


(? j) Charles Pappas/Safety Net 

Going, going...gouged! Web auctions can be risky 
biz—click here for help 

(?j) Annette Hamilton/Beality Bytes 

For IPOs, there’s nothin’ like a name. Also: banking 
by browser and nurturing a nerd 

Cover photograph by EJ CAMP/NEW LINE © 1999; imaging by GENE BRESLER 
Star Wars inset: KEITH HAMSHERE. © LUCASFILM LTD. & TM. All Rights Reserved. 


(fa Play Ball! 

By Bob Klapisch 

To attract fans, baseball sites are pitching Net 
cybercasts. But are they all they’re cracked up to be? 

Summer Movie Guide: It’s War, Baby! 

This season's cinematic showdown, and more 
© A Show of Force 
By Justin Ware 

it's your destiny to seek out Star Wars fan sites. Begin 
your journey here, Jedi 

©Girl Powers 
By Ben Greenman 

Up close and personal with Austin Powers’s smashing 
costar, Heather Graham. Oh, behave! 

© Summer Movie Guide 
By Dalton Ross 

Your ticket to this season's hottest flicks.. .on the big 
screen and online 
©Rumor Mongers 
By Bilge Ebiri 

The inside buzz on the Net’s Hollywood rumor mills 

©Rule of Thumb 
By Roger Ebert 

Our critic unsheathes his opposable digit to rate the 
Web’s top movie resources 


(fa Spine Language 

By Bryant Urstadt 

Can mom-and-pop shops survive in the 
dog-eat-dog world of Internet discount 
bookselling? 

(m Gold Star Sites: Travel 

By David Lidsky 

Seized by wanderlust? We’ve scoured the 
Web to find the leading travel sites 
















Introducing the Dell* Inspiron™ 3500 
notebook, with the Intel* Celeron™ processor at 
333MHz. It’s a perfect notebook for your home 
away from home. Of course, with its great price, 
you’ll also be able to take it anywhere. 

Headed to the beach? No problem - it's only 
6.25 pounds. Too many frothy, blue cocktails? Its 
13.3-inch screen offers great clarity. Afraid you’ll 
have to leave behind your favorite games or those 
evil work-related programs? No chance. There’s 
plenty of storage space with the 4.3-gig hard 
drive. So what are you waiting for? Just visit us 
at www.dell.com or give us a call to order. Then 
pack your bags and dorft forget to wear sunscreen. 

800-283«1480 


Light Weight, Light Price 

• 13.3" XGA Active Matrix Display 

• 32MB SDRAM 

•4.3GB* UltraATA Hard Drive 

• Modular 24X Max 7 Variable CD-ROM 

• NeoMagic® MediaMagic™ 256AV AGP Video 

• 3D Surround Sound with Wavetable 

• Lithium Ion Battery 

• MS® Works Suite 99 with Money 99 Basic 

• MS Windows® 98/Touchpad 

• 3-Year Limited Warranty 7 

• Inspiron Setup Video 

$1799 

$54/Mo., 48-Month Purchase Plan 33 

4§j» E-VALUE CODE: 88768-800517 


Deluxe Nylon Case, 6.4GB Hard Drive, Internal 
56K Capable" v.90 Fax Modem with Trial Offer 
ConnectDirect * Internet Access" 

ADD $199 

£§ E-VALUE CODE: 88768-800519z 



USE THE POWER OF 
THE E-VALUE™ CODE. 

CH OUR LATEST TECHNOLOGY WITH 
1 OUR LATEST PRICES. ENTER THE E-VALUE 
CODE ONLINE OR GIVE IT TO YOUR SALES 


oeu 



www.dell.con 


Are you Y2K OK? www.dell.com/y2k 

Phone Hours: M-F7a-11p * Sat-Sun 8a-8p CT • In Canada, 1 call 800-839-0148 • In Mexico,' call 001-800-210-7607 
33 48-Mo. Purchase Plan offered through Dell Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to qualified consumers. Only available in the 50 U S. 
states and District of Columbia, except AR & MN. Availability may be limited or offer may vary in some states. Advertised payments are based on sales 
prices depicted for 48-mo. term at 18.99% APR, with approved credit. Excludes taxes & shipping charges which vary (for example, based on sales price of 
Si799 for a notebook system, the total of sales taxes 8t shipping charges via 3- to 5-day ground to Hartford City, IN would be $184.95 [includes sales taxes of 
$89.95 and shipping charges of $95.00].) Taxes 8i shipping charges due with 1st payment unless included in the amount financed, in which case your 
monthly payment will be higher. 
















DELL DIMENSION DESKTOPS 


NOW THAT YOU'VE 
GRADUATED, 

YOU SHOULD BE 
SMART ENOUGH 
TO BUY A DELL. 

No matter what path you take, Dell wants 
to help you make a smart decision when it 
comes to computers. You can go online or call 
our helpful sales representatives to get Dell’s 
award-winning systems at low prices. Either way, 
you can custom configure a computer to suit 
your needs. And receive technical support at 
any hour of the day or night with a call or a click. 


Common features: Mini-Tower Model ♦ 512KB Integrated L2 Cache (128KB on Intel' 

Access ' ♦ MS' Works Suite 99 with Money 99 Basic ♦ 3.5" Floppy Disk Drive ♦ Umver^^H^^H 
Upgrades: HP OfficeJet 710. add S499 ♦ APC Back-UPS Office, add $99 ♦ HP DeskJel^^^Bj 


DELL DIMENSION V400c 

INTEL CELERON PROCESSOR AT 400MHz 

DELL DIMENSION XPST450 

PENTIUM III PROCESSOR AT 450MHz 


•32MB SDRAM 

• 96MB 100MHz SDRAM 


• 4.3GB 4 Ultra ATA Hard Drive 

• NEW 9.1GB 4 Ultra ATA Hard Drive 


• 15" (13.8" viewable) 800F Monitor 

• 17" (16.0" viewable, 26dp) M780 Monitor 


•ATI 8MB 3D AGP Graphics Card 

• ATI 8MB 3D AGP Graphics Card 


• 32X Max 6 Variable CD-ROM Drive 

• 40X Max 5 Variable CD-ROM Drive 


• Yamaha XG 64V Wavetable Sound 

• Yamaha XG 64V Wavetable Sound 


• harman/kardon HK-195 Speakers 

• harman/kardon HK-195 Speakers 


• Dell QuietKey® Keyboard/Logitech 

• Dell QuietKey Keyboard/ 


First Mouse + Wheel 

MS IntelliMouse® 


$999 

$1559 


$30/Mo„ 48-Month Purchase Plan 33 

$47/Mo., 48-Month Purchase Plan 33 


^ E-VALUE CODE: 88770-500509 

^ E-VALUE CODE: 88770-500515 



16MB Diamond Viper 3D AGP Graphics 


with Subwoofer, WOMB Iomega Zip 

Card, ACS-340 Speakers w/Subwoofer, 


BUILT-IN Drive 

WOMB Iomega Zip BUILT-IN Drive 

■H 

ADD $179 

ADD $139 


qgj^ E-VALUE CODE: 88770-500511b 

E-VALUE CODE: 88770-500516b 
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DELL INSPIRON NOTEBOOKS 


Common features: 3D Surround Sound with Wavetable ♦Lithium Ion Battery ♦ MS 

Upgrades: Canon BJC-50 Portable Printer, add $349 ♦ Targus Defcon Notebook Alaim.^HB^H 


NEW DELL INSPIRON 3500 C333XT NEW DELL INSPIRON 7000 A300LT 


Add in Dell’s smart payment plans that help 
you make the most of your purchase, and it’s 
no wonder smart people are making smart 
choices with Dell. So give us a call or stop by 
www.dell.com to order today. 


INTELCELERON PROCESSOR AT333MHz PENTIUM II PROCESSOR AT 300PE MHz 


Light Weight, Light Price 

• 13.3“ XGA Active Matrix Display 

• 32MB SDRAM (256MB Max) 

• 4.3GB 4 Ultra ATA Hard Drive 

• Modular 24X Max 7 Variable CD-ROM 

• NeoMagic®256AV AGP Video 

• MS Works Suite 99 with Money 99 Basic 


$1799 


Desktop Features, Notebook Convenience 

• 15“ XGA Active Matrix Display 

• 32MB SDRAM (384MB Max' 3 ) 

•4.3GB 4 Ultra ATA Hard Drive 

• Removable Combo 24X Max 7 Variable 
CD-ROM and Floppy Drive 

• 2X AGP 4MB ATI RAGE™ LT Pro 3D Video 

• Internal 56K Capable" V.90 Fax Modem 
with Trial Offer ConnectDirect 
Internet Access 14 


$ 54/Mo., 48-Month Purchase Plan 33 


• MS Works Suite 99 with Money 99 Basic 



pentium®/// 


4|»| E-VALUE CODE: 88770-800517 


Deluxe Nylon Case, 6.4GB Hard Drive, 
56K Capable" Fax Modem with Trial 
Offer ConnectDirect Internet Access ' 4 


ADD $199 

^ E-VALUE CODE: 88770-800519z 


★ Upgrade to a 6.4GB Ultra ATA Hard 
Drive, add $99. 

★ Upgrade to 64MB SDRAM, add $99. 

$2399 

$72/Mo., 48-Month Purchase Plan 33 

E-VALUE CODE: 88770-800523 


Phone Hours: M-F 7a-11p • Sat-Sun 8a-8p CT 
In Canada, 1 call 800-839-0148 • In Mexico, 1 call 001-800-210-71 

Pricing not discountable. ’Prices and specifications valid in U.S. only and subject to change withoi- . .. , - 

Guarantees or Limited Warranties, write Dell USA L.P., Attn: Warranties, One Dell Way, Bound flock, TX 78682. 3 At-home or on-site 
service provided via service contract between customer and third-oarty provider, and is not available in certain remote areas. 
Technician dispatched if necessary pursuant to phone-based troubleshooting with technical support personnel. "For hard drives GB 
means 1 billion bytes: total accessible capacity varies depending on operating environment. 5 17X Min. f 14X Mm, '10X Min. '"2X Min, 
"Download speeds limited to 53Kbps, Upload speeds are less [in the 30Kbps range! and vary by modem manufacturer. Speeds also 
vary depending on line conditions. Analog phone line and compatible server equipment required "Maximum RAM configurations 
require a factory installed 128MB SoDIMM, which must be installed at time of mitral purchase. "Offers differ for AT&T WorldNet 
and GTE Interactive. Some charges may apply. "For Inspiron 3500 only. “Limit $100 per household. Not valid with other Hewlett 
Packard (HP) offers unless otherwise specified by that offer. Customer must mail in completed rebate coupon(s) and original or copy 
of receipts) dated from 5/2/99 to 7/3/99 for all products. Submissions must be postmarked no later than 8/3/99 and received no later 
than 8/17/99. Customer will receive rebate check approximately 8-10 weeks after receipt of rebate materials. "Requires Windows 

98 “While supplies last. "IX Min. Intel, the Intel Inside logo and Pentium are registered trademarks and Celeror - - ‘- J - 5 

Intel Corporation. MS, Microsoft, IntelliMouse and Windows are registerr-* .. -“ "— 

registered trademark of 3Com Corporation. HP and DeskJet are registered tra- 

registered trademark of Sony Corporation. ©1999 Dell Computer Corporation. All rights reserved. 


ige without notice. Tor a complete copy of 


oft Corporation. 3C 


I3 48-Mo. Purchase Plan offered through Dell f 
Services L.P., 14050 Summit Dr., Austin, TX 
qualified consumers. Only available in the 50 U 
and District of Columbia, except AR & MN. Av 
may be limited or offer may vary in some 
Advertised payments are based on sales prices 
for 48-mo. term at 18.99% APR, with approve 
Excludes taxes 8i shipping charges which i 
example, based on sales price of $999 for a 
system, the total of sales taxes 8r shipping chan 
to 5-day ground to Hartford City, IN would bi 
[includes sales taxes of $49.95 and shipping cl 
$95.00].). Taxes & shipping charges due with 1st 
unless included in the amount financed, in wh 
your monthly payment will be higher. 






















LOADED SOFTWARE OPTIONS 


eleron™ Processor-based Systems) ♦ 3Com® USR V.90 11 PCI Telephony WinModem with Trial Offer ConnectDirect 5 " Internet 
;al Serial Bus (USB) Ports ♦ McAfee VirusScan ♦ MS Windows® 98 ♦ 3-Year Limited Warranty 2 ♦ 1-Year At-home 3 Service 
1 895Cse, add $399 ($50 HP Mail-in Rebate 20 Available) ♦ HP ScanJet 6200, add $399 ♦ MS Sidewinder Pro Joystick, add $69 


l> 128MB 100MHz SDRAM 
\ NEW 9.1 GB 4 Ultra ATA Hard Drive 
r 17" (16.0" viewable, ,26dp) M780 Monitor 
1 16MB Diamond Viper TNT 3D AGP 
I Graphics Card 

| NEWGX Max’ 0 Variable DVD-ROM Drive 


f harman/kardon HK-195 Speakers 
r 100MB Iomega Zip BUILT-IN Drive 
| MS Natural Keyboard Elite 
I MS IntelliMouse 
f Power Game Pack 22 

. . ide to a 17" (16.0" viewable, .26dpl 
I 1000HS Trinitrorf Monitor, add $99. 


*1999 


|t60/Mo., 48-Month Purchase Plan 33 

| E'VALUE CODE: 88770-500519 


1 Desktop Features, Notebook Convenience 

I • 14.1" XGA Active Matrix Display 
1 • 64MB SDRAM (384MB Max’ 3 ) 

•6.4GB 4 Ultra ATA Hard Drive 

• Removable Combo 24X Max 7 Variable 
CD-ROM and Floppy Drive 

• 2X AGP 8MB ATI RAGE LT Pro 3D Video 

• Internal 56K Capable" V.90 Fax Modem 
with Trial Offer ConnectDirect 
Internet Access' 4 

• MS Works Suite 99 with Money 99 Basic 

• Deluxe Nylon Case 
rade to a 10GB Ultra ATA Hard 

I Drive, add $199. 

• Upgrade to 128MB SDRAM, add $199. 

*2699 

|$81/Mo., 48-Month Purchase Plan 33 

| E'VALUE CODE: 88770-800526 


• 128MB 100MHz SDRAM 

• 128MB 100MHz SDRAM 

• NEW 20.4GB 4 Ultra ATA Hard Drive 

• NEW 25.5GB 4 Ultra ATA Hard Drive 

• 17" (16.0" viewable. .26dp) 1000HS 

• 19" (18.0" viewable, ,26dp)P990 

Trinitron Monitor 

Trinitron Monitor 

• 16MB Diamond Viper TNT 3D AGP 

• 16MB Diamond Viper TNT 3D AGP 

Graphics Card 

Graphics Card 

• NEW6X Max' 0 Variable DVD-ROM Drive 

• NEW 6X Max 10 Variable DVD-ROM Drive 

• Turtle Beach Montego IIA3D 320V 

• NEW SoundBlaster Live! Value 512V 

Sound Card 

Sound Card 

• /VfWACS-340 Speakers with Subwoofer 

• ADA 880 Dolby Digital Speakers 

• 100MB Iomega Zip BUILT-IN Drive 

with Subwoofer 

• Dell QuietKey Keyboard 

• 100MB Iomega Zip BUILT-IN Drive 

• MS IntelliMouse 

• Dell QuietKey Keyboard 

• Power Game Pack 22 

• MS IntelliMouse 

★ Upgrade to ACS-495 Surround Sound 

• Power Game Pack 22 

Speakers with Subwoofer, add $69. 

★ STB PCI TV/FM Tuner, add $109. 

$2299 

$2799 

$69/Mo., 48-Month Purchase Plan 33 

$84/Mo„ 48-Month Purchase Plan 33 

Hg E'VALUE CODE: 88770-500522j 

6| E'VALUE CODE: 88770-500527 


Microsoft® Office 97 Small 
Business Edition v2.0: 

(Ask about Our FREE MS Office 
2000 Upgrade Offer) Word 97, Excel 
97, Publisher 98, Outlook 98, Small 
Business Financial Mgr. 98 and 
Expedia Streets 98. 


Microsoft Works Suite 99: 

Word 97, Encarta Encyclopedia 99, 
Money 99 Basic, Works 4.5a, 
Works Calendar, Graphic Studio 
Greetings and Expedia Streets 98. 


Fast Track Game Pack $79: 

Tomb Raider 2, Jack Nicklaus Golf 
5.0, Titanic: Adventure Out of Time, 
Hardball 6.0 and Total Annihilation. 


Quicken 99 Power Bundle $79: 

Quicken Deluxe 99, Quicken Financial 
Planner, Quicken Family Lawyer. 


POWER UPGRADES 


Desktop Features, Notebook Convenience 

• 15" XGA Active Matrix Display 

• 96MB SDRAM (384MB Max' 3 ) 

• 10GB 4 Ultra ATA Hard Drive 

• Removable Combo 2X 34 DVD-ROM and 
Floppy Drive 

• 2X AGP 8MB ATI RAGE LT Pro 3D Video 

• Internal 56K Capable" V.90 Fax 
Modem with Trial Offer ConnectDirect 
Internet Access' 4 

•MS Office Small Business Edition 

• Inspiron 7000 Port Replicator, add $149. 

• lOOMB Iomega Zip Internal Drive, 
add $139. 

• Second Lithium Ion Battery, add $119. 

$3499 

$105/Mo., 48-Month Purchase Plan 33 

E'VALUE CODE: 88770-800534 


NEW HP DESKJET 882C 
COLOR PRINTER 

• Brilliant photo-quality printing 


« , 


$299 

$50 HP MAIL-IN REBATE 20 Available 


NEW HP SCANJET 5200Cse SCANNER 

• Single push-button scanning and copying 

• USB 2 ' connectivity for easy installation 

• 600 x 1200 dpi, 9600 dpi enhanced, 36-bit color 


4 * 


$299 


$50 HP MAIL-IN REBATE 20 Available 


APC SURGESTATION PR08T2 

• Helps protect your system against 
electrical surges 

• 8 outlets with block spacing for 3 outlets 

• Provides $10K equipment protection warranty 


$39 


PREMIER 3-YEAR ON-SITE 3 SERVICE 

• Sends a technician to your door the 
next business day if necessary after 


t 


$99 

Desktop Service 

$149 

Notebook Service' 9 



USE THE POWER OF THE 


ONLINE OR GIVE IT TO YOUR SALES REP OVER 


WWW.PEU.COM/EVWI1IE 


800 - 283-1480 


BE DIRECT™ 

Deu 

www.dell.com 
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BE DIRECT™ 

d eu 

www.dell.com 


Phone Hours: M-F 7a-11p • Sat-Sun 8a-8p CT • In Canada, 1 call 800-839-0148 • In Mexico, 1 call 001-800-210-7607 
33 48-Mo. Purchase Plan offered through Dell Financial Services L.P., 14050 Summit Dr., Austin. TX 78728, to qualified consumers. Only 
available in the 50 U.S. states and District of Columbia, except AR & MN. Availability may be limited or offer may vary in some states. 
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More Than Just a Title 

I was ordained in the Universal Life 
Church in 1966, and the article by 
Bryant Urstadt [“Congratulations, 
You’re a Father!,” May ’99, page 120] 
distresses me. Not because it’s in error— 
indeed, everything that is in the article 
appears to be accurate—but because it 
leaves out one of the underlying theses 
from Kirby Hensley, viz.: An ordina¬ 
tion means what you make it mean, nei¬ 
ther more nor less. Yes, it is true that 
Bryant Urstadt is now a legally ordained 
minister. What is important is what he 
does with that ordination. 

If he chooses to use it as the basis of 
humorous articles, and nothing more, 
that is his choice, and he’s absolutely 
within his rights to do so. But it would 
have been courteous for him to have 
mentioned that the ordination means 
what the person ordained makes it 
mean, and that there are perhaps a few 
of us who do take it seriously, and to 
whom it means something serious. 
—PETER ZILAHYINGERMAN, PH.D. 
pzi@ingerman.org 

Wrestling with a Bad Image 

Pleased as I am to see the Shooters Web 
site mentioned in a major magazine 
such as yours [“Click!,” April ’99, page 
44], I do not appreciate the manner in 
which you treat the site. First, you call 
it a “chat forum,” which is a misnomer. 
We are a commentary site and do not 
at this time provide chat facilities. 
Second, I take offense at your not-so- 
subtle implication that there is no such 
thing as intelligent discussion of 
wrestling (“Call us when the polysyl¬ 
labic words start flying, OK?”). 

I have a degree in English from 
Vanderbilt University, and I am inor¬ 
dinately proud of my (admittedly 
sometimes gratuitous) use of polysyl¬ 
lables in well-written discourses on 
wrestling. Luke Johnston and Don 
Becker, my colleagues at the Shooters, 
also regularly produce intelligent com¬ 
mentaries about wrestling. I am not 


surprised by the tone of your com¬ 
ments, as professional wrestling is a 
common whipping boy for the media. 
However, I ask that you not dismiss us 
so easily. Instead, please visit the 
Shooters and determine by our writ¬ 
ing whether we are intelligent indi¬ 
viduals maintaining a quality site. I 
firmly believe we are. 

—STEVE SCHROEDER 
BagHead@concentric.net 

Trust and Consequences 

While reading “Liar Liar” by Ben 
Greenman [March ’99, page 88], I came 
upon this curious sentence: “[A]dults— 
usually men—pose as teenagers to 
snare young children.” Do young chil¬ 
dren trust teenagers more than adults? 
You did say “young children.” Is such 
a ruse necessary? Nonsense! Almost all 
children in the U.S. who have sex with 
adults are having sex with someone 
their parents know, not strangers on 
the Net. Please try to avoid these 
impressionistic forays that contribute 
to the national paranoia about a crime 
wave that is not actually happening. 
There is already too much fear of sex 
and fear of technology. 

—JOHN ROBARDS 
jrobards@mediaone.net 

Room for Disagreement 

My husband bought me my first issue 
(March, ’99) of Yahoo! Internet Life at an 
airport. It was surprisingly readable to 
a neophyte, and quite informative. I 
especially enjoyed “Liar Liar,” which 
brought up some ponderable points. 
However, I was somewhat disturbed by 
Charles Pappas’s “Safety Net” [page 83]. 
He seemed to imply that everyone not 
agreeing with his point of view should 
be labeled a hatemonger, or at least 
intolerant, disgusting, or spiteful. 
Disagreement does not equal hate. 
Would you silence all critics? Sounds 
intolerant to me. 

—Winifred K. Callahan 
jrcallahan@inetnebr.com 




















A Tax on Taxation 

In your March ’99 issue, I was pleased 
to see that you have the IRS listed in 
your “Click! Attitude” section [page 
52]. Unfortunately, you have it in the 
wrong column. It should be on the Ya- 
hooey! side. Why should I pay $ 10 (plus 
$5 for the state form) to file my taxes? 
I should be able to send my TurboTax 
file directly to the IRS for free. Now 
that would be a Yippee! 

—JIM MAYO 
jmayo@eudoramail.com 

E-Book Value 

The real e-book story [“Reality Bytes,” 
March ’99, page 84] is not e-readers or 
the overpriced electronic versions of 
standard books, but the emergence of 
royalty-paying electronic publishers. 
Publishing is in many ways analogous 
to the movie industry: The standard 
paper publishers are the conglomerate 
movie studios, and the electronic pub¬ 
lishers are the independents. Like the 
independents, electronic publishers 
seek innovation and allow the writer to 
tell the story she wants to tell. They 
have also become a home for the writ¬ 
ers and readers of various subgenres in 
popular fiction which are no longer 
worth the conglomerates’ time. Orig¬ 
inal e-books are reasonably priced, 
available at the large Internet book¬ 
store sites, and a pleasure to read, 
whether on the computer screen or 
with an e-reader. 

—Marilynn Byerly 
M areByerly@aol.com 

You’ve Got...a Pink Slip 

While standing in line at a local super¬ 
market, I overheard three women 
expressing their outrage because they 
had lost their jobs. The reason: “job 
hunting and resume posting during 
working hours.” It appeared that they 
couldn’t comprehend their (now previ¬ 
ous) employer’s position. Anyone who 
has ever lost a job can readily empathize 
with these three. It’s also easy to empa¬ 


thize with the employer, when you con¬ 
sider their position. First: The employ¬ 
er pays the employee a salary to per¬ 
form a task for a specified period each 
day. Second: The employer charges its 
customers for the tasks performed by 
its employees. If the customer is billed 
hourly by the employer, another can of 
worms is opened—i.e., the client is billed 
for time the employee spends surfing 
the Net for a new job. Third: Job hunt¬ 
ing and resume posting via your employ¬ 
er’s Internet connection is tantamount 
to submitting your resignation. Why? 
Simply put, everything (and I do mean 
everything!) traveling over your com¬ 
pany’s network is visible to the network 
administrator. 

It is exciting to think that we can fire 
up the old browser and go job hunting 
on the Net. But doing it at work is def¬ 
initely the way to get on the fast 
track.. .to unemployment! 

—Myron H. Sanders 
sanmyr@anet-stl.com 

What You Really, Really Want 

I was a little shocked when I read 
Annette Hamilton’s comment on the 
MP3 music format [“Reality Bytes,” 
March ’99, page 84]. When talking 
about the music available online for 
downloading, she kept using the terms 
obscure and unknown. Gosh, she makes 
it sound like such a negative thing. I 
know where to get music from the 
Spice Girls and Celine Dion, thank 
you. What many of us are looking for 
is something fresh and different, not 
what the music industry keeps ram¬ 
ming down our throats. 

—CATHY KNIESS 
ckniess@home.com 

In a Black Mood 

I was so thrilled to see David Bowie on 
your cover [April ’99]. Bravo! I was wor¬ 
ried the interview inside would be a let¬ 
down, but it was great—the questions 
were probing and thoughtful, and Bowie 
was brilliant as ever (not to mention 
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impossibly handsome for a man of, er, 
middle age). The Chuck D interview 
was terrific. I read lots of music maga¬ 
zines, and not very many of them are 
doing as good a job covering the MP3 
issue as you guys. 

My one complaint is that you should 
have mentioned Frank Black, the former 
leader of the Pixies. Lastyear, he released 
one of the first MP3 albums, and this 
year he has another one. Plus, he’s the 


coolest! Trompe le Mondel Anyhow, keep 
up the good work. 

—Suzanne Riley 
masspqua@yahoo.com 

Daring to Entertain 

I just wanted to tell you that after read¬ 
ing my first copy of Y-Life, it gave me the 
best surprise. Itis the first “computer mag¬ 
azine” that dares to entertain in a wide 
variety of subjects and keep the reader 


interested. Instead of the “serious” tech¬ 
nology stuff, your editorial material is 
fight, outstanding, and a pleasure. But one 
expects that from ZD and Yahoo! 
Congratulations on a good magazine. 

—P.R. KRAUSS 
PRKRAUSS@prodigy.net 


Hyperlinked to Crime? 

If a site identified foreigners secretly work¬ 
ing for the CIA, and then gleefully 
checked them off as they were assassinat¬ 
ed, Paul Smith (“Backchat,” April ’99, 
page 25) might well argue that the site 
bore no responsibility because it merely 
intended to help people send Christmas 
cards to the spies. But nobody would 
believe it, just as the jury did not believe 
similar claims when the authors of the 
Nuremberg Files site were sued for dam¬ 
ages. Those who aim the gun share the 
guilt of those who pull the trigger. 
—LOU GOLDSTEIN 
LouHome@aol.com 


“Boring” Does Sum It Up 

The May ’99 issue of Y-Life, on page 
128, says the Net didn’t exist in the 70s. 
The Net—although not the Web —has 
been around since the late ’60s. How¬ 
ever, the PC modem didn’t exist in the 
70s, so the kids from That ’ 70s Show 
would have had to log on to a main¬ 
frame, such as a big university Unix com¬ 
puter, through a dumb terminal to access 
the Net. Images also didn’t exist, aside 
from those on supercomputers special¬ 
ly made to display them, so our 70s crew 
would be downloading text-pom (we’ve 
all seen how they make a realistic face 
out of plain letters and numbers, haven’t 
we?). Cursor-addressing wasn’t devel¬ 
oped until 1980, so the pics would have 
to display from top left to bottom right. 
All-in-all, this sounds pretty boring. 
—Dan Smith 
dyson_sphere_explorer@yahoo.com 


Flagging Attention 

As I finished reading “Critical Eye” in 
the April issue [“You've Got...Some- 



























thing,” by Roger Ebert, page 82], I was 
struck by something that had gone un¬ 
noticed by me in nearly 10 years of 
e-mail use, often using America Online. 
The raised red flag on a rural delivery 
mailbox is not a signal that the owner has 
mail, at least not in the areas around 
New York state where I have received 
snail-mail all my life. The flag is raised 
to alert the letter carrier when the owner 
is using the box to send mail. How iron¬ 
ic that AOL and AT&T are squabbling 
over an inaccurate image! 

—SARAH GARDNER 
gardners@matrix.newpaltz.edu 

I enjoyed Roger Ebert’s column on 
AOL’s frivolous (and entirely pre¬ 
dictable) trademark suit over “you’ve 
got mail.” Clearly, it is a jungle out 
there, or perhaps the high seas, with 
plenty of pirates about. We all need to 
be careful, as well as aware of the ease 
with which trademarks and intellectu¬ 
al property are “borrowed” without the 
owner’s knowledge. 

However, I do have one bone to pick 
with Mr. Ebert, whom I suspect never 
lived in the country. The red flag on the 
mailbox does not signify that “you have 
mail.” The flag on an actual (as opposed 
to virtual) rural mailbox is placed in the 
up position by the owner, not the postal 
carrier. You put the flag up to let the 
postal carrier know that there is mail in 
the box that needs to be picked up. 
Otherwise, they do not stop unless they 
have incoming mail for you. In the days 
before junk snail-mail, one might go a 
few days without incoming mail. The 
carrier puts the flag back down when the 
mail is picked up. As a result, the flag 
position definitely does not equate to 
“you have mail,” but rather to “the mail 
has gone out.” 

Nevertheless, Mr. Ebert should keep 
up the otherwise good work. And my 
condolences to him on the loss of his 
friend and co-reviewer, Mr. Siskel. 

—Chip McCarty 

mccarty_and_peters@compuserve.com 


In the last paragraph of his April col¬ 
umn, Roger Ebert says that in his 
childhood he may have seen a little red 
flag in the upright position in some 
old Saturday Evening Post cover drawn 
by Norman Rockwell, and he specu¬ 
lates that the upright little red flag 
informed the owner of the postbox that 
he had mail. Wrong. The upright lit¬ 
tle red flag informed the rural mailman 
that the owner of the box had mail he 
wanted taken to the post office. In 
addition, people sometimes left money 
for stamps as well. 

I don’t know if this system still exists 
anywhere on the mainland. Here in 
Hawaii, we rural residents pick up our 
mail at a bank of mailboxes on the side 
of a main road and drop our outgoing 
mail in a slot. 

—JACQUELINE HOWELL 
jhowell@aloha.net 

He’s Got a Point 

About America Online’s trademarking 
“you’ve got mail”: If they wish to own 
that semiliterate phrase, fine. But in the 
arts, writing included, everyone knows 
that a small objective difference makes 
a big subjective difference. “You have 
mail” is not the same as “you’ve got 
mail,” any more than changing a few 
bars in a musical score would have no 
effect on its sound. 

Lawyers should stick to their law 
books and leave the copywriting to the 
copywriters. 

—DONALD H. MURRAY 
djmurray@ktc.com 

Thanks, Bob, You’re 
a Real Human Being 

Dear Yenta: Sorry, but as everyone 
knows, mensch means “human being” 
in German [“Yahoo! Yenta,” March 
’99, page 40]. Check out the Princeton 
21st Century German-English 
Dictionary. 

Oy, you need to go back to Schule. 
—BOB 

basebl20@ctaz.co 



plus FREE 

DUFFEL 

fcfc— BAG 










SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


I wanted a light, 
not his life story. 



No additives in ourtobacco 
does NOT mean a safer cigarette. 














$ 17 , 800 * 


Avenger 
Sport 

features a lot of equipment 
for one low price. You get 
a powerful sequential 
multi-point, fuel- 
injected V-6 with 24 
valves at no extra 
charge! Plus a four- 
speed automatic with 
selectable overdrive, power 
windows and door locks, air, 
and AM/FM stereo cassette. 
There’s a spoiler to stop traffic. 


And disc brakes at all four 
wheels to stop you. Like we 
said, it’s all included. 

You also get a double¬ 
wishbone suspension 
that helps optimize 
the delicate 
relationship 
between a 
, 1 .liet, comfortable 
ride and quick, 
predictable handling 
Big 16” tires, which i 
stability and bite. In back, 


passengers have the luxury of 
room. And because the seats 
are elevated, theater-style, 
Avenger gives everyone a 
great look at the road. Now 
that’s a good Sport. 



Avenger (ip The New Dodge 

800-4-A-DODGE or www.4adodge.com 











corona.bc.ca/films 

□ Dark Horizons www.darkhorizons.com 

□ Cinescape Online www.cinescape.com 

□ Countdown www.countingdown.com 
Ruia of Thumb 

□ IMDb us.imdb.com 

□ Film.com www.fiim.com 

□ Mr. Showbiz mrshowbiz.go.com 

□ E! Online www.eonline.com 

□ Hollywood Online www.hollywood.com 

□ Ain’t It Cool News 
www.aint-it-cool-news.com 

□ Salon www.salonmagazine.com 

□ Film Vault www.desert.net/filmvault 

□ indieWIRE.com www.indiewire.com 

□ MiningCo.com's Classic Movies 
classicfilm.miningco.com 

□ Film.com’s Film 101 
www.fitm.com/reviews/encyctopedia 

□ Screen It! www.screenit.com 

□ Coming Attractions by Corona 



□ The Smashing Austin Powers He age 

www.geocities.com/Hollywood/Set/6172 

□ Official Austin Powers Web Site 

www.austinpowers.com 

□ Miketown www.geocities.com/Hollywood/ 
Bouievard/2377/miketown.htmi 

Summer Movie Guide 

j □ Tarzan disney.go.com/DisneyPictures/Tarzan 

□ Tarzan of the Internet www.ac.wwu.edu/ 
-stephan/Tarzan 

□ Big Daddy www.sonypictures.com 

□ TV Single Dads Hall of Fame 


□ Eyes Wide Shut www.eyeswideshut.com 

□ Stanley Kubrick: The Master Filmmaker 
pages.prodigy.com/kubrick 

□ The Haunting www.asylum.com/haunting 

□ Haunt World www.hauntwodd.com 

□ Runaway Bride www.runawaybride.com 

□ Julia Roberts: America’s Sweetheart 
www2. netdoor.com/~cplowe/iulia. htm 

□ Killing Mrs. Tingle 
www.killing-mrs-tingle.com 

□ Blackboard Jungle: Movie Review and 
Sounds www.destgulch.com/movies/bjungle 

□ Fight Club www.foxmovies.com 

□ The Original Toughman Contest 
www. toughmancontest. com 

□ Deep Blue Sea www.deepbluesea.net 

□ Zoom Sharks www.EnchantedLeaming.com/ 
subjects/sharks 

□ Bowfinger www.universaipictures.com/ 
bowfinger 

□ Hollywood Film Institute’s Cyberspace Film 
School www.hollywoodu.com 

□ Detroit Rock City www.detroitrock.com 

□ Lynn’s KISS Dominion 
www.kissdominion.com 

□ Lost Souls www.lostsoulsmovie.com 

□ Michael Sweet: The Official Web Site 
www. michaelsweet. com 

□ The Official Linda Blair Web Site 
members.aol.com/ultraindy/JDouglas 


□ Ain’t It Cool News 
www.aint-it-cool-news.com 

□ Coming Attractions by Corona 


□ Dark Horizons darkhorizons.com 

□ Rotten Tomatoes mtten-tomatoes.com 

□ Facets www.facets.org 

□ Reel.com www.reel.com 

□ Ken Crane’s www.kencranes.com 

□ 100 Greatest Films www.filmsite.org/ 
momentsindx.html 

□ The Hot Button 
www.roughcut.comAoday/hot.button 

□ Oh, the Humanity! www.ohthehumanity.com 

□ The Astounding B Monster 
www.bmonster.com 

□ 24 frames per second 
www.24framespersecond.com 

□ MovieLink www.movielink.com 

□ Yahoo! Maps maps.yahoo.com/py/maps.py 
on CompuServe 


□ Chicago Sun-Times Online: Roger Ebert 

www.suntimes.com/ebert 

□ Siskel & Ebert www.siskei-ebert.com 

□ Roger Ebert: Critical Eye Archive 

www.yil.com/content/columnists/ 


SPINE LANGUAGE (PAGES 123-125) 

□ Cody’s Books www.codysbooks.com 

□ Powell’s Books www.powells.com 

□ Photo-Eye www.photoeye.com 

□ Books&Books www.booksandbooks.com 

□ Square Books www2.squarebooks.com 

□ Chapter Two 


□ Boulder Book Store 


JUNE 


















CUE 


JUNE 1999| 


mw.boulderbookstore.com 

□ Hungry Mind Bookstore 

www.hungrymind.com 

□ Tattered Cover www.tatteredcover.com 

□ Book Sense www.booksense.com 

YAHOO! INTERNET LIFE’S GOLD STAR 
SITES: TRAVEL (PAGES 128-132) 

□ Biztravel.com www.biztravel.com 

□ Best Fares “Snooze You Lose” Deals 


□ Online Vacation Mall 

www.onlinevacationmall.com 

□ Kasbah: The Travel Search Engine 

www.kasbah.com 

□ LineOne Travel Guides 

www. lineone. net/travel/guides, fhtml 

□ GORP: Great Outdoor Recreation Pages 

www.gorp.com 

□ RoadsideAmerica.com 

www.roadsideamerica.com 

□ Maps On Us www.mapsonus.com 

□ Pamela Lanier's Travel Guides Online: 

Bed & Breakfasts 

www.traveiguides.com/bandb 
o CruiseOpinion.com www.cruiseopinion.com 

□ WebFIyer www.webflyer.com 

□ U.S. State Department Travel Warnings 
and Consular Information Sheets 

travet.state.gov/travei_wamings.htmi 

Report Card: Grading the Major 
Travel Hubs 

□ Biztravel.com www.biztravei.com 

□ MSN Expedia Travel expedia.msn.com 

□ Travelocity.com www.travelocity.com 

□ TheTrip.com www.thetrip.com 

□ Preview Travel www.previewtravei.com 
A Closer Look: Fare-Finders 

□ Bestfares.com www.bestfares.com 

□ 1travel.com www.1travel.com 

□ A-Travel.com www.a-travel.com 

□ Cheap Tickets Online 
www. cheaptickets. com 

□ Farebase.com www.farebase.com 

□ Priceline.com www.priceiine.com 


COLUMNS 

CHARLES PAPPAS: SAFETY NET 
(PAGE 80) 

□ eBay www.ebay.com 

□ Internet Fraud Watch 

www. fraud, org/intemet/intset. htm 

□ Federal Trade Commission www.ftc.gov 

□ Online Auctions: Going, Going, Gone! 

www.ftc.gov/bcp/coniine/pubs/ 

alerts/gonealrt.htm 

□ Online Auction Tips www.fraud.org/intemet/ 
inttip/aucttip.htm 

□ Onsale atAuction www.onsaie.com/ 
atauction.htm 

□ WebAuction.com www.webauction.com 

□ Auction Universe www.aucbonuniverse.com 

□ Yahoo! Auctions auctions.yahoo.com 

ANNETTE HAMILTON: REALITY BYTES 
(PAGE 85) 

□ Drkoop.com iww.drfroop.com 

DEPARTMENTS 
CLICK (PAGES 45-66) 

□ Dave Navarro www.6767.com 

□ First 9 Months www.first9morrths.com 

□ The Lovely Gwyneth Paltrow 
www. gwynethpaltrow. org 

□ Falls City Mustang Club 
www. thepoint. net/~pgasus46 

□ The Official Unofficial Freddie Prinze Jr. 
Web Site www.freddieprinzejr.com 

Click News 

□ Cartoon Network www.cartoonnetwork.com 

□ Oscar.com www.oscar.com 

□ Comedy Central www.comedycentral.com 

Click Home & Office 

□ Fit for Business www.fitforbusiness.com 

□ Nadio InternetPrint www.nadio.com 

□ OpenlPO www.openipo.com 

□ Daewoo Motor America www.daewoous.com 
Click Personal 

□ Hyperreal www.hyperreal.org 

□ Resources on the History of Idiocy 
www. dundee. ac. uk/~mksimpso 


□ The Status of Pluto 

www.ss.astro.umd.edu/IAil/div3/pluto.shtml 

□ World Database of Happiness 
www.eur.nl/fsw/research/happiness 

□ The Old Lawnmower Club 

www. artizan. demon, co. uk/olc/olchome. htm 

□ BungeeZone.com www.bungeezone.com 

□ The Story members.bipod.com/ 

~Halo61/bungee 

□ Sixdegrees www.sixdegrees.com 

□ BaddGrrl's Domain www.baddgrrl.com 

□ Yahoo! Clubs clubs.yahoo.com 

Click Games 

□ Total Entertainment Network www.ten.net 

□ GameSpot www.gamespot.com 

□ Microsoft Combat Flight Simulator 
www.microsoft.com/games/combatfs 

□ Hasbro E-mail Games email.games.com 

□ Lenny Loosejocks in Space 
www.ioosejocks.com/space 

□ Prize Central www.prizecentral.com 

□ Star Wars: X-Wing Alliance 
www.tucasarts.com/products/aiiiance 

Click Forward: Yahoo! Internet Live 

□ Yahoo! Internet Live www.ylive.com 

□ Loose Ends www.talkspot.com/ 
shows/Loose_Ends 

□ The Jam www.broadcast.com/music/ 
shows/thejam 

□ HTML: For Beginners communibes.msn.com/ 
webdesign/chat.asp 

□ SciTech Chat cnn.com/chat/scitech.html 

□ Global Gourmet www.talkcity.com/calendar/ 
events/event2645.htmpl 

□ The Product www.wrapradio.com/product 

□ Fast Women in Racing www.talkcity.com/ 
calendar/events/event2901.htmpl 

□ EMS Chat communibes.msn.com/ 
emergencyservices/chat.asp 

□ Just Shoot Me Chat www.ultimatetv.com/ 
interact/chat/rooms/justshootme. html 

□ Breakup Girl www.comedynet.com/breakup 

□ The Compleat Mac woridwithoutborders.com/ 
calendar/compleatshtml 

□ Zine Chat www.cybling.com 


of you are online. 



of you don't have an excuse anymore. 
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□ MST3K:lhe Home Game 

www.scifi.com/chat/#weekly 

□ The Dave Harbison Show www.sportsworld. 
com/sportsguys/air_ 1 on 1 dh.stm 

□ Your Body www.talkcity.com/calendar/ 
events/event2783.htmpl 

□ Fictionary worirMhoutborders.com/caiendar/ 
fictbnary.shtml 

□ Five Element Feng Shui www.talkspot.com/ 
shows/5_Elements_of_Feng_Shui 

□ Crossfire cnn.com/CNN/Programs/ 
crossfire 

□ Alternatives to Medicine 
www.broadcast.com/shows/wcma/altmed 

Click Forward: Op & Coming 

□ South Park: Bigger, Longer, and Uncut 
www.paramount.com 

□ Luscious Jackson 


o Cibo Matto Menu 

www.wbr.com/cibomatto 

□ The Museum of Modern Art’s Art Safari 

artsafari.moma.org 

Click Charts 

□ ESPN.com www.espn.com 

□ Ticketmaster Online 
www.ticketmaster.com 

d Reel.com www.reei.com 

□ Media Metrix www.mediametrix.com 

□ Amazon.com amazon.com 

□ Rolling Stone radio network 
rsradio.com 

□ eBay wmv.eday.com 

□ StarChefs www.starchefs.com 

□ Hotbot www.hotbot.com 

Click Attitude 

□ Favorite Poem Project 

www.favoritepoem.org 

□ MP3.com iww.mp3.com 

o Sabrin for U.S. Senate 

www. murraysabrin. com 

□ hall of spam shame 


□ Purple Moon www.purpte-moon.com 


E-Z USER (PAGES 68-72) 

□ Yahoo! www.yahoo.com 

□ Infoseek's Web Directory 

infoseek.go.com/WebDir 

□ Search Engine Watch 
www.searchenginewatch.com 

□ Webex.com www.webex.com/WebEx/Site 

□ Bigfoot www.bigfoot.com 

□ Forward www.iforward.com 

□ Ask the Surf Guru 
www.surf-guru.com 

□ WebFiglet www.ifi.unizh.ch/cgi-bin/ 
bwagner/FIGLET/figlet.pl 

□ AltaVista www.altavista.com 

□ Em@ilFile www.emailfile.com 

□ Neat Net Tricks 
www.neatnettricks.com 

□ Daily Double Download 
www. doubledownload, com 

□ SearchlQ www.searchiq.com 

□ Yes2K v2.04 www.safetynet.com 

□ Connectix www.connectix.com 

□ TweaklE 2.0 www.iwzsys.com 

□ Window Washer v2.6 www.webroot.com 

□ Cover Your Tracks v3.1 
www.ffsoftware.com 

□ Blackbookvl.1 www.bluewolfnet.com 

□ Net E-Z User www.ezuser.com 

E-Z SHOPPER (PAGES 74-76) 

□ Levenger ievenger.com/shop 

□ Baseball Express baseballexp.com 

□ The Ian Fleming Foundation Online Shop 
ianfleming. org/mkkbb/shop 

□ The Barbecue Source bbqsource.com 

□ 911gifts.com www.911gifts.com 

□ Museum of Fine Arts, Boston: Online 
Museum Gift Shop st4.yahoo.com/mfa 

□ PlayPro Racquet Sports 
www.piaypro.com 

□ iPrint.com www.iprint.com 

□ BizRate.com www.bizrate.com 

□ Vintage USA Direct Auction 
iww. vintageusa.com/auction.htm 


□ MHP Enterprises www.casketfurniture.com 

COOL TOOLS (PAGES 86-88) 

□ Netpulse Communications Inc. 

www.netpulse.com 

□ SpeechMike Pro www.speechmike.philips.com 

□ Sceptre Technologies Inc. 

www.sceptre.com 

□ LapStand Inc. www.iapstand.com 

□ Palm V www.palm.com 

□ Skagen Designs Ltd. www.skagen.com 

TOUCHED BY THE NET (PAGES 78-79) 

□ Teenwire www.teenwire.com 

□ gURL www.gurl.com 

□ Database of Abusive Police 
www.doap.com 

□ The Paleolithic Diet Page 
www.paleodiet.com 

□ Newspaper Collector’s Page 
www. mailinglist. net/newspapers 

□ Curiouskids.com www.curiouskids.com 

□ Ask an Engineer www.expage.com/page/ 
askanengineer 

Y-LIFE INTERVIEW: NET CRUSAOER 
(PAGES 98-101) 

□ American Civil Liberties Union 

www.aciu.org 

□ Enough Is Enough www.enough.org 

INCREDIBLY USEFUL SITES (PAGES 126-127) 

□ Wine Navigator www.homearts.com/hetpers/ 
winenav/wine.htm 

□ Vital Records Information vitairec.com 

□ The National Unclaimed Property Database 

www.unclaimed-property.com 

□ Builder House Plans 

buiider.hw.net/pians 

□ World Flag Database www.flags.net 

□ The Compleat Carry-On Traveler 

www.oratory.com/travei 

□ The Time Zone Page www.wco.com/~doo/ 
cgi-bin/time.cgi 



Pentium*! 


Buy a new Gateway'Essential PC valued at $12 





















PLANNING A WEDDING (PAGE 140) 

□ The Knot www.theknot.com 

□ Watters and Watters 

wwv.waffere.com 


LANDSCAPING & LAWNS (PAGE 145) 

□ Claude Monet’s Garden at Giverny 

www.giverny.org/gardens/fcm/visitgb.htm 

□ Weekend Projects: Landscaping 


BICYCLING (PAGE 146) 

□ Bicycling 

wwv bicyclingmagazine. com 

□ GearHead www.gearhead.com 

GPS LOCATORS (PAGE 147) 

□ Garmin www.garmin.com 

□ Joe Mehaffey and Jack Yeazel's 
GPS Information 


SUMMER SPORTS GEAR (PAGE 149) 
□ Leisure Pro www.teisure-pro.com 


99 or more and Internet access is included for a year. 

Everywhere you look there's a URL (especially when you're looking at this page). So if you're not online, 
or you're currently paying every month for the privilege, now's your chance. A year's Internet a 
is included with Gateway Essential PCs with a base value of $1299 or more. And with our Your:)Ware SM 
program, you make low monthly payments and after two years, you can trade your PC in toward the 
purchase of a new one. 2 Okay, now tear out this card and carry it around for inspiration. 


1 1 . 8 0 0.8 4 6.6 9 3 3 

© 1999 Gateway 2000, Inc. All rights reserved. Gateway, the Gateway stylized logo, 


Connect with us. 

www.gateway.com 


Intel and Pentium are registered trademarks of 


Mo monthly fee for first year. Rural access 


1 and Your:)Ware are trademarks o 


| VISIT GATEWAY COUNTRY 

registered trademarks of Gateway 2000 
iccess $1.50 per hour over 150 hours | 


. .. ,.j.! -T r-:—■ -- ---- .—,™, a™ .lours per month. 12 months runs 

, - --. •■■■«! register within 30 days of delivery. 2.Gateway purchases will qualify for the Your:)Ware program by 1) financing through a Gateway authorized lender; 2) purchasing an 

additional software or solution bundle; or 3) purchasing support package upgrades. Trade-in available at any time between the first day of the 24th month and the last day of the 49th month after delivery 
rtiware product. Trade-in credit is only available if you purchase a new Gateway product. Gateway will give you the average wholesale value on the Your:)Ware product, in good condition as determined in 
y s sole discretion, using the then current Orion Blue Book or another, similar commercially reasonable industry standard determined by Gateway. Other terms and conditions apply. Call for details 


Gateway s: 











NOW THAT YOU KNOW WHERE TO GO 
ON THE WEB, HERE’S HOW TO GET THERE. 
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Introducing The New Gateway Solo* 9150 Portable PCs: 

Gobs of power and a vast expanse of screen. It’s like folding up a desktop PC and taking it with you. 


GATEWAY SOLO 9150XL 

• 15.1" XGA TFT Color Display 

• Intel Pentium II Processor 366MHz 

• 256MB SDRAM (expandable to 384MB) 

• 2X AGP 3-D ATI RAGE LT PRO with 8MB SGRAM 

• Removable Combo DVD-II Drive 
& 120MB SuperDisk Drive 

• 14GB Ultra ATA Hard Drive 

• Two Lithium Ion Batteries & AC Pack 

• Integrated V.90 56K' Modem 

• MS Office 97, Small Business Edition plus 
Bookshelf 98 & FREE Office 2000 Upgrade Offer 8 

• Port Replicator & External Battery Charger 

• Franklin® REXPRO-5 Personal Digital Assistant 


GATEWAY SOLO 9150LS 

• 15.1" XGA TFT Color Display 

• Intel Pentium II Processor 333MHz 

• 64MB SDRAM (expandable to 384MB) 

• 2X AGP 3-D ATI RAGE LT PRO 
with 8MB SGRAM 

• Removable Combo DVD-II Drive 
& 120MB SuperDisk Drive 

• 10GB Ultra ATA Hard Drive 

• Lithium Ion Battery & AC Pack 

• Integrated V.90 56K 1 Modem 

• MS® Office 97, Small Business Edition 


GATEWAY SOLO 9150SE 

• 14.1” XGA TFT Color Display 

• Intel* Pentium* II Processor 300MHz 
(Performance Enhanced) 

• 64MB SDRAM (expandable to 384MB) 

• 2X AGP 3-D ATI RAGE LT PRO 
with 8MB SGRAM 

• Removable Combo DVD-II Drive 
& 120MB SuperDisk™ Drive 

• 6.4GB Ultra ATA Hard Drive 

• Lithium Ion Battery & AC Pack 

• Integrated V.90 56K 1 Modem 

• Microsoft* Works Suite 99 Software 


plus Bookshelf® 98 & FREE Office 2000 


Upgrade Offer 8 

$3199 or as low as $89/mo. for 48 mos. 3 
through our Your:)Ware program 4 


$2499 or as low as $70/mo. for 48 mos. 3 
through our Your:)Ware SM program 4 


$4999 or as low as $ 139/mo. for 48 mos. 3 
through our Your:)Ware program 4 


Ad Code #11099 


All Solo 9150 Portable PCs include: USB Ports, CardBus, Zoomed Video Support, EZ S.M.A.R.T.™ Hard Drive Monitoring Protection Service, NTSC/PAL 
Video Input & Output, Integrated 16-Bit Sound & Stereo Speakers, Deluxe Leather Case, EZ Pad® Pointing Device, Microsoft Windows® 98, LapLink* 
V.7.5 for Windows 98, McAfee® VirusScan, Year 2000 Compliance 6 and 1-Year Parts & Labor.’ Starting weight for the Solo 9150 is 8.6 lbs? 


upgrade options: 


Business Graphics Pack-$149 (includes 4 titles) 

Visio® Standard 5.0, Adobe® Photo Deluxe® Business Edition, LiveArt™ 98 and Simply 3D™ 3. 

Deluxe Reference Bundle-$99 (includes 6 titles) 

PrintMaster® Deluxe 7.0, 1999 Grolier Multimedia Encyclopedia* Deluxe Edition, Rand McNally TripMaker® Deluxe, Rand McNally StreetFinder® Deluxe, 
Mindscape's® World Atlas & Almanac and Home Medical Advisor.™ 

Call to find out about Gateway's full line of portable PCs. 

Check out www.spotshop.com and choose from over 30,000 hardware accessories and software titles. 










The Gateway" Essential Line: 

high-performing computers without the high-ticket price. 

Gateway Essential PCs, for users who want a powerful computer that’s affordable but doesn’t skimp on the stuff you need. 
Loaded with Intel® processors and plenty of memory, they’re perfect for families, students or first-time buyers. And since 
they’re not fattened up with unnecessary extras, the prices are nice and lean. 


GATEWAY ESSENTIAL 400c 

GATEWAY ESSENTIAL 433c 

GATEWAY ESSENTIAL 466c 

• Intel* Celeron™ Processor 400MHz 

• Intel Celeron Processor 433MHz 

• Intel Celeron Processor 466MHz 

with 128K Cache 

with 128K Cache 

with 128K Cache 

• 64MB SDRAM 

• 64MB SDRAM 

• 64MB SDRAM 

• EV500 15" Monitor (13.9" viewable) 

• EV700 17" Monitor (15.9" viewable) 

• EV700 17" Monitor (15.9" viewable) 

• 8MB AGP Graphics 

• 8MB AGP Graphics 

• 8MB AGP Graphics 

• 4.3GB Ultra ATA Hard Drive 

• 8.4GB Ultra ATA Hard Drive 

■ 8.4GB Ultra ATA Hard Drive 

• SoundBlaster* AudioPCI™ 64D 

• SoundBlaster AudioPCI 64D 

• SoundBlaster AudioPCI 64D 

• GCS-200 Speakers by 

• GCS-200 Speakers by 

• GCS-200 Speakers by 

Cambridge® SoundWorks 

Cambridge SoundWorks 

Cambridge SoundWorks 

• 56K' Internet/Fax Modem 

• 56K' Internet/Fax Modem 

• 56K 1 Internet/Fax Modem 

• Microsoft® Windows® 98 

• Microsoft Windows 98 

• Canon" Color Printer 

• Corel* WordPerfect* Suite 8 Software 

• Corel WordPerfect Suite 8 Software 

• Microsoft Windows 98 

$999 or as low as $28/mo. for 48 mos 

• 1-Year gateway.net™ Internet Access 2 

• Corel WordPerfect Suite 8 Software 

through our Your:)Ware™ program 4 

$1299 or as low as $37/mo. for 48 mos; 
through our Your:)Ware program 4 

■ 1-Year gateway.net Internet Access 2 

$1499 or as low as $42/mo. for 48 
through our Your:)Ware program 4 


fill Gateway Essential PCs include: 32X Max Variable CD-ROM s , 3.5" Diskette Drive, Micro-Tower Case, MultiFunction Keyboard, Mouse, HelpSpot™ 
Troubleshooting & Self-Repair Software, Year 2000 Compliance 6 , 1-Year Parts & Labor/1 -Year On-Site Support? 


Choose any Gateway Essential or Gateway Performance PC. and you can customize it with one of the following solution packages: 


Family Entertainment Package - $149 

• kidBoard™ Sketchboard™ Drawing Tablet 

• Hasbro Interactive™ Classic Games (Sorry!*, 
Pictionary*, Scrabble*, 

Boggle*, Ultimate Yahtzee*) 


KidBuilder Start-Up Package - $199 

• KidBuilder Preschool-Kindergarten Software 
(includes 7 titles) 

• kidBoard Keyboard 

• kidBoard Sketchboard Drawing Tablet 


Check out www.spotshop.com and choose from over 30,000 hardware accessories and software titles. 


^Gateway 

Connect with us. 


11-800-846-6933 
lwww.gateway.com 
| VISIT GATEWAY COUNTRY 





















The Gateway" Performance Line: 

no-holds-barred computers with nothing but the best inside. 

Some people want their computer to be the ultimate. That’s where Gateway Performance PCs come in. They’re fixed up with only 
choice components from renowned manufacturers, with fast speeds and serious RAM and drive space. Plus, they’ve got the goods 
for graphics and audio, all in the name of the insane multimedia experience. 


GATEWAY PERFORMANCE 550XL 

• Intel" Pentium' III Xeon™ Processor 550MHz 

with 512K Cache 

• 128MB SDRAM 

• VX900 .26 Screen Pitch 19" Monitor (18" viewable) 

• 16MB NVIDIA RIVA TNT AGP Graphics 

• TV/FM Tuner Card 

• 18GB Ultra flTA 66 7200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• Philips* CD-RW (CD-Rewritable) Drive 

• SoundBlaster AudioPCI 64D 

• Boston Acoustics Digital MediaTheater™ Dolby® 
Digital 3-Piece Speaker System 

• U.S. Robotics 56K' PCI Voice Winmodem 

• Home Networking Ready 

• 10-Bay Tower Case with 300-Watt Power Supply 

• Microsoft Windows 98 

• MS Office 97, Small Business Edition plus 
Bookshelf* 98 & FREE Office 2000 Upgrade Offer 8 

• 3-Year Parts & Labor, 1-Year On-Site Support’ 

• Year 2000 Compliant 8 

$3999 or as low as $ 112/mo. for 48 mos? 
through our Your:)Ware program* 

Choose any Gateway Essential or Gateway Performance PC, and you can customize it with one of the following solution packages: 


GATEWAY PERFORMANCE 450 

• Intel* Pentium* III Processor 4S0MHz 
with 512K Cache 

• 64MB SDRAM 

• EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

• 16MB NVIDIA™ RIVA TNT™ AGP Graphics 

• 9GB Ultra ATA 66 2200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• SoundBlaster® AudioPCI™ 64D 

• Boston Acoustics® BA73S™ Digital Speakers 
w/Subwoofer 

■ U.S. Robotics® 56K 1 Voice Winmodem* 

• 8-Bay Mid-Tower Case 

• Microsoft* Windows* 98 

• MS® Works Suite 99 Software 

• 3-Year Parts & Labor, 1-Year On-Site Support’ 

• Year 2000 Compliant' 

$1599 or as low as $45/mo. for 48 mos? 
through our Your:)Ware SM program 4 

Ad Code #11099 


GATEWAY PERFORMANCE 500 

• Intel Pentium III Processor 500MHz 
with 512K Cache 

• 64MB SDRAM 

• EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

• 16MB NVIDIA RIVA TNT AGP Graphics 

• 13.5GB Ultra ATA 66 7200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• SoundBlaster AudioPCI 64D 

• Boston Acoustics BA735 Digital Speakers 
w/Subwoofer 

• U.S. Robotics 56K 1 Voice Winmodem 

• 8-Bay Mid-Tower Case 

• Microsoft Windows 98 

• MS Works Suite 99 Software 

• 3-Year Parts & Labor, 1-Year On-Site Support’ 

• Year 2000 Compliant 6 

$1999 or as low as $56/mo. for 48 mos? 
through our Your:)Ware program* 











OUR SECRET TO HIGHER INTEREST RATES? 

NO PENS. 


Checking Account interest 


Traditional Banks : 0.99 % APY 


The math is simple - 
more expenses mean 
less return for customers. 
At Net.B@nk, we have the advantage of almost 
no overhead. Better for you because you get up 
to four times the interest on your checking 
account. And because Net.B@nk lives on the 
Internet, our full line of banking and financial 
services are at your command anywhere, 
anytime you go online. What, exactly, does 
"full line” mean? Check it out for yourself at 
www.netbank.com. 


Member 

fdicH 

* Annual Percentage Yield (APY) is f 


So, why aren’t you NetBanking? 

Net.B@nk 

www.netbank.com 


■® ©1999 Net.B@nk, Inc. All 















NETOBSESSIONS 


DAVE NAVARRO 
[www.6767.com] 

You'd think that after playing 
with Jane's Addiction and the 
Red Hot Chili Peppers, Dave 
| Navarro would slow down a 
1 bit. But he’s discovered the 
| Net instead. “[I saw] a Web 
| site about me, and I was, like, 

| ‘Wow!’ ” says the now-solo 
| guitarist. His immediate enthu- 
| siasm for the medium has fu- 
" eled the launch of Spread—a 
| Web gallery of his and other 
I musicians’ works—for which 
1 he gets down and dirty writing 
l code. In addition to offering 
| photos, works in progress, 

1 and chat rooms, the site fills 
I in Navarro’s fans on his record 
I label (Spread Entertainment) 

| and on his book and upcoming 
| CD. But amid all this fun, surf- 
| ing has a downside, explains 
1 Navarro. “I would wake up 
| every morning and look me up 
l [online]....Then I came across 
| the We Hate Dave page. [It 
| read,] 'He sucks, go back 
• home to Jane’s Addiction.’ 
o Whatever. I've since developed 
1 thick skin.” —J.O.C. 



A Womb with a View 

FIRST 9 MONTHS 

[www.flrst9months.com] 

I n 196$, Lennart Nilsson’s ground- 
breakhjg photo-essay for Life maga¬ 
zine showed readers the stages of 9 
prenatal growth. Today, Web author 
Joseph Moore takes us on a similar journey back to the egg, using 
some of the best photography and illustrations available (and, yes, a 
sizable amount of bandwidth). Unlike Nilsson’s photo work, 
however, Moore’s narration includes a decidedly personal touch: It 
chronicles the prenatal life of his 5-month-old daughter, Emma. 
Accompanying the stirring visuals are also warm anecdotes about 
the pregnancy of his wife, Deanna, including his recounting of her 
announcement that she had conceived: “She held a white plastic stick 
with some cryptic dashes on it,” he writes. “ ‘Does this mean what 
I think it means?’ ‘Of course it does, silly.’ ” You can also take a peek 
at Emma’s ultrasound image, complete with a slightly cheesy, thir- 
tysomething-esqae sound track. In this month of fatherly tribute, 
Moore’s story is a fitting and tasteful ode to parenthood. — M.F. 

THE CLICK CLIQUE: Steven J. Bennett, James Oliver Cury, Dean Foust, Michael 
Freidson, David Kushner, Reuben Maness, Marc Saltzman. Write toClick@zd.com. 



GWYNETH PALTROW 

The winning muse of 
Shakespeare in Love also 
inspires online Romeos. 
Her image dwells in many 
online photo galleries, 
though but a mere few 
are as glamorous as she. 
YAHOO! SITE COUNT: 10. Start 
@: THE LOVELY GWYNETH PAL¬ 
TROW [www.gwynethpaltrow.org] 



FORD MUSTANG 

This year marks the 35 th 
birthday of this American 
classic. Reverent surfers 
provide the muscle for an 
accelerating number of 
fan sites honoring their 
beloved pony car. YAHOO! 
SITE COUNT: 168. Start @: 
FALLS CITY MUSTANG CLUB 
[www.thepoint.net/~pgasus46] 



FREDDIE PRINZE JR. 

Teens love his doe-eyed 
look; their parents loved 
his dad. No wonder a 
growing contingent of 
Web fans find Wing Com¬ 
manders hero to be “all 
that.” YAHOO! SITE COUNT: 7. 
Start @: THE OFFICIAL UNOF¬ 
FICIAL FREDDIE PRINZE JR. WEB 
SITE [www.freddieprinzejr.com] 
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news 


A 


MARK NEWGARDEN 

A Twisted ’Toonist 
Taps the Web 

As a preteen, did you blow most 
of your allowance on Wacky 
Packages or Garbage Pail Kids? If 
so, place some of the blame on 
their cocreator, Mark Newgarden. 
But good luck finding him—he’s 
busy drawing such cartoon series 
as B. Happy, the tale of a smart- 
alecky bird from heaven, for CAR¬ 
TOON NETWORK.COM [www.car- 
tobnnetwork.com], Y-Life recently 
tapped into Newgarden’s slightly 
twisted mind to discover the ben¬ 
efits of cartooning on the Web. 
Y-UFE:B. Happy ms conceived 
for TV but was born on the Web. 



explode as many times as you 
wanted. 

Y-LIFE: How is that different from 
watching, say, Wile E. Coyote blow 
himself up yet again? 
NEWGARDEN: The TV’s on when 
you’re working or making your 
bed. But [watching cartoons] 
online is a much more focused 
activity. It asks you to keep your 
attention there. It’s a personal 
experience. 

Y-LIFE: So there’s room for both 
media as an outlet for cartoons? 
NEWGARDEN: A strong character 
can survive in just about any 
medium. Popeye worked on TV 
and in newspapers and on radio, 
and it's still out there. Despite the 
limits of technology, if you’re 
funny, a lot can be forgiven. 


“I’m definitely going to be at home, be¬ 
cause all these computers, I hear, are 
supposed to shut down, and I’m 
going to be sad. So my mom’s, 
like, ‘Britney, you’re home.”’ 

—Britney Spears, discussing her upcoming 
New Year’s Eve plans in her recent record-breaking 
AOL fan chat. 


CMC u abumpuic! 

J 3 


“The requirements mandating i can’t touch 
a computer or cell or cordless phone are 
akin to telling a forger not to use 
a pen or paper. There is no way 
I can earn a living... .All I could 
do is something like gardening.” 

—Hacker Kevin Mpnick, citing one of the many nega- 
' tives of spending four years in jail, to Forbes. 


N E T 1 I 1 E IF i 


MAIL BOMBS. When NATO forces attacked 
Yugoslavia in late March, no one expected 
anyone to launch a counterattack from, of all 
places, the Net. But Yugoslav 
hackers did just that, bom¬ 
barding NATO computers 
with viruses and spam. Mean¬ 
while, Yugoslavs were driving 
up traffic at CNN.com: The 
network says page views from 
the country increased 963 
percent from the previous 
week, before bombing com¬ 
menced....BIG BLUE VS. BIG 
BROTHER. IBM Corp. has little tolerance for 
Net destinations that, in its estimation, com¬ 
promise surfers’ privacy. That’s why you’ll no 
longer see IBM ads on 70 percent of the 800 
sites it had been using to hawk products and 
services. As the Net’s second-largest advertiser, 
the company (along with the Federal Trade 


Commission) hopes the move will set an indus¬ 
try standard.... MP3 GETS “REAL.” Yahool’s $5.7 
billion acquisition of Broadcast.com isn’t the 
only major development on 
the Web audio front. Report¬ 
edly, the next version of Real¬ 
Network’s RealPlayer G2 will 
play MP3 audio files—bring¬ 
ing listeners that much closer 
to CD-quality cuts without the 
hassles of downloading.... 
LAUGHING MAHER. As further 
proof that TV and the Web 
can form a happy union, Com¬ 
edy Central [www.comedycentral.com] is Web¬ 
casting video clips this month from two new 
shows: the sitcom Frank Leaves for the Orient, 
and The Man Show, hosted by Loveline’s Adam 
Carolla. The goal, says Comedy Central VP 
Larry Lieberman, is to “generate a following 
for a show before it even hits the air.” 




Though there was absolutely nothing sweet about Melissa, some viruses are more playful than others. Don’t 
believe it? Click! poked around online and uncovered several lesser-known viruses of which you should be aware. 


“ROBERTO” 

WHAT IT DOES; This jittery little bug originated in Italy, where 
life is beautiful. It corrupts your programs by making love to them 
ail—simultaneously—on the Windows desktop. 

CURE: A digital sedative, such as a Yanni MP3. 

“SARAH MICHELLE” OR “BRENDAN” 

WHAT IT DOES: Sniffs out your sexual orientation by running 
your e-mail files through a proprietary algorithm. It 
then sends the appropriate cheese- or beefcake 
photo collection. Neither damages your computer at 
all, but they can wreck your social life. 

CURE: Go outside. Meet real people. 

“ELTON” 

WHAT IT DOES: While keeping its basic 
form, the file reinvents itself annually (usual¬ 
ly by dressing up as a gaudy MPEG file). 

CURE: Erase all audio files of 
moving celebrity tributes. 


“BILL” 

WHAT IT DOES: This hog attaches itself to your comput¬ 
er's operating system, shooing away any other virus that 
tries to infiltrate your system. 

CURE: Buy an Apple—it’ll get confused and self-destruct. 

“CELINE” 

WHAT IT DOES: A new multimedia-only virus, it sniffs out MP3 
files and makes the vocals sound like Edith Piaf underwater. 
CURE: None known. 

But if you get this one, 
your hard drive will 
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David Byers 
Technology Analyst 



Synchronize and back up my Palm V™ organizer with my PC. 
With just one touch. 





home&office 


lilr'fMHi 

Do your endorphins dwindle 
whenever your workout sched¬ 
ule’s trashed by a business trip? 
, SAVE FIT FOR BUSINESS 
rr^rj [www.fitforbusiness.com] 
w lists and rates accom- 

- modations worldwide 

that offer real exercise gear either 
in-house or in the neighborhood. 


including strength-training equip¬ 
ment, aerobics classes, and ten- 


courts, with additional criteria be¬ 
ing added regularly. The service is 
throwing more well-known hote¬ 
liers into the mix weekly, includ¬ 



ing Doubletree and Meridien, as 
well as lesser-known, yet high- 
quality establishments. Now you 
have absolutely no excuse for 
slacking off. —SJ.fi 


j'lWMibfr 

Problem: You need to get a per¬ 
fectly clean (read: not faxed) 
copy of a PageMaker document 
to your newest client 
“yesterday,” but he 
doesn’t have PageMak¬ 
er. Nadio InternetPrint 
[$79; www.nadio.com] 
lets you print files to 
your client’s printer directly from 
your PC—even if he doesn’t 
have the same software applica¬ 
tions. We sent a Photoshop im¬ 
age to a correspondent 3,000 
miles away. It printed out per¬ 
fectly—and almost instantly—on 
the recipient’s ink-jet printer. 
Suddenly, “absolutely, positively 
overnight” doesn’t sound so sexy 
anymore. —S.J.B. 




End the IPO Blues 

D o ypu watch with jealousy as new Net stocks, following 
the jtrend of eBay and MarketWatch, double or triple in 
value on their first day of trading? Typically, only the 
wealthiest clients of the big Wall Street investment firms that 
sell such securities are let in on these initial public offerings. 
Now, though, more-equal access is in the offing. Bill Hambrecht, 
cofounder of San Francisco’s Hambrecht & Quist investment 
bank and orchestrator of some of Silicon Alley’s biggest IPO 
success stories, has launched 0PENIP0 [www.openipo.com], OpenlPO 
gives the average investor equal opportunity to buy into IPO 
stocks before they start trading publicly. The only catch: Par¬ 
ticipants must have an account with Hambrecht or one of the 
three other participating brokers in his small network. Tom 
Taulli, author of the recent book Investing in IPOs, calls Ham- 
brecht’s service “very innovative,” adding, “This will give more 
power to the average investor.” Still, Taulli cautions that it 
could take time before OpenlPO succeeds in securing top- 
notch companies like eBay, 
since “the first companies may 
feel like guinea pigs.” Indeed, 
OpenIPO’s first offering is not 
for a hot Internet play but for 
shares in Ravenswood, a small 
California winery. Taulli sug¬ 
gests that investors wait to see 
how OpenIPO’s first offerings 
fare before taking the plunge. 
(For more on high-tech stocks, see 
“'Reviews, ’’page 139.) — D.F. 




Want to purchase your next 
car on the Web? Sure, you 
can get a nonbinding quote 

.-. from a local dealer 

hmd easily enough 
vSi? online. But it’s also 

'- ' becoming fairly 

simple to purchase your 
buggy that way. On the 
heels of Saturn’s online 
inquiry program, South 
Korean consumer-electron¬ 
ics manufacturer DAEWOO 
[www.daewoous.com] is pro¬ 
moting a new line of bud¬ 
get-priced cars ($9,000 to 
$20,000) for twentysome- 
things with an upcoming 
Web marketing and sales 
effort. In a pilot program 
set to roll out later this 
year, California Web 
surfers willing to visit Dae¬ 
woo’s site and submit to a 
credit check can get the 
Daewoo Lanos, Nubira, 
or Laganza of their choice 
delivered to their door 
for a three-day test drive 
(salesperson included, at 
least for the demo). If that 
36-hour date goes well, 
the customer can fill out 
the requisite forms (title, 
financing, etc.) online. 

In the final phase of this 
doorstep car purchase, the 
salesperson will return with 
all the paperwork and ask 
the buyer for signatures 
and a certified check before 
he hands over the keys. 

Hey, if this type of transac¬ 
tion develops into a trend, 
you may never have to visit 
those shark-infested show¬ 
room floors again. — D.F. 
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WITH THE ASPHALT 



Cars like pavement. That’s why we don’t make cars. We make 
the 205 horsepower, 4-wheel drive Isuzu Amigo (available now 
in both hard top or convertible soft top models, and with 
automatic transmission). It has elevated air-intakes. It has steel 
skid plates underneath to protect the radiator, fuel tank, and 
transfer case. Because at Isuzu, we don't think nature should 
give in to cars with low clearance or low thresholds for pain. 


800 726 2700 / www.gofarther.com 


ALREADY 













personal 



M Bk: BRIAN 
■F' BEHLENDORF 

■ Founder of 
Hyperreal [www. 
hyperreal.org], a 
community of well-traveled 
alternative-music fans. 

VITALS: A 25-year-old raver from 
San Francisco 

DISTRICT: Hundreds of disk jock¬ 
eys and other enthusiasts track¬ 
ing all things techno: culture, 
lifestyle, raves 

AGENDA: Hyperreal “continues to 
be a big group-publishing experi¬ 
ment—it’s all about giving people 
a platform to speak from, to show 
off, to organize, and to inform, 
without having to worry about 
banner ads or other forms of cor¬ 
porate infiltration. We’ll stay true 
to our roots until we’re forced off 
the air... .We’re not about flash— 
the home page changes maybe 
once a year! We’re the antiflash; 
we’re about content.” 


EXTRffEMELY 


SPECIALIZED SITES 

RESOURCES ON THE 
HISTORY OF IDIOCY 

i yvww.dundee.ac.uk/~mksimpso 

THE STATUS OF PLUTO 

www.ss.astro.umd.edu/IAU/ 
div3/pluto.shtml 


WORLD DATABASE OF HAPPINESS 

www.eur.nl/fsw/research/happiness 



W E B » I | ! E 

DROPPING IN ON SOME OF THE NET’S GRASSROOTS COMMUNITIES 




THE GREAT LEAP (DOWN) 

To leap or not to leap, that is the question— 
at least according to a fervent cadre of bungee 
jumpers at BUNGEEZONE.COM [www.bungeezone. 
com]. This home for human suspenders hosts 
discussions and tip¬ 
swapping sessions on 
equipment, as well 
as some tasteless 
extreme-sports jokes 
we don’t need to per¬ 
petuate in this space. 

But lest you feel 
you’ve been left 
hanging with too 
little useful informa¬ 
tion, the Clubs sec¬ 
tion lists hundreds of 
amateur bungee 
groups you can join, 
from Baltimore to 
Brazil. Oh, and 
there’s a special bo¬ 
nus: Those interested 
in bungee horror sto¬ 
ries should visit the 
alt.sport.bungee news- 
group, or read THE 
STORY [members.tripod.com/~Halo61/bungee], 
a scintillating journal of how one jumper 
burst blood vessels in his eyes after a partic¬ 
ularly harrowing leap. Picture included; 
barf bag, not. 

SIX DEGREES: A GAP 
BEST LEFT UNBRIDGED? 


problem? Unlike in a newsgroup— 
alt.tv.xfiles, say—there’s no real passion bind¬ 
ing together these otherwise disparate mem¬ 
bers, and the place takes on the look and feel 
of a planned Florida community—lots of 
Welcome Wagons, 
but not much soul. 

WEBCAM 
WATCH 

For better or worse, 
it’s an EDtv world, 
with amateur super- 
stars pointing $100 
Webcams at them¬ 
selves in search of 
a voyeuristic core 
constituency. Joining 
JenniCam on the hot 
list of 24-hour/ 
seven-day attractions 
is the PG-rated 
digital diva at 
BADDGRRL’S DOMAIN 
[www.baddgrrl.com]. 
By day, she’s a quali¬ 
ty-assurance engi¬ 
neer in San Francis¬ 
co. After hours, BaddGrrl dispenses advice 
via her ICQ channel and lets loose with an 
occasional rant on the battle of man versus 
woman. Many visitors don’t like her edgy 
shtick about men (check out her list of sour 
pickup lines and see for yourself), but they 
do seem to be coming back for more. — D.K. 


Imagine living in the Friends apartment build¬ 
ing: You start out with six of your buddies, 
then each of them invites six of his or her 
friends. And so on. And so on. That’s the 
cozy (if not naive) premise of SIXDEGREES 
[www.sixdegrees.com], a 2-year-old Web site that 
aims to build a never-ending networking 
party based on name-dropping rather than 
on common interests. Boasting more than 2 
million members from more than 165 coun¬ 
tries, the site hosts bulletin boards, chat 
rooms, and member profiles—all the trap¬ 
pings of the typical Webville. So what’s the 


TOP CLUBS 

The most popular Yahool clubs. To visit each, type clubs.yahoo.com and 
then the club name. 

CLUBS.YAH00.COM 


4 ’NSync 
Official Club 

5 Boyfriend and 
Girlfriend Alley 

6 Daytraders^ 

7 Real Time 
Strategy 

8 Married and Flirting 

9 Trader’s Update 

10 South Park 

Rankings reflect April data. 
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SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 








THE PLAYERS 


MULTIPLAYER PICKS 
The five most popular game titles at 
Total 


TOP DEMOS 
GameSpot’s most popular tryouts. 

1 AIR WARRIOR III 

2 Multiplayer BattleTech 

3 Jack Nicklaus Online Golf Tour 

4 Casino Poker 

5 Rolemaster: Magestorm 


games 

Pilots Weigh In on Combat “Sim” 

on several aspects of its Combat Flight Simulator, 
including maneuverability, weapons handling, 
radio chatter, and cockpit design. “I offered ad¬ 
vice on its accuracy,” says Stafford. Another for¬ 
mer pilot, U.S. Army Captain Robert Lawrence, 
was also asked to try out the simulator. “The feel 
of the airplanes was very realistic, especially with 
the force feedback in the joystick,” says 
Lawrence, who’s looking forward to playing the 
game with his grandson for the first time over 

D urifig his World War II tour of duty, the Internet [www.microsoft.com/games/combatfs]. And 
Royal Air Force veteran Jack Stafford while the cockpit veteran maintains that it’s dif- 
could never have imagined that his com- ficult to see his experiences transformed into en- 
bat expertise would be tapped decades later for— tertainment, he also finds it “helpful in relating 
of all things—a video game. Last November, what it was really like to fly during the war to my 
Microsoft invited the New Zealander to consult wife, family, and friends.” —MS. 



GAMING 


111 ? 



I KEVIN 
| ANGELBECK 
i Kevin (aka fastkev) re- 
( ceived $4,200 in cash 
I and prizes, plus a trip 
to the Daytona 500, as victor of the 
NASCAR Racing Online Series (NR0S) 
Championship on TOTAL ENTERTAIN¬ 
MENT NETWORK [www.ten.net]. 
VITALS: A 43-year-old printing 
pressman from Seymour, Tennessee 
FAVORITE ONLINE GAME: NASCAR 2 
PLAYING TIPS: “Get plenty of‘seat 
time’ driving online before you enter 
any online races. It’s also important 
to have patience, patience, and more 
patience when you drive—it’s a 
must, or you’ll crash or add more 
wear and tear to your car. Also, try to 
find the optimum vehicle weight for 
each track—experiment with differ- 


HASBRO E-MAIL GAMES 

These Net versions of Scrabble and Battleship 
are played via e-mail. In Scrabble, for example, 
the player with the software starts a match by 
opening up a new board, laying down the first 
word, and sending it to his remote opponent 
(who doesn’t need to buy the software). The re¬ 
cipient then adds a word and continues the vol¬ 
ley. Monopoly, Risk, and Clue are expected to 
join the lineup later this year. Hasbro 
Interactive; $14.95 for the CD-ROM; PC 
only [email.games.com] 

LENNY LOOSEJOCKS 

Move over, Leisure Suit Larry...Lenny 
Loosejocks is in the house! This lovable red¬ 
headed Australian stars in 14 mischief-filled 
online arcade, puzzle, and adventure games. 
The latest Shockwave di¬ 
version, dubbed Lenny 
Loosejocks in Space, is an 
adventure that places 
Earth’s fate on Lenny’s 
skinny shoulders. Ezone 
Corp.; free; PC and Mac 
[www. loosejocks.com/space] 



PRIZE CENTRAL 

Collect as many virtual tokens as you can here 
by playing blackjack, video poker, slot ma¬ 
chines, or other casino favorites, then cash in 
your winnings for some goods. Among the 
prizes is a gift certificate for a steak, which 
requires about 2,000 tokens—or eight hours 
of victorious play. With most online gaming 
iidering “personal satisfaction” 
prize unto itself, a steak’s not too 
shabby. Free; PC and Mac 
[www.prizecentral.com] 

STAR WARS: 
X-WING ALLIANCE 

With the release of the Star Wars 
prequel The Phantom Menace, ma¬ 
nia for the entire series is rampant 
both on the big screen and in your 
browser window. In X-Wing 
Alliance, you can man the 
cockpit of the Millennium 
Falcon and other Corellian 
transports. X-Wing Alli¬ 
ance will also offer free, 
Net-hosted interstellar bat¬ 
tles via MSN’s Gaming 
Zone. LucasArts; $49.95; 
PC only [www.lucasarts.com/ 
products/alliance] —M.S. 
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doyourwebstuffaster 
searchfaster 
discoverwebradiofaster 
don'tyouwanttobefaster 

deployitfaster 

filloutinternetformsfaster 
developtotallymindblowingappsfaster 

download 

Internet Explorer 5 
and 

do stuff faster 



:harges may apply. ©1999 Mic 









Microsoft* Internet Explorer 5 is here. And it helps you do stuff faster 
on the Internet because it’s faster and it lets you be faster. Windows ® 
with Internet Explorer 5 renders pages up to 60% faster than Netscape 
Navigator 4.5* And thanks to IntelliSense* technology, it makes you 
faster by reducing the number of key strokes needed to get stuff done. 
For example, Internet Explorer 5 corrects misspelled Web addresses and 
even automatically fills in forms for you. And those of you who will have 
to deploy, manage and customize Internet Explorer 5 will be happy to 
hear that the new Internet Explorer Administration Kit lets you do all of 
these things centrally and easily. Downloading Internet Explorer 5 is fast, 
simple, and freer Download it now and do stuff faster. 
www. microsoft. com/windows/ie 



Where do you want to go today ?® 

Microsoft 
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WHEN & WHERE ON THE WEB 

A Y-Life sampler of lively Net events. 
Daily updates at www.ylive.com 
Times are Eastern, unless otherwise 
specified. 

SUNDAYS 

6 P.M. 

Loose Ends 

This chat examines the “fabric” 
of pop music. 
www.talkspot.com/shows/ 

Loose_Ends 

MONDAYS 

7 P.M. 

The Jam 

Two hours of Phish, Widespread 
Panic, and other groove bands. 
www.broadcast.com/music/ 
shows/thejam 

9 P.M. 

HTML: For Beginners 

A little help with building a Web page. 

communities.msn.com/ 

webdesign/chat.asp 

SciTech Chat 

Discuss Y2K and other science and 
technology headlines. 
cnn.com/chat/scitech.html 



8 P.M. 

Global Gourmet 

Recipes and cooking techniques 
from all comers of the globe. 
www.talkcity.com/calendar/ 
events/event2645.htmpl 

WEDNESDAYS 

9 P.M. 

Fast Women in Racing 
Ladies of the track discuss their 
careers. 

www.talkcity.com/calendar/ 
events/event2901 .htmpl 

10 P.M. 

EMS Chat 

For those working in, or interested 
in, EMS and EMT emergency training. 
communities.msn.com/ 
emergencyservices/chat.asp 

THURSDAYS 

7 P.M. (and 10 P.M.) 

Just Shoot Me Chat 

Gab about the sitcom during 
its weekly broadcast. 
www.ultimatetv.com/interact/ 
chat/rooms/justshootme.html 

8 P.M. 

The Product 

Hip-hop Interviews, news, and beats. 
www.wrapradio.com/product 



YAHOOIINTERNETUVE 


8:30 P.M. 

(first Thursday of each month) 

Breakup Girl 

A relationship gum specializing 
in the pain of recent heartbreak. 
www.comedynet.com/breakup 
9 P.M. 

The Compleat Mac 

For those who pledge allegiance 


Id’iCOMING 


to the Macintosh. 

worldwithoutborders.com/ 

calendar/compleatshtml 



FILM 

Fans of Comedy Central’s South 
Park who feel they never get 
enough of Kenny, Kyle, Stan, 
Cartman, Chef, and, yes, even 
Eric’s mom, can receive a big- 
screen dose of the Colorado ca¬ 
bal this month, as show creators 
Trey Parker and Matt Stone roll 
out SOUTH PARK: BIGGER, LONGER, 
AND UNCUT. While hundreds of 
renegade sites will surely leak 
images and news bits, visit the 
official site [www.paramount.com] 
for plot details and, hopefully, 
some amusing audio clips. 
Regrettably, theaters won’t be 
serving Cheesy Poofs in lieu of 
popcorn during screenings. 

MUSIC 

Maybe you saw them in a Gap 
jeans commercial, or heard 
them on the Clueless sound 
track. Well, the quartet known 
as LUSCIOUS JACKSON is now a 
trio (keyboardist Vivian has left 
the band). But that hasn’t 
stopped them from releasing 
Electric Haney, a new 
CD featuring 
guest vocals by 
Debbie Harry 


and Emmylou Harris, among 
others. The band was also ex¬ 
pected to go live with its official 
Web site [www.lusciousjackson.com] 
this month....Miho Hatori and 
Yuka Honda, better known as 
Cibo Matto, made a name for 
themselves combining food and 
love themes on their last al¬ 
bum—and by their association 
with Sean Lennon. Now the duo 
has a new one called Stereotype 
A. Read all about it, and get 
news, photos, song lyrics, and 
videos at CIBO MATTO MENU 
[www.wbr.com/cibomatto]. —J.O.C. 

ART 

THE MUSEUM OF MODERN ART’S 
ART SAFARI [artsafari.moma.org] 
teaches art appreciation to 
young museumgoers-to-be by 
inviting them to create digital 
animal renderings, such as the 
one above, showing fish in a 
river. Four famous works of art 
are posted as creative inspira¬ 
tion. What a great idea—and 
much more constructive than a 
coloring book. 


I 


1 

I 


FRIDAYS 
9 P.M. 

Zine Chat 

Discuss electronic and printed 



Your Body 

How to keep your personal 
temple at its healthiest. 
www.talkcity.com/calendar/ 
events/event2783.htmpl 
11 P.M. 

Fictionary 

A little Saturday-night wordplay. 

worldwithoutborders.com/ 

calendar/fictionary.shtml 



The Dave Harbison Show 
Late-breaking news from 
every sports niche. 
www.sportsworld.com/ 
sportsguys/aiM onl dh.stm 
1:30 A.M. 

MST3K: The Home Game 
Rattle off Zingers while watching 
narrated B-movies on TV. 
www.scifi.com/chat/#weekly 

DAILY AND OTHER 

5 P.M. Weekdays 

Five Element Feng Shui 
In which direction should your 
bed face? Find out here. 
www.talkspot.com/shows/ 
5_Elements_of_Feng_Shui 
7:15 P.M. Weekdays 
Crossfire 

Join or spark a current-events 
debate (new show posted weekly). 
cnn.com/CNN/Programs/crossfire 
Alternatives to Medicine 
Alternative health-care solutions, 
with Dr. Bruce Hedendal. 
www.broadcast.com/shows/ 
wcma/altmed 
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The Next 


A lot more to love. 


Dodge “Plymouth 




A lot more to love. 



• Four-wheel independent suspension 
•Multi-valve 132-horsepower engine 
•Extremely rigid body structure 


• Power rack-and-pinion steering 
•Available automatic transmission 

• Enhanced noise control systems 

• Stereo sound system including 
available CD 


Available anti-theft alarm system 
•Available Sentry Key ™ Security 
Group with remote keyless entry 

• Fade-to-off theater-style lighting 

• Virtual-reality-enhanced interior 

• Center storage area with slots 
for CDs and cassettes 

• Four cupholders and thirteen 
storage areas 

' Sophisticated quality-control 
manufacturing strategies 


; 


•Available exterior power/heated mirrors 


• Available speed-sensitive power door locks 


• Six speakers, including dome tweeters 
• Dual airbags 



• Split-folding 60/40 rear seat 
• Full-frame doors 


Dodge * Plymouth 


Starts at $11,890. Dressed-up $14,375* 

800-4-A-DODGE or www.4adodge.com 
800-PLYMOUTH or www.plymouthcars.com 

*MSRPs after *1,000 cash allowance exclude tax. Always use seat belts. Remember a backseat is the safest place for children. 
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LISTS & STATS 


TOP CHATS 

KEYWORD: LIVE 

1 Britney Spears [3/8] 

2 AOL Live Oscars ’99 Coverage [3/21] 

3 Crisis in Kosovo: Live Coverage, 

Day 2 [3/25] 

4 Monicathon with Dr. Robert 
Butterworth, political chat [3/3] 

5 Crisis in Kosovo: Live Coverage, 



8 AOL MarketTalk [3, 

9 Cindy Crawford [3/26] 

10 Jamie Lee Curtis [3/22] 

Rankings reflect March chat attendance. 

TOP SPORTS CLUBS 

This month’s most-visited stat pages or 
clubhouses at ESPN.com 
WWW.ESPN.COM 

1 Los Angeles Lakers, NBA 

2 Dallas Cowboys, NFL 

3 Atlanta Braves, MLB 

4 Philadelphia Flyers, NHL 

5 New York Yankees, MLB 
Rankings reflect March traffic patterns. 

TOP TICKET SALES 

The top-selling events at Ticketmaster Online 

WWW.TICKETMASTER.COM 

1 Chicago Cubs 

2 ’N Sync tour 


4 i iette tour 



9 Monet in the 20th Century, 

Museum of Fine Arts, Boston 

10 Aerosmith tour 

Rankings reflect February data and multiple 
dates far each tour or event. 

TOP DVDS 

The best-selling digital video discs at Reel.com 

WWW.REEL.COM 


6 West Side Story 

7 You’ve Got Mall 

8 The X-Files: The Movie 

9 Die Hard Trilogy 

10 Rush Hour 

Ranking: reflect March sales. 


W a n s 

1 T E 

s 

WEB TOPPERS 

WHERE’S THE BUZZ? 

The most popular sites among Web surfers. 




Media Metrix 


SITE UNIQUE VISITORS 

SITE UNIQUE VISITORS 



(IN MILLIONS) 

1 Yahoo! 

30.6 

1 ZONet 

8J» 

2 AOL.com 

2&6 

2 MSNBC.com 

5.4 

3 MSN 

20.4 

3 Pathfinder 

5.0 

4 GeoCttfes 

19.6 

4 The Weather Channel 

5.0 

5 GO Network 

19.3 

5 The Mining Co. 

IM 

6 Netscape 

BHll&fi 

6 Broadcast.com 

4.6 

7 Excite 

15.6 

7 Disney Online 

4* 

8 Lycos 


8 CNN.com 

4.5 

9 Microsoft 

14.2 

9 ESPN.com 

34 

10 Blue Mountain Arts 12.6 

10 Sony Online 

3.8 

11 Angelfire 

11.8 

11 Warner Bros. Online 

3.7 

12 IMpod 

. 114 

12 {Village 

3.6 

13 Hotmail 

11.2 

13 OigitalCity 

34 

14 AltaVista 

8.7 

14 Go2Net 

2.9 

15 Xoom.com 

9.2 

IS CNET 

2,8 

Media Matrix [www.mediametrix.com] mens 

ures the preferences of 40,000 Net 

surfers. 



'■ during 

the given month. Rankings reflect February data. Apparent ties are the result of rounding. 


LISTS & STATS 


TOP RECIPES 

The month's most popular recipe requests 
at StarChefs. 

WWW.STARCHEFS.COM 

1 Jiffy Pop Firecracker Shrimp, 

Emeril Lagasse 

2 Passover Brownies Good Enough 
for the Whole Year, Joan Nathan 

3 Roasted Leg of Lamb with Roasted 
Potatoes, Caffe Bondi 

4 Sunday Dinner Rhubarb Crisp, 
Barbara Scott-Goodman 

5 Reverse White Chocolate Chunk 
Cookies, Michael Romano 

Ranking: reflect March requests. 


ONE DEGREE 
OF SEPARATION 

Q: Your significant other has cheated on 
you with your good friend. What do you do? 

them both.61.7% 

know.19.7% 

it out.7.3% 

Break up.7.2% 

Forgive.4.2% 



WWW. AMAZO 
The top-selling hardcover 
fiction titles at Amazon. 

1 Single & Single: 

A Novel, Le Carre 

2 The Testament, 

Grisham 

3 Tara Road, Binchy 

4 Hush Money, Parker 

5 Apollyon: The Destroyer Is 
Unleashed, Lahaye and Jenkins 

6 River's End, Roberts 

7 Little Green Men, Buckley 

8 The Poisonwood Bible, Kingsolver 

9 Ashes to Ashes, Hoag 

10 The Love of a Good Woman: 
Stories, Munro 

List represents the week ending 3/31/99. 


4 “Believe,” Cher 

5 “...Baby One More Time” 

(Ospina remix), Britney Spears 

6 “Nothing Really Matters,” Madonna 

7 “I Still Believe,” Mariah Carey 

8 “Heartbreak Hotel,” Whitney Houston, 
featuring Faith Evans and Kelly Price 

9 “We Like to Party!,” Vengaboys 

10 “(God Must Have Spent) A Little More 
Time on You,” 'N Sync 

Ranking reflect listeners' voting throughout March. 


TOP AUCTION ITEMS 

The items generating the highest bids at eBay. 

WWW.EBAY.COM 

1 1968 Shelby Mustang, $28,100 

2 Mickey Mantle rookie baseball 
card (c. 1952), $18,200 

3 Charlton Heston’s Big Block '69 
Corvette, $18,000 

4 Pear-shaped diamond ring 
(5 carats), $10,100 

5 JFK’s 1963 Christmas card 
(signed and unsent), $10,000 

6 1930 Ford Model A, 

$6,600 ► 

7 Pete's Wicked 
Brew (3,567 
cases), $6,420 


8 World map (c. 1600s), $5,600 

9 Lenny Kravitz-autographed 
electric guitar, $4,250 

10 Chippendale ribband side chair, 
$5,000 

Rankings reflect March sates. 



2 Sandra Bullock fForces of Nature) 

3 Reese Witherspoon (Cruel Intentions) 

4 Gwyneth Paltrow 
(Shakespeare in Love) 

5 Elizabeth Hurley (EDtv) 

6 Ben Affleck (Forces of Nature) 

7 Claire Danes (The Mod Squad) 

8 Roberto Benigni (Life Is Beautiful) 

9 Clint Eastwood (True Crime) 

10 Kathleen Turner (Baby Geniuses) 
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COMPAa 

Better answers ” 


Compaq Awards 

April 1999 WINDOWS MAGAZINE 
Win List PRESARIO 5600 SERIES 

March 1999 PC WORLD 

Top 10 Home PCs • PRESARIO 5600 SERIES 





















COMPAQ. 



Peace, harmony, and multiple Internet access. Signs of a happy household. 

i “It’s my turn to go online." “No, it’s my turn." “Is not!" “Is too!” Was this what the Internet promised? The people at Compaq don’t think so. 

i That’s why we created these new Compaq Presario 5600 Internet PCs. They’re the first computers with Home Phoneline Networking! which lets 

f you plug your family's PCs into your home's phone jacks. This allows everybody to surf the Net at the same time, on the same phone line. 9 

I So while dad e-mails his college roommate, the kids can visit their school's Web site. You can also share printers, files, and games. And 

there’s more, like one-touch Internet access and 50 free hours on the Net* And with our 6.0Mb Max Digital Modem? which works with your 56K 
dial-up access sources, you can switch to DSL service for lightning-fast surfing as soon as the service becomes available in your area. Plus, 
this modem together with the DSL service will let you talk on the phone while you’re online. Of course, these PCs are loaded with tons of other 
great features, like Intel® Pentium® III processors, thrilling 3D graphics, DVD- or CD-ROM drives, and more — all at an incredible value. So 
now, your family can e-mail, download, and surf in a whole new way: peacefully. 


PRESARIO 5600i-500/3 

INTERNET PC 

PRESARIO 56001-450/3 

INTERNET PC 

PRESARIO 5600i-450/3 

INTERNET PC 

PRESARIO 5600i-400 

INTERNET PC 

Intel Pentium III Processor, 500 MHz 

Intel Pentium III Processor, 450 MHz 

Intel Pentium III Processor, 450 MHz 

Intel Pentium II Processor, 400 MHz 

128 MB SyncDRAM expandable to 384 MB 

128 MB SyncDRAM expandable to 384 MB 

128 MB SyncDRAM expandable to 384 MB 

64 MB SyncDRAM expandable to 384 MB 

13.0 GB UltraDMA Hard Drive’ 

13.0 GB UltraDMA Hard Drive' 

13.0 GB UltraDMA Hard Drive' 

10.0 GB UltraDMA Hard Drive 1 

6X DVD-ROM Drive 1 

52X True X CD-ROM Drive* 

52X True X CD-ROM Drive* 

52X True X CD-ROM Drive* 

Diamond Viper 550 AGP w/16 MB SDRAM 

2X AGP Graphics w/8 MB SDRAM 

2X AGP Graphics w/8 MB SDRAM 

2X AGP Graphics w/8 MB SDRAM 

Aureal 8820 PCI Audio Card 

Aureal 8820 PCI Audio Card 

Aureal 8820 PCI Audio Card 

Aureal 8820 PCI Audio Card 

56KITUV.90 Modem* 

56KITUV.90 Modem 1 

56K ITU V.90 Modem 1 

56K ITU V.90 Modem 2 

i JBL Pro Premium Speakers w/ Subwoofer 

JBL Pro Speakers 

JBL Pro Speakers 

JBL Pro Speakers 

Digital Creativity Imaging Center 1 

Digital Creativity Imaging Center* 

Digital Creativity Imaging Center* 

10 Mbps Ethernet Port, Cable Modem Ready* 

10 Mbps Ethernet Port, Cable Modem Ready* 

10 Mbps Ethernet Port, Cable Modem Ready* 

10 Mbps Ethernet Port. Cable Modem Ready* 

Microsoft Featured Home Collection + MS Word 

1 Microsoft Featured Home Collection + MS® Word 

Microsoft Office 97 Small Business Edition 

Microsoft Featured Home Collection + MS Word 

Microsoft Windows98 

Microsoft Windows98 

Microsoft Windows98 

Microsoft Windows98 

Compaq V72017" Monitor (15.9" VIA) 

Compaq V72017" Monitor (15.9" VIA) 

Compaq V72017" Monitor (15.9" VIA) 

Compaq V72017” Monitor (15.9” VIA) 



$2199 * 

$1999 sr- 

$1899 ssl. 

$1499 

16.8 GB UltraDMA Hard Drive:' Add $89 

Read/Write CD ROM (4X/2X/24X):” Add $199 

6,0Mb Max Digital Modem:* Add $99 

128 MB SyncDRAM: Add $120 

Diamond Monster Sound MX300 PCI Audio Card: Ac 

Id $39 Diamond Viper 550 AGP w/16 MB SDRAM: Add $60 

Iomega Zip Built-In" Drive with 1 disk: Add $79 

Iomega Zip Built-In" Drive with 1 disk: Add $79 


Compaq V91019" Monitor (18.0" VIA): Add $170 Iomega Zip Built-In" Drive with 1 disk: Add $79 Diamond Monster Sound MX300 PCI Audio Card & Home Phoneline Networking:' Add $49 

IRI Prn Premium Sneakers w/Rnhwoofer: Arid $89 


1-800-892-6609 • www.compaq.com/athome 

Buy direct from Compaq, or purchase yours at your favorite retailer. 

Look for Compaq values at a ABC Warehouse, American Appliance, American TV, Best Buy, Big City Express, Brandsmart USA, 

CDW, Circuit City, CompUSA, CompUSA Direct, Computer Town, Conn’s, DataVision, Dillard's, Fred Meyer, Fry’s Electronics, Future Shop, the good guys!, h.h. Gregg, Insight, 
J&R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, 
PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, State Street Discount, The Wiz, Tiger Direct, 
Tops Appliance City, T-Zone. Visit a Compaq Built For You Custom PC Center at locations highlighted in bold. 



































and has a 
fantastic memory. 
Remember when 
you were like that? 


Compaq Awards 


$ 3299 ; 


$2599 

96 MB SyncDRAM: Add $100 
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Hey, even the good old days were never this good. Because now you can have a movie theater on your lap. Your clients in the palm of your hand. 

And the world at your fingertips. All you need is the new Compaq Presario 1900 Internet Notebook PC. Amazingly, it’s two computers in one. A fully 
loaded next-generation notebook. And one of the lightest, sleekest computers you’ve ever tucked under your arm. How did we manage to create both? 
A revolutionary new feature: the removable drive wedge. 

Have it all without carrying it all. 

We created a precision-engineered wedge that contains a DVD-ROM, floppy drive, and port replicator connector. With the wedge on, you’ve got the 
ultimate, all-in-one multimedia notebook. Snap off the wedge and you’ve got a lean, mean, 1.2-inch-thick notebook that weighs in at only 5 lbs. 
(Which is a good thing when you’re sprinting for a plane.) Either way, you’ll have a notebook with one-touch Internet access, outrageous graphics, a 
high-speed modem, and a large, vibrant screen. So get one today. But hurry — they’re moving fast. 



PRESARIO 1900-300 PRESARIO 1600i-366 

INTERNET NOTEBOOK PC INTERNET NOTEBOOK PC_ 

hH F - n:ii n I' PI■. - V i MH; I11M P-niium »Fi.». i. -«■ MH; 

13.3" TFT Active Matrix Display__1 4,1 11 TFT A ctive M atrix Display _ 

64 MB SyncDRAM expandable to 192 MB __ J28MB SyncDRAM expa ndable to 192 MB _ 

4 .0 G B UltraDMA Hard Drive 1 _ 6.4 GB U ltr aDMA Hard Drive’ 

24X Max CD-ROM Driv e 1 _ 24X Max CD-ROM Driv e'_ 

*. t_-^ ,1- 4 m I ,,i| „ MF F-d _t I I 4,1 I ,rUMI_ Ml F,4t 

I 56K ITU V.90 M odem’_ 56K ITU V.90 Modem* 

Smart Ulon Battery _S mart Lilon Battery _ 

256 KB Integrated "On-chip" cache _ 256 K B Inte grated "On-chip" cache _ 

Microsoft Featured Home Collection _ Folio Carrying Case _ 

Microsoft Windows98 _ Microsoft Office 97 Small Business Edition _ 

! Microsoft Windows98 

$2299 sr- $2999 ay- 

1 6.4 GB UltraDMA Hard Drived Add $150 _ 192 MB SyncDRAM: Add $200 _ 

j Extra AC Adapter: Add $49 2nd-Generation DVD-ROM Drived Add $200 

: External Iomega* Zip® Drive: Add $149 Port Replicator: Add $129 


PRESARIO 16001-333 

INTERNET NOTEBOOK PC_ 

iirei herb"': recces:':: 333 i Ft 
14.1" TFT Active Matrix Display _ 

64 MB SyncDRAM expandable to 192 MB _ 

4.3 GB UltraDMA Hard Drive' _ 

2nd-Generation DVD-ROM Drive 1 _ 

l_li,, I n|l " 111 F-M 

56K ITU V.90 Modem * 

Smart Lilon Battery _ 

256 KB Integrated "On-chip* cache _ 

Microsoft Office 97 Small Business Edition 

Microsoft Windows98 


$2599 s&i 

128 MB SyncDRAM: Add $200 _ 

Port Replicator: Add $129 _ 

Tripp Lite 140 Watt Inverter: Add $49“ 


PRESARIO 16001-300 
INTERNET NOTEBOOK PC 


Intel Pentium il Processor, 300 MHz 
1,1- ill Min,, [I, MU. 

64 MB SyncDRAM expandable to 128 MB _ 

4.3 GB UltraDMA H ard Drive' 

24 X Max CD -ROM Dri ve 3 _ 

i mu w/2 5 MB VRAM 

56K ITU V.90 Modem 3 

Smart LHon Battery _ 

256 KB Integrated “On-chip" cache 
Microsoft Featured Home Collection 
Microsoft Windows98 


$1999 


14.T■ TFT Active Matrix Display: Add $100 

2nd-Generation DVD-ROM Drive:* Add $200 


Tripp Lite Super Notebook Protector: Add $14® 


1-888-570-6416 • www.compaq.com/athome 

Buy direct from Compaq, or purchase yours at your favorite retailer. 

Look for Compaq values af a retailer near you: ABC Warehouse, American Appliance, American TV Best Buy, Big City Express, Brandsmart USA, COW, 
Circuit City, CompUSA, CompUSA Direct, Computer Town, Conn’s, DataVision, Dillard's, Fred Meyer, Fry’s Electronics, Future Shop, the good guys!, h.h. Gregg, Insight, 
j&r Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, 
PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, State Street Discount, The Wiz, Tiger Direct, 
Tops Appliance City, T-Zone. Visit a Compaq Built For You Custom PC Center at locations highlighted in bold. 
























attitude 


YAHOOYENTA 



l DearYenta, 

I My boyfriend and I 
f just broke up. Dur¬ 
ing the last of our five 
breakup fights, he said, “Don’t call 
me here anymore!” Does that de¬ 
mand also apply to the occasional 
e-mail? —Puzzled in Provo 


Dear Puzzled, 

Oh, the pain. And Yenta knows— 
she’s been jilted more times than 
Susan Lucci’s had a Daytime Em¬ 
my Award slip through her claws. 
Darling, “no phone calls” means 
no communication of any sort. Af¬ 
ter all, would you write him a let¬ 
ter? I hope not. Now get off-line 
and get on with your life. 

DearYenta, 

I logged on to eBay today and 
found an auction for a velvet Elvis 
wall tapestry. Why was I shocked? 
My brother Virgil was holding the 
auction, and this was my 1977 
Christmas present to him! Isn’t 
this heinous and tacky? 

—Shattered in Sheboygan 


Dear Shattered, 

Your brother’s a smart man, and 
Yenta’s a sad lady. I can’t believe I 
missed this one. How much did he 
get for it? 



yippee ! 


MURRAY “SPAM BRIN”? 

Republican Murray Sabrin, seeking the Senate 
seat of departing Frank Lautenberg, D-N.J., sent 
campaign spam to thousands of Usenet partici¬ 
pants and other surfers. Protesters sent copious 
e-mails of their own to SABRIN FOR U.S. SENATE 
[www.murraysabrin.com], while also creating a pols’ hall 
of spam shame at [www.galenaweb.com/pinkpols]. Way 
to win votes, Murray! 

SUN SETS ON PURPLE MOON 
Just when PURPLE MOON [www.purple-moon.com] was 
making its mark by giving girls an alternative to 
Barbie and her perfect figure as a role model, the 
company had to pull the plug on its software and 
Web efforts. Sadly, its educational fare just could 
not compete with America’s oldest cheerleader. 

AUCTIONS SULLIED 

Several fraudulent transactions, conducted by a 
few bad apples in the eBay auction community, 
have placed the 

! TOM PETTY | . P ° pular aUC ' 

_ tion house un- 



AOL TO SPAMMERS: MAKE MY DAY 

Think spam should be illegal? In Virginia, it is. 
America Online scored a key victory in its on¬ 
going battle against spammers recently, when 
legislators in its home state outlawed invasive, 
cluttering, and unsolicited junk e-mail. 

POETIC JUSTICE 

U.S. poet laureate Robert Pinsky’s FAVORITE 
POEM PROJECT [www.favoritepoem.org] hosts audio 
sessions of Americans—from first ladies to 
ditchdiggers—reciting their favorite verses. The 
readings, part of the Library of Congress’s bi¬ 
centennial celebration, will be archived online. 

MP3, WE WELCOME THEE 

Torn Petty has guts, as shown by his consent in 
distributing “Free Girl 
Now,” his new single, in the 
controversial MP3 format 
at [www.mp3.com]. Though 
his record label succeeded 
in having the song r 
moved after ti 
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YAHOO! INTERNET LIFE 



































roviders are like Bi 


Brother. 


Some Internet 

M 


e're more like the cool cousin with the Harieyr 


.mindspring.com Call 


now 


EASY SET-UP,INCREDIBLY 

FAST CONNECTIONS, KILLER 

24-HOUR CUSTOMER SUPPORT 

AND PRICING FROM $6.95 

TO $19.95/MO. UNLIMITED. 
PLUS, BIG PREPAYMENT 

DISCOUNTS. OUR INTERNET 

SERVICES WERE DESIGNED 
WITH YOU IN MIND.™ 

MindSpring 

INTERNET SERVICES 

1 -888-MSPRING 


WWW 






INTERNET 



Simple Answers for Smart People 


HOW TO GET THE MOST NET IN THE LEAST TIME 


Real-Time Net Presentations; 
E-mail Forwarding Services 


My dad, who lives across the country, just got online. Is there any 
way tor the two of us to surf the Web together? 

jiClick over to a new site called Webex.com [www. webex.com/WebEx/ 
| Site]. This free service lets remote users jointly surf the Web; 
wherever one goes, the other follows. Or use Webex.com to col- 


The XYZs of Searching 


Yahoo! [www.yahoo.com] houses : site listings altogether. Personally, 
listings, or at least it seems to, for : I think the search service should 
every topic imaginable. Xeno- ; consider adopting the organiza- 
transplantation? Yep, it’s in there. : >() <‘£55“S!( V tional structure of 
But despite 



laDorate (m real Time; on 

m 

ments and Microsoft 

$ X 







! 



All woric and no play mrices Jotany « dull boy. | Are you a Jack Nicholson fan? | [ 

h 


All woric and no pity makes Johnny a (kill boy. 




«i i 




■. w — ' "■» 



PowerPoint applications. To get started, both surfers need to 
register with Webex.com and download and install the service’s 
plug-in. Both computers need to be running Microsoft Internet 
Explorer 4.x or higher, or Netscape Navigator 4.x or higher. 


betically, right? Because of this, 
good sites—whose page titles may 
begin with an x, y, or z—get buried. 
This is why I’ve long felt Yahoo! 
should hold a weekly Backward 
Day, when the listings run z to a. 

Then again, maybe it’s time 
Yahoo! stopped alphabetizing 


on a rating scale 
from zero to 
three stars (three being the best). 
Sites that score well appear at the 
top of directory lists. The concept 
isn’t revolutionary, just sensible. 


I just installed the RealPlayer G2, and I want to find some cool video 
clips to play. Where should I begin looking? 

RealPlayer G2 has a video and audio search function (powered 
by Excite) built in. Just type a keyword into the G2 query field 
and click “Search.” Ifyour RealPlayer doesn’t have a query field, 
click on the “View” menu and select “Search” to open the query 
function. And under the G2’s “Presets” and “Sites” menus, you’ll 
find links to music, sports, and talk-show audio and video clips. 


Danny Sullivan runs the re¬ 
spected Search Engine Watch 
[www.searchenginewatch.com]. 


e it when I get a new e-mail address and I have to notify a thou¬ 
sand people about the change. Guru, there has to be an easier way. 

You should look into free e-mail forwarding services like Bigfoot 
[www.bigfoot.com] and iForward [www.iforward.com]. They permit 
you to 1) create a new e-mail address, and 2) forward messages 
received by this address to any other e-mail account. 


For 


IAILY ANSWERS TO YOUR SURFING QUESTIONS, SEE WWW.SURF-GURU.COM 
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Make Your Mark 

With a signature file, you can give 
your e-mail a little more pizzazz. 
What exactly is a signature file? 
It’s that personalized snippet of 
info (such as a name, address, or 
quote) that some users place at 
the end of e-mail messages. At 
WebFiglet [www.ifi.unizh.ch/ 
cgi-bin/bwagner/FIGLET/figlet.pl] 
you can design your own signa¬ 
ture file in a mat- TO-jirog"*™ 
ter of seconds. 


then downloads the file, and 
sends it to my in-box (usually 
within five minutes!). At press 
time, however, the service stated 
that it would not download files 
larger than 3MB. 

Pre-addressed E-mail 

If you have a special someone with 
whom you regularly correspond, 
set up an Outlook Express e-mail 
shortcut to him 



can find out by Em@ilFile delivers 
running a query want straight to 
at the AltaVista 

search engine [www.altavista.com]. 
Type link: and your Web address 
into the search field, and then 
hit Return. For instance, to see 
who’s linking to our magazine’s 
Web site, we would run a query on 
linfcwww.yil.com. 

Golden Retriever 

Call me lazy, but I prefer it when 
Em@ilFile [www.emailfile.com] 
downloads files for me. I provide 
the Web-based service with a file’s 
download address as well as my 
own personal e-mail address; it 


launch a “Create Shortcut” win¬ 
dow. In the “Command line:” field, 
enter the term mailto: followed by 
the person’s e-mail address. Click 
Next. Then, enter a label for the 
shortcut in the “Select a name for 
the shortcut:” field. Click Finish. 
Thereafter, double-clicking on this 
desktop shortcut will launch a pre¬ 
addressed Outlook Express e-mail 
composition window. 

Jack Teems is keeper of the Neat 
Net Tricks Web site [www. 
neatnettricks.com]. 






Sending Blind-Copy E-mails 

Would you like to copy 
, ..dr--— ^p-Ti an e-mail message to 

£■ ...:.:.S family and friends— 

sHi- Imp a 4 a n ; (e <3 * if, ofj without revealing each 
person’s address to 
everyone else? 
Then enter recipi¬ 
ent addresses into 
your mail client’s 
“Bcc:” (blind c 
bon copy) field. In 
Netscape Messenger 
[1], click on the “To:” button to access the “Bcc:” field. In Microsoft 
Outlook Express [2], the “Bcc: ” field is located just beneath the “Cc: ” 
field in the “New Message” window. Some e-mail clients may 
refuse to send a message unless an address is entered into the 
“To:” field. If this happens, place your own address there. 


AMERICA ONLINE 


Take Control of Your In-Box and Internet domains. You 
When you log on, is your in-box filled ! can also set your mail 


> the brim with unwanted solicita¬ 
tions? Are you the target of annoying 
junk e-mailers? Then head over to 
AOL’s Mail Controls center. There, 
you can set your mail preferences to 
block e-mail from specific addresses 


preferences to reject 
e-mails with file attach¬ 
ments. Go to Keyword: 
Mail Controls and click the 
Set Up Mail Control: 
button to get started. 



Y-Life’s daily duo of downloads, visit www.doubledowwload.com 
































































Make a dot here with your pen. 


Now do that 5,952,000 times in a second 
and you’ll understand Hewlett-Packard’s 
Color Layering Technology. 










With HP’s Color Layering Technology, you’ll get 
brilliant photo-quality color printouts. Fast. 


How good is HP’s Color Layering Technology? It’s like nothing you’ve 
ever seen before. Color Layering creates up to 80 times more colors 
by actually mixing the colors on the page to give you reaL greens, 
real oranges, real purples and loads of other colors. And HP combines 
this with an ink-firing system that delivers up to 5,952,000 drops of 
ink per second. Ordinary inkjet printers just can’t fire this many drops 
of ink through so many nozzles — so depending on the printout. 


HP printers with Color Layering Technology can print up to 2.5* times 
faster than other inkjet printers. The result is faster coverage, greater 
color saturation, richer, more brilliant colors and skin tones more 
like real life — even on plain paper. In fact, HP Color Layering is so 
good, PC Magazine awarded three HP printers an “A” and excellent 
ratings for photo-quaLity color and speed. Discover Color Layering 
for yourself and see just how real, real life can be. 


Get ReaL Fast. 

Our complete line of printers with HP Color 
Layering Technology starts at under $200!* 

For more information, visit www.hp.com/go/printers 



.Copyright 1999 by Hewlett-Packaid Company 
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Search Tips; 
Pentium Chips 

Bookmark 

SearchlQ 

www.searchiq.com 
Useful reviews and rankings of 
the smartest, and densest, search 
tools on the Net. 

Download 
Yes2K V2.04 

www.safetynet.com 
Let this excellent Windows diag¬ 
nostic tool determine whether 
your PC is Y2K compliant. Home 
users can download the program 
at no charge. 

Mailing List 
Cool Web Sightings 

Every Sunday, receive a list of 
cool sites worth your time and 
bandwidth. To subscribe, click to 
coolsights.listbot.com. 



Software 
Virtual PC ($149) 

Connectix 

www.connectix.com 

Run Windows 95, 98, and NT 

software on your Mac. 

Newsgroup 

comp.sys.intel 

Where debate rages on about the 
new Pentium III chip. 


Cover Your Surfing Tracks 

How to Eliminate Traces of 
Web Activity from Your PC 


■ MAKE THE HISTORY FILE HISTORY 

Both Netscape Navigator and Microsoft 
Internet Explorer maintain a “history” file that 
keeps a list of the sites you’ve recently visited. 
Any person using your PC (your boss, for in¬ 
stance) can easily access this file and monitor 
your Web activity. If you’ve got something to 
hide, hit [Control + H] while your browser is 
open. This will launch the “History” window. 
Hit [Control + A] to select all documents in the 
“History” window. Press the Delete key. 

g| KISS YOUR CACHE GOOD-BYE 

® The “cache” is a folder on your hard disk 
where the browser stores temporary copies of 
Web page files. Your browser uses these tem¬ 
porary files to quickly reload recendy visited 
Web pages. Anyone using your PC, however, 
has total access to your cache (and, consequently, 
to all of the files you’ve recendy downloaded 
from the Net). Luckily, you can trash the cache. 
Netscape 4.x: Click the “Edit” menu heading and 
select “Preferences.” Click “Advanced” and then 
“Cache.” Click the Clear Disk Cache button. 
Netscape 3.x: Click the “Options” menu head¬ 
ing and select “Network Preferences.” Click 



Window Washer v2.6 

wiviv.ive6roof.com 
Get rid of unwanted cook¬ 
ie, temp, and cache files. 

Cover Your Tracks v3.1 

www.ffsoftware.com 
Eliminate any trace of Web 
activity from your PC. 


i 


the “Cache” tab and then the Clear Disk Cache 
Now button. 

Internet Explorer 4.x: Click the “View” menu head¬ 
ing and select “Internet Options.” Click the 
Delete Files button. 

Internet Explorer 3.x: Click the “View” menu 
heading and select “Options.” Click the 
“Advanced” tab. Under the “Temporary 
Internet Files” heading, click the Settings but¬ 
ton. Click the Empty Folder button. 


W»dow>*Wasb«r 
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Blackbook vl.1 

www.bluewolfnet. com 

Encrypt and save cached Web images, the 
history file, and your bookmark listing. 


S WIPE OUT THE PULL-DOWN MENU 

Netscape 4.x: Click on the Windows 
Start button and choose “Find.” 
Search for a file called Prefs.js. Double- 
click on the file, and open it in 
Notepad. [3a] Delete lines of code with 
the characters browser.url_history. 
URLJt. Save the Notepad file and 
restart Communicator. 

Internet Explorer3.x, 4.x, 5.x: Download 
and install TweaklE 2.0 [ www.wizsys.com]. 
Launch the program and click on the “Internet 
Explorer” tab. [3b] Click the IESweep button 
and check the box titled “Typed URLs.” B 
—Troy Brophy 


For 


I0RE TIPS, TRICKS, AND NET SHORTCUTS, SEE WWW.EZUSER.COM 
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30GB Digital Drives 

From *299 


Big space at a small price. 

That's the idea behind the OnStream 30GB and 50GB 
digital Storage solutions. Disk is full. File not found. System error. 
Frustrated? It's time for a big, easy-to-use, reliable storage solution. Introducing 
the OnStream 30GB Desktop Digital Drives with OnStream Echo™ software. 
Now you'll never run out of space or have to go searching for your files 
ever again. Really. Echo does it all, from completely automatic backup to 
"drag and drop" storage to effortless organization. And with a media price 
of about a buck a Gig, OnStream can easily put an end to your storage 
frustrations. Now that's smart. And OnStream is the company that figured 
it out with a complete line of storage solutions. To find out more call 
1-800-759-4621 ext. 212 or visit www.onstream.com/organize 


pMQnStream 


Recording the Digital Age ™ 


[Jnlist 

Windows Magazine 1999 

© 1999 OnStream, Inc. All 


an. OnStream, ADR, OnStream Echo, Advanced Digital Recording, the 
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PICKS OF THE MONTH BY KAREN L. MILLER 





You Sit on It 


The No-Bull Pen 

B Want to challenge Roger 
Clemens to a fastball competi¬ 
tion? You’d better have the 
Rawlings Radar Ball 60' ($29.95) 
as your arbiter for this fateful 
contest. The ball measures (and 
displays, via an LCD screen) the 
velocity of a pitch thrown 
between the pitcher’s mound 
and home plate of a major- 
league playing field—60.5 
feet, to be exact—at up to 105 
miles per hour. Heads up! 
Baseball Express 
baseballexp.com 


this backpack with something 
extra. The leather-and-canvas 
Levenger Seat Pack ($199) 
accommodates all the Brie 
and Chardonnay you’ll need 
to enjoy Ravel, and it also 
morphs into a comfy seat. 
You’ll be head and shoulders 
above the crowd—literally. 
Levenger 
levenger.com/shop 


Juice Up Ynur Ribs 

□ The Barbecue Source features award-winning sauces from 
regional cooking contests, including the Billy Bones Assort¬ 
ment ($22.47): Start off with its 
B.B.Q. rub to seal in the natural fla¬ 
vors and juices of your ribs, steak, or 
chicken entree. The Original 
B.B.Q. Sauce keeps things tangy, 
while Billy’s Hog’s Breath 
Jalapeno Pepper Sauce ! | 
reminds pesky in-laws just 
who’s running the picnic. 

The Barbecue Source 
bbqsource.com 


License to Thrill 

B Up for a litde Bonding ritu¬ 
al? That’s James Bond, of course. 
This emporium pays homage to 
such classics as From Russia with 
Love (1963; immortalized in the 
litho above, $80). Crave action? 
Thejames Bond 007 Role Play¬ 
ing Game ($30) lets you become 
the man with the golden gun— 
or even the spy who loved him. 
The Ian Fleming Foundation 
Online Shop 
ianfleming.org/mkkbb/shop 



Ever wonder how a particular Web 
retailer rates with other surfers? 
Upon getting their orders con¬ 
firmed, customers at such sites as 
the online print shop iPrint.com 
[www.iprint.com] are invited to 
rate the site by filling out a short 
survey polling their satisfaction in 
10 areas (including ease of order¬ 
ing, product information, pricing, 
shipping and handling, and priva¬ 
cy policies). The results, along with 
the opinions of online shoppers at 
dozens of other sites, are tallied 
and posted at BizRate.com 
[www.bizrate.com]. Each mer¬ 
chant profiled by the service gets 
an overall rating (of one to five 
stars), plus stars for each of the 10 
specific service attributes. While 
BizRate.com's respondents are 
self-selected—and thus, its rat¬ 
ings are hardly scientific—these 
statistics can provide a guide to 
who’s shopping where, and why. 

[found 

What better way to soar through 
life than wearing the same type 
of Air Jordans that M.J. himself 
donned during his final cham¬ 
pionship-winning NBA game? 

At Vintage USA Direct Auction 
[www.vintageusa.com/auction. | 
htm], home courtfor collectible \ 
sneakers, three bidders com- ' 
peted for a pair of black and red 
Air Jordans, size 10. One got 
lucky for $255. 


: 
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You’re ready to shop for a new computer? But you’re too busy to leave your computer? 

Shop for hardware, software, you know where: on-line. You’ll find all the computer stuff you need. 
It’s fast. It’s safe. It’s a lot easier to browse the web. 


VISA 


k 


Worldwide. Webwide. Visa? It’s everywhere you want to be? 


© 1999 Visa U.S.A. Inc. 


www.visa.c 







•£shopper 
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Good Impression(ist) 


9 It’s not just the famous water-lily motif 
that makes the Chez Monet Tea-for- 
One set ($44) so impressive. Form 
and function merge in the 
clever design of these 
hand-painted ceramic 
objects: The teapot 
stacks above the cup to 
become a sleek c 
versation piece. Monet— 
and maybe even the util¬ 
itarian Frank Lloyd 
Wright—would be 
very proud. fl 

Museum of Fine Arts, 
Boston: Online Museum 
Gift Shop 
st4.yahoo.com/mfa 


◄ Enjoy a little bit of your pos¬ 
sible “final resting place” 
right now, with this dual¬ 
function—and surpris¬ 
ingly attractive—casket 
furniture. Handcrafted 
from solid wood, these 
forward-thinking pieces 
include an entertainment 
center ($3,495), night- 
stand ($995), sofa 
($4,495), and Addams 
Family -style bookshelves 
($995 to $1,495). If you’re 
short on cash, there’s 
always the layaway plan. 
MHP Enterprises 
www.casketfurniture.com 


Follow the 
Bouncing Ball 

Q The teal-blue lenses of Bolle’s 
Competivision sunglasses make 
yellow tennis balls pop into 
extremely sharp focus, while 
muting background colors. 
They’re lightweight and 
come in two sizes and color 
schemes of wraparound 
frames ($94.95). Of course, if 
your opponent catches on, 
you’ve just purchased shades 
that make the double yellow 
lines on Main Street much 
more visible. 

PlayPro Racquet Sports 
www.playpro.com 


Q. I’m new to online auc¬ 
tions. What does it mean 
when there’s a “reserve 
price” on an item? 

A. A “reserve price” gives a 
seller the right to refuse the 
highest bid in his auction if it 
doesn’t meet his preset selling 
price. An example: If someone 
wants $250 for his vintage 
marble collection, but the high¬ 
est bid comes in at $240, he 
needn’t lose his marbles, so to 
speak, for an unsuitable price, 
and the auction is void. Re¬ 
serve prices are a good way 
for sellers to establish the 
worth of hard-to-price items, 
particularly collectibles. 


Makes a 


Willy Wonka Grows Up 

□ If you doubt chocolate’s effectiveness as an aphrodisiac, 
put the Chocolate Body Paint set ($24) to the test as you tease 
your taste buds while burning calories. Two of the kit’s three 
body-topping flavors (red raspberry and chunky cherry choco¬ 
late) are fat-free, and 
that’s probably a good 
thing—after all, you 
don’t want to be 
stretching your 
“canvas” too much. 

911gifts.com 
www.911gifts.com 
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The world's LARGEST online music event 


nu 

CLUB 


sponsored by 


iny 
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I PiBUSTAR 



FESTIVAL 



► 25 CLUBS 

► OVER 350 BANDS 

► LIVE WEBCASTS FROM 
AR0UN0THEW0RL0 

► NEW MUSIC 

► NEW TECHNOLOGY 


If you are an artist interested in performinj at 
tire Festival fust visit WWW.DIGlkCLUBFEST.COM. 
The deadline (or submissions is June 1st. 


Questions? 

call the Festival Hotline: 212.677.3530 
email: DCFInfo dieitaiclubfest.com 


Stay tuned for the launch of the Digital Club Network 

hosted by 

sum;*. jtm a»» ssssa urn ram &«> sas ^ r ^pp w mmsm? IP 



ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE 


TOUGHEDBYTHENET 



Teenage-Old Questions 

PLANNED PARENTHOOD TALKS TO TEENS ABOUT SEX, BIRTH 
CONTROL, AND OTHER THINGS THEY MIGHT NOT DISCUSS WITH MOM 


w.teenwire.ci 


D ear Teenwire: I’m confused. How come my girlfriend got pregnant even though I 
word a condom? Dear Confused: You’ve got to remember to unroll the condom first. 
Teenagers ask the darnedest things. A question like the one above isn’t out of the 
question—and not because kids are trying to be funny. It’s simply because they’re teenagers. 
And in a lot of families, getting straight answers about sex is no easy matter. 

Enter Teenwire, a Web site designed to give teens honest responses to their most intimate 
questions. Brought to you by the Planned Parenthood Federation of America, the site 
provides news about teen-related issues; frank discussions of sex, sexuality, pregnancy, and 



disease; and personalized answers to the 
sorts of questions that most teens would no 
more ask out loud than they would agree to 
go to the prom naked. 

The site, which was launched in February, 
caters not just to teens whose parents don’t 
talk about sex but also to kids who’d never 
want to talk about such things with their par¬ 
ents. Remember what it was to be a teen? 
Like spending years as the Elephant Man: 
Various things sprout and grow, strange new 
feelings emerge, hormones rage. 

And then there are the fears. Did I get 
pregnant? Does that spot mean I’ve got an 
STD ? Why does everything shrivel up when 
it gets cold? 

“Everybody,” says Deb Levine, “wants to 
know if they’re normal.” 

Levine is, all in one, the mom, dad, and 
confidante that many kids never had. She 
is an educator, a sex therapist, the author 
of The Joy of Cybersex, and a veteran online 
advice columnist who has answered the 
questions that many people wince when 
asking. She takes her talents to Teenwire as 
its e-mail version of Dr. Ruth. 

Generally, Levine says, the Internet proves 
to be of great value to sex education because 
it is anonymous. Teens can ask questions 
without telling their parents what they’re 
doing, or ever giving away their identity. 

But this relatively new site may prove to 
be controversial, too, as Planned Parenthood 
regularly becomes the target of conservative 
(often Catholic) detractors. Some critics 
complain that the group usurps the right of 
parents to decide what information is and 
isn’t made available to their kids. Others, 
more extreme, have called in bomb threats 
to the organization’s abortion clinics. All of 
this gives Teenwire an aura of stigma that 
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many of the other teen-advice sites — such 
as gURL [www.gurl.com] or America Online’s 
Teens area—lack. 

Kim Jack Riley, Teenwire’s editor in chief, 
says she fully expects the site to be blocked 
by filtering software and possibly to be¬ 
come the focus of protests. But Riley be¬ 
lieves that ignorance puts teens at real risk— 
a risk reflected in existing facts and figures. 
For example, studies show that each year 
about one in four teenagers develops a sex¬ 
ually transmitted disease. And compared 
with older women, teenage girls are more 
susceptible to gonorrhea and chlamydia. 

When teens are worried and don’t have 
answers, Riley argues, all of society pays. 
Take the case of the 15 -year-old who wrote 
recently, terrified because she had got her 
boyfriend’s semen on her leg. She wanted 
to know if she could get pregnant that way. 

“If a girl thinks she’s pregnant and 
doesn’t have anyone to ask, her entire school 
day is ruined,” says Levine. “Her interac¬ 
tion with teachers, planning for SATs—all 
are ruined because she can’t get an answer.” 

JJ fllLTOUCHES 


PROTESTING POLICE 
BRUTALITY 

www.doap.com 

O ne night while he was a student at the 
University of California at Berkeley, 
David Manache watched his friend argue 
with a police lieutenant over a parking tick¬ 
et. Then, according to Manache, POW !— 
the officer punched his pal and stormed off. 
The DATABASE OF ABUSIVE POLICE, created 
after that incident, is a sounding board 
where people can informally lodge allega¬ 
tions of police brutality. It’s also an exam¬ 
ple of Web activism at its best and worst: 
While it offers the disgruntled a voice, it 
could also serve as a breeding ground for 



anonymous—and possibly libelous—mes¬ 
sages. Manache concedes that the reports 
“are verified by no one.” But he adds that 
he hopes police officers will “be less in¬ 
clined to be abusive” after seeing the site. 
In at least one case, a police agency did in¬ 
deed follow up on an allegation. 

DEFENDING THE 
CAVEMAN’S DIET 

www.paleodiet.com 

S ay what you will about the hunter- 
gatherers, but when they did find food, 
it was healthy food. That’s the premise be¬ 
hind a movement that promotes the 
Paleolithic Diet, which was eaten by humans 
more than 10,000 years ago, before the ad¬ 
vent of farming. Among the items on the typ¬ 
ical Stone Age shopping list: nuts, meat, eggs, 
fruits, and roots. Those left off: chemicals, 
grains, dairy, refined sugar, and Taco Bell. 
In short, our forebears didn’t use technolo¬ 
gy—including agriculture—to create food 
and enhance its flavor, says Don Wiss, keep¬ 
er of THE PALEOLITHIC DIET PAGE. Also, “our 
ancestors didn’t get any of the diseases that 
now plague us,” he says, citing cancer, obe¬ 
sity, and high cholesterol. “This diet will be 
preventive against Western diseases.” 

RECYCLING HISTORY 
(AND NEWSPAPERS) 

www.mailinglist.net/newspapers 

W e live in an age in which there is a pre¬ 
mium on getting instant access to the 
latest news. But Lawrence Roberts main¬ 
tains there’s true joy in reading old news. He 
hosts the NEWSPAPER COLLECTOR’S PAGE, a 
how-to site for people who believe that news¬ 
papers both report history and are a part of 
it. The New Zealander suggests several 
strategies for creating a collection, such as 
concentrating on specific events or on an 
era’s political atmosphere, or fo¬ 
cusing on certain celebri¬ 
ties. With a “qualified „g 
no,” he says the en¬ 
deavor will not be : 
financially profitable 
one. But that’s 
not the point. 

“Nothing,” he 
writes, “beats reading 
about an event in history 
when you read it in a news¬ 
paper printed then and there. 



WORLDWIDE ON THE WEB 

www.curiouskids.com 

Y our family vacation has just been put to 
serious shame. Meet the Hathaway 
clan—two parents and five kids who began 
their getaway trip last February and plan to 
make stops at Mount Everest, the Great 
Barrier Reef, Kathmandu, Moscow, 
Berlin—everywhere but Wally World—be¬ 
fore they return home to their farm in 
Kennebunkport, Maine. In all, they plan to 
hit 2 0 countries and log 100,000 miles in six 
months. The Hathaways are recording their 
world tour on the CURI0USKIDS.COM Web 
site, updating at intervals with new pictures 
and video, and posting daily entries about 
the highlights, struggles, and doubtless bit¬ 
ter battles over custody of the single laptop. 
They also encourage kids to indulge their 
own travel fantasies. “If you can dream it, 
you can do it,” says John Hathaway, the 
troupe’s dad. “We hope children around the 
world will be inspired to do the same.” 

ENGINEERING: 

A GOOD TIME 



C urious about the impact of thermal ex¬ 
pansion? OK, probably not. But the ASK 
AN ENGINEER site, hosted by the Pittsburgh 
section of the Society of Women Engineers, 
hopes to create (and then satiate) a 
hunger for a vast range of scientif¬ 
ic ic topics, from “blending plants” 
: to the effect that antifreeze has 
on a septic tank. The site invites 
queries from young people in¬ 
terested in the profession, and 
includes a link to the SWE 
Web site, where we learn that 
Si* the group “stimulates 
® women to achieve full po¬ 
tential in careers as engi¬ 
neers and leaders.” How’s 
that for impact? £3 
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Going, Going...Gouged! 

WEB AUCTIONS CAN BE RISKY BIZ - CLICK HERE FOR HELP 


Christina Platthy of 
Youngstown, Ohio, bid for a 
Beanie Baby at the Web auction house 
eBay [www.ebay.com], she wasn’t toying 
around. But she was being toyed with. 

Platthy won the auction with a bid of 
$1,815 for what she describes as a 
“wingless duck”—more precisely, a 
rare version of the Beanie Baby known 
as Quackers. And soon after she sent 
the seller a cashier’s check for the full 
amount, her purchase arrived. 

“When I opened up the box,” a still- 
incredulous Platthy recalls, “I could see 
right away that it was just one of the 
regular Quackers with half its wings cut 
off. It was a pretty shoddy job. For 
1,800 bucks, you’d think he’d have 
made a better fake.” 

Like the duck, it seems, the sense of 
security that Platthy once felt at online 
auction sites was a false one. 

Auctions are almost as popular on 
the Net as sex is—and they’re also just 
about as lucrative. Jupiter Communi¬ 
cations estimates that by 2002, there 
will be 6.5 million bidders (up from 
1.2 million in 1998) spending $3.2 bil¬ 
lion a year at online auctions. 

But some of the outlays will be 
money down the digital drain. Accord¬ 
ing to Susan Grant, director of Internet 
Fraud Watch [www.fraud.org/internet/intset.htm], 
about 5,000 consumers claimed they 
were cheated at auctions online in 
1998—a jump of nearly 1,700 percent 
from the year before. The most com¬ 
mon complaints in such cases, Grant 
notes, involve bidders not receiving 
merchandise they paid for and sellers 
misrepresenting their goods or ser¬ 
vices. Other scams enlist the help of 
shills—phantom buyers who help run 
up the price of an item by placing 
phony bids. Overall, the average loss 


in auction fraud comes to $211. 

The truth is, no auction site can pos¬ 
sibly monitor everyone who uses it. At 
eBay alone there are more than 2 mil¬ 
lion registered users and more than 1.8 
million auctions a day. (The company 
says that just 1/100th of 1 percent of 
all its customers complain of fraud.) 

But who protects you} The govern¬ 
ment is reluctant to step in with any 
sort of regulation. The Federal Trade 
Commission [www.ftc.gov], for example, 
reports that it is working with the top 
auctioneers to find voluntary ways in 
which the sites can make themselves 
safer on their own. 

So for now, at least, it’s every bidder 
for him- or herself. Before you go 
after that 1926 buffalo nickel, you 
owe it to yourself to check out some 
auction dos and don’ts—such as the 
FTC’s Online Auctions: Going, Going, 

Gone! [www.ftc.gov/bcp/conline/pubs/alerts/ 
gonealrthtm] and Internet Fraud 
Watch’s Online Auction Tips 
[www.fraud.org/internet/inttip/aucttip.htm]. 

In general, the auction site you 
choose should have tutorials easily 
accessible from the opening page. These 
guides should tell you clearly how to 
place a bid, what the site’s return and 
refund policies are, and how to contact 
customer service. Most or all of these 
points are covered at eBay, Onsale atAuc- 
tion [www.onsale.com/atauction.htm], WebAuc- 
tion.com [www.webauction.com], Auction Uni¬ 
verse [www.auctionuniverse.com], and Yahoo! 
Auctions [auctions.yahoo.com], among others. 

Once you make a winning bid, 
though, your work is just beginning. 
Demand identifying information from 
the seller, such as a name and street 
address or telephone number. Commit 
the seller to a definite delivery time 
and a reputable delivery service (e.g., 


UPS, so you can track the shipment 
online), and insist that the package be 
insured. Ask for a written and dated 
statement describing the item and its 
value before you pay. If the seller 
balks, you should walk. 

Also, never send cash. Pay by 
credit card or personal check—you can 
stop payment on either. Even safer is 
the method employed by WebAuction, 
where users must pay by credit card 
through the site rather than directly to 
the seller. 



Other sites, too, 
are taking steps 
toward greater con¬ 
sumer safety. Among 
these measures is a 
new eBay program in 
which users volunteer their personal 
information to the site, such as their 
driver’s license number, date of birth, 
and Social Security number. Once 
everything passes scrutiny, a “Verified 
eBay User” icon appears next to the 
applicant’s eBay ID. Auction Universe’s 
consumer-safety effort, BidSafe, is like 
the escrow system at WebAuction, and 
covers purchases of up to $3,000 for 
Bid$afe Gold members. 

It may be too late for Christina 
Platthy. But if you’re careful with your 
online auctions and stick to sites that 
meet the requirements we suggest, you 
won’t get, well, clipped. Q 
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One-stop shopping 



“Norton SystemWorks combines the best individual utilities 
with the best integration we’ve seen yet in a utility suite.” 
-Windows Magazine, May 1999 
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Special Advertising Section 


Symantec is the world leader 
software for business 




UTILITY SOLUTIONS 


Symantec keeps your computer working around the clock. No 
viruses, no junk, no crashes, no barriers to accomplishing your 
goals. That’s exactly the way computing should be. And with the 
full Norton line of protection software, that’s the way it is. To get 
started buy one of our award-winning solutions. Norton AntiVirus'" 
is the #1 anti-virus software in the world. Norton Utilities"' is the 
#1 problem solving software with over 15 million users. 


Norton CrashGuard " protects against computer crashes with more 
power to save your work from PC crashes. Norton CleanSweep™ is 
the #1 choice for hard drive clean-up. Or for maximum protection 
get all of these award-winning products in one integrated suite, 
Norton SystemWorks." Don’t forget Norton 20007 the best way 
to address year 2000 problems on your PC. 
















Special Advertising Section 


in utility and communication 
and personal computing. 




COMMUNICATION SOLUTIONS 


Symantec also gives you the tools for working at home or on the 
road. In today’s world, you need to be able to work from virtually 
anywhere with anybody. That’s why Symantec developed a whole 
line of remote productivity software that help you stay in touch so 
you can get your work done —-from anywhere at anytime. ACT!” 
gives you instant access to all your customer information. WinFax 
PRO” is the world’s first choice for easy and reliable faxing. 


TalkWorks PRO” helps small businesses have a professional voice by 
bringing voicemail and telephone capabilities to your desktop. 
pcTelecommute™ is the first complete solution designed exclusively 
for telecommuters. pcAnywhere” gives you the fastest and easiest 
access to your office PC, from anywhere. 

For more information go to www.symantec.com 
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GET ONE 


You’ve got them all. 







NORTON 


AntiVirus 

Utilities 


NORTON 


CleanSweep 



NORTON 


Web Services 


Buy me now, buy me at 

Office 

hjepot 

and other leading retailers 


Symantec, the Symantec logo, ACT!, Norton AntiVirus, Norton CleanSweep, Norton CrashGuard, Norton Utilities, pcAnywhere and WinFax are U.S. registered 
trademarks of Symantec Corporation and its subsidiaries. Norton 2000, Norton SystemWorks, Norton Web Services. pcTelecommute, and TalkWorks PRO, are 
trademarks of Symantec Corporation. Windows and the Windows logo are registered trademarks of Microsoft Corporation in the United States and other countries. 
Other brands and products are trademarks of their respective holder/s. 

©1999 Symantec Corporation. All rights reserved. 
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For IPOs, There’s Nothin’ Like a Name 

ALSO: BANKING BY BROWSER AND NURTURING A NERD 


1] PUTTING STOCK IN CELEBRITY 

THE PROMISE: A Net IPO will make you rich and famous. 
THE REALITY: It helps if you’re rich and famous already. 

The craze for Internet-stock initial public offerings has given 
us such head-spinning successes as Amazon.com. It has also 
helped drive the stock market to record levels. 

But the plain-vanilla Net IPO is so 1998. The new buzz is 
celebrity Internet IPOs, which 
combine the siren song of irra¬ 
tional returns with the glamour 
of a famous face. It’s a gimmick 
popular in the restaurant indus¬ 
try, where eateries serving so-so 
food often use big names to lure 
customers. Think Planet Holly¬ 
wood, a chain partially owned 
by Bruce Willis and Arnold Schwarzenegger. Or the Fashion 
Cafe, launched by a group of famously angular supermodels. 

In much the same, er, fashion, enter Drkoop.com [www.drkoop.com]. 
It’s an online health site that features free medical advice, sup¬ 
port groups, and insurance quotes, much like competitors Access 
Health, HealthGate, and InteliHealth. ExceptthatDrkoop.com 
also has former U.S. Surgeon General C. Everett Koop—per¬ 
haps the most revered medical professional in the nation apart 
from that guy on ER. The site, which had revenue of a paltry 
$43,000 in 1998, hopes to raise $50 million in its first offering 
under the symbol KOOP on the Nasdaq exchange—the theo¬ 
ry being that consumers would rather get health advice from an 
esteemed expert than a doc-in-the-box. 

Remember when an unknown had as good a shot at getting 
filthy rich on the Web as anybody else? Those were the days. 



REALITY »!• I ■ ' 

SCORE 8 


2] SHOULD YOU BANK ON THE WEB? 

THE PROMISE: Bank faster, better, and easier in cyberspace. 
THE REALITY: Not yet. But soon. 

When automated-teller machines popped up in the early 
1980s, people approached them with trepidation. Now ATM 
use is so routine that some people dread talking to a live teller. 

As online banking gradually takes hold, you may dread the 
old-fashioned ATM. Digital doors have inched open to Web- 


only consumer banks, such as First Internet Bank and Net.B@nk. 
Six percent of traditional U.S. consumer banks offer online bank¬ 
ing, according to the American Bankers Association. About 7,200 
more banks and credit unions will buy Net-banking software this 
year, says International Data Corp. Andjupiter Communications 
predicts that 18 million U.S. households will bank online by2002. 

Online banking offers some sweet perks: better interest rates, 
round-the-clock access to virtual tellers, electronic bill-paying. 
But there are drawbacks, especially with Web-only banks, such 
as having to mail paper checks for deposit—which can take days. 
And getting dinged for ATM fees every time you pull money 
from a real-life bank machine—your primary conduit to your 
cash. Or losing access to your account because of Net outages. 

Yes, you will bank online. Soon. But for many, the best 
migration path will be a gradual transition in partnership with 
your existing branch. 
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3] CAMPING OUT ON THE NET 

THE PROMISE: Camps for tech-sawy kids. 

THE REALITY: Make that mouse potatoes. 

In this digital day and age, what parent in her right mind would 
send the kids to a regular old summer camp? At traditional 
camps, kids waste week after 
week hiking, horseback riding, 
socializing, and— gasp !—just 
having fun. 

By contrast, Internet camps— 
such as California Computer 
Camp, in Berkeley, and 
Outdoor Online, in Sacra¬ 
mento—prepare kids for lucra¬ 
tive technology careers. In addition to the standard camp activ¬ 
ities, kids learn valuable digital skills. Such as how to spend all 
day in front of a computer. The art of antisocial behavior. And 
why surfing is better than bathing. 

Well-rounded, happy kids are a relic of the Industrial Age. 
Your mission is to raise the next Bill Gates. 
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TOTAL NET 
WORKOUT 

NETPULSE STATION 


Spending a little too much time in 
front of the computer, and not 
enough at the gym? Don’t sweat it. 
Thanks to Netpulse exercise stations, 
you can trim down and download at 
the same time. These Net-enabled 
stationary bikes and StairMaster 
machines let you burn calories while 
you send and receive e-mail, surf the 
Web, or watch TV. Netpulse users 
can even earn one frequent-flier mile 
for each minute of exercise. 


uv 


SpeechMike Pro, $150 
Philips Speech Processing 
888-773-3244 

www.speechmike.philips.com 





SWISS ARMY MICE 

SPEECHMIKE PRO 


It doesn’t splice, dice, or turn ordinary 
potatoes into decorative flower gar¬ 
nishes. But this three-in-one gadget 
does work as a mouse, speaker, and 
dictation microphone. The Speech¬ 
Mike Pro sports a trackball and six 
programmable buttons (which func¬ 
tion as keyboard keys) and allows you 
to create and input vocal shortcuts to 
PC applications. The peripheral also 
works with most of Philips’s speech- 
recognition software, including 
FreeSpeech 98, for a hands-free surf¬ 
ing experience. 



CLOAKING DEVICE 

EXCLUSIVEVIEW 


Whether you’re working on a confi¬ 
dential document or just surfing the 
Web, the ExclusiveView monitor can 
shield your PC activity from prying 
eyes. The screen, which appears blank 
to the naked eye, can be viewed only 
through polarized sunglasses. It’s an 
interesting security gimmick, but be 
forewarned: If you lose the glasses, 
there’s no way to turn off the moni¬ 
tor's “invisibility” technology, and the 
shades look like the ones worn by 
Ponch and Jon on the TV series CHiPs. 
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E-mail 60 seconds of in-your-face motion and sound 

No other camera lets you do more with pictures than the Sony Digital 
Mavica® camera. It's the only digital camera that lets you capture and store 
your images on a floppy disk. No messy wires. No annoying adapters. And 
no other digital camera lets you record 60 seconds of audio and video on 
a floppy disk. With the Sony Digital Mavica® camera, the fun is up to you. 
1.3 Megapixels, 60-sec. MPEG Movie, 8X Optical Zoom, up to 500 shots/battery charge 


Digital Mavica THE FUN 15 IN THE FLOPPY™ 








TRANSPORTATION 

BUREAU 

LAPSTAND 

The LapStand was designed for the 
pitiable, knock-kneed traveler waiting 
for a plane. The device, which weighs 
less than 2 pounds and measures 
9 by 2 by 3.5 inches (folded), can 
unfurl into a 30-inch-high, self-lock¬ 
ing stand that supports your notebook 
PC. Unfortunately, the platform’s 
height can’t be adjusted; commuters 
with extremely long legs will have to 
make do, for now, with their own laps. 



Palm V, $449 
3Com • 800-881-7256 

www.palm.com 


Countdown Watch, $130 
Skagen Designs Ltd. • 800-937-3576 

www.skagen.com 


HANDSOME 

HANDHELD 

PALM V 


In designing the snazzy Palm V, 
3Com’s engineers appear to have 
placed as much emphasis on form as 
on function. The personal digital 
assistant, unlike its PDA predeces¬ 
sors, boasts an anodized-aluminum 
shell and a slim waistline (it weighs 
approximately 4 ounces). The hand¬ 
held ships with a HotSync cradle (for 
PC data transfer), stylus, protective 
leather cover, and rechargeable lithi¬ 
um batteries. A 33.6Kbps snap-on 
modem ($169) is optional. 

END OF DAYS 

MILLENNIUM 
COUNTDOWN WATCH 


Will the dreaded Y2K catastrophe 
strike on Saturday, January 1,2000? 
Is Armageddon our ineluctable fate? 
Probably not, but one can always 
hope, right? Keep track of your time 
left in this world with the stylish Mil¬ 
lennium Countdown Watch. And for 
those of you who couldn’t care less 
about Y2K—and who understand that 
the start of the new millennium is actu¬ 
ally the year 2001—know that the 
watch can be set to mark any day (or 
year) as a Time of Reckoning. 
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ADVERTISING SECTION 



Need that special gift for your son or daughter to celebrate 
their graduation? How about a quick Father’s Day present to 
let Dad know you care? If you are like us, the prospect of 
wasting precious summer sun fighting crowds at the mall is 
about as appealing as a third degree sunburn! T^e perfect 
solution? The Internet, of course! With the hottest gifts for the 
D^dfor Grad in your life, our June '99 Online Shopping Mall wijl 
/have you back on the beach before you can say YAHOO! 


. an online -- 

shopping mall 


brought to you by 


D«U 


www.dell.com 














DADSGRADS 


. an online ,, 

shopping mall 


MALL DIRECTORY 
Computer Products 

Dell.6,7,8 

Intel .2 

Microtek .9 

Department Stores 

BuyltNow.com.4,5 

Shabang.3,8 

Cift/Shopping Sites 

Andy’s Garage.2 

Fingerhut .8 

Outpost.com.8 

Home Entertainment 

Crutchfield.2 

Electronic Central.4 

KBGear Interactive.8 

House and Garden 

Tooling Around.4 

Your Home Center .4 

Outside Living.4 


A/vDY' S 

GARAGE 

SALE 


NEW STUFF, DIRT CHEAP - 
including a new Big Deal of the Day every day, 
our Top 20 Liquidation Products 
and thousands of other Hot Buys! 
www. andysgarage. com 



Special offer if you visit before 7/4/99! 

www.crutchfield.com/yil 

or call 1-888-802-7701 for a FREE copy of our catalog 
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DADSandG RADS shopping mall 



The Tool Store at k mm 


-www.toolingaround.com- 


OU TSIDE LIV1NG.COM 

outsideliving.com , 


-www.outsideliving.com - 





























Shop Now © www.buyitnow.com Secure, Fast & Fun! 


Hassle-Free 

Shopping 


^ At www.buyitnow.com 

discover a whole new 
concept in shopping. 
You'll save time and 
money on name brand 
toys, tools, electronics 
and more without ever 
leaving the house! For 
personal assistance contact 
* us @ 1-888-55BUYIT. 

Our exclusive hassle-free 
shopping is backed by 
our customer satisfaction 
<k. guarantee. 


Why shop 
anywhere else! 
















EVERYTHING 
YOU WANT INA 
HOME COMPUTER. 
MORE OR LESS. 



A Experience the fastest Intel® 
desktop processor with the NEW 
Pentium® III processor at 500MHz. 



◄ NEW Altec Lansing ADA880 Dolby Digital speakers with 
subwoofer. Side-firing speakers with a detachable top for true 
surround sound and remote control for convenience. 



◄ Choose from our 
generous 9.1GB 4 drive 
up to our family-sized 
25GB drive. 


Choose from our ► 
education, gaming 
or financial software 
bundles. $79 each. 




◄ Our 19-inch (18.0" 
viewable, .26dp) Trinitron 
P990 monitor delivers 25% 
more real estate than a 
standard 17-inch display. 



◄ The NEW 16MB 
Diamond Viper TNT 3D AGP graphics card 
displays high-resolution 3D graphics faster 
and with more detail than our previous 
8MB high-end graphics card. 


◄All Dell® Dimension® desktops come standard with lifetime 
toll-free technical support and a three-year limited warranty. 2 
Upgrade from one-year to three-year Premier At-home 3 Service 
that sends a technician to your door the next business day if 
necessary after phone-based troubleshooting. Three years for only 
$99 with system purchase. 










The NEW Sound Blaster Live! ► 
Value 512 voice sound 
card allows you to enjoy more 
realistic audio compared to * 
64V cards and is a perfect 
complement to the Altec 
Lansing ADA880 speakers, 





i The HP ScanJet 5200Cse> 
i Fast, single button, dual-image 
■ scanning. 600x1200 dpi up to 
I 9600 dpi enhanced. $299 ($50 
K HP mail-in rebate available 
I until 7/3/99 20 ). 



DELL DIMENSION V400c 
INTEL CELERON PROCESSOR AT 400MHz 


• 32MB SDRAM 

•4.3GB 1 UltraATA Hard Drive 

• 15’ (13.8" viewable) 800F Monitor 
•ATI 8MB 3D AGP Graphics 

•32X Max 6 Variable CD-ROM Drive 

• Yamaha XG 64V Wavetable Sound 

• harman/kardon HK-195 Speakers 

• 3Com® USR V.90” PCI WinModem with 
Trial Offer ConnectDirect” Internet Access 14 

• MS® Works Suite 99 with Money 99 
Basic; McAfee VirusScan 

• MS Windows® 98 

• Dell QuietKey® Keyboard 

• Logitech First Mouse+Wheel 

• 3-Year Limited Warranty 2 

• 1-Year At-home 3 Service 

• Upgrade to 64MB SDRAM, add $49. 

$999 

$30/Mo. 48-Month Purchase Plan 33 

H| E-VALUE CODE: 88947-500509 


NEW DELL DIMENSION XPS T450 
PENTIUM III PROCESSOR AT 450MHz 


•96MB 100MHz SDRAM 

• NEW 9.1 GB 1 Ultra ATA Hard Drive 
(7200 RPM) 

• 17" (16.0" viewable, ,26dp) M780 Monitor 
•8MB ATI 3D AGP Graphics Card 

•40X Max 5 Variable CD-ROM Drive 

• Yamaha XG 64V Wavetable Sound 

• harman/kardon HK-195 Speakers 

• 3Com USR V.90" PCI WinModem with 
Trial Offer ConnectDirect Internet Access 11 

• MS Works Suite 99 with Money 99 
Basic; McAfee VirusScan 

• MS Windows 98/MS IntelliMouse® 

• Dell QuietKey Keyboard 

• 3-Year Limited Warranty 2 

• 1-Year At-home 3 Service 

• Power Game Pack 22 

$1559 

$47/Mo. 48-Month Purchase Plan 33 

E-VALUE CODE: 88947-500515 



◄ The Kodak DVC323 Digital Video 
Camera grabs both 24-bit stills and 
30-frames-per-second video. An easy 
way to capture and share quality 
digital pictures and video. $149. 


The NEW HP DeskJet 882C printer > 
delivers incredibly fast photo-quality 
color and speed. $299 ($50 HP mail- 
in rebate available until 7/3/99 20 ). 




4 The 250MB Iomega Zip 
BUILT-IN Drive. The fast, 
elegant backup solution ideal 
for storing and transporting 
large files. 



4 Bring the big screen to your 
computer with a NEW 6X Max 10 
variable DVD-ROM drive. And 
yes, it’ll play all the computer 
and music CDs you already own. 



NEW DELL DIMENSION XPS T500 
PENTIUM III PROCESSOR AT 500MHz 


• 128MB 100MHz SDRAM 

• NEW 20.4GB 1 Ultra ATA Hard Drive 

• 19" (18.0" viewable, ,26dp) P990 
Trinitron® Monitor 

• 16MB Diamond Viper TNT 3D AGP 
Graphics Card 

• NEW 6X Max 10 Variable DVD-ROM Drive 

• NEW Sound Blaster Live! Value 512V 
Sound Card 

• ACS-340 Speakers with Subwoofer 

• 3Com USR V.90 11 PCI WinModem with 
Trial Offer ConnectDirect Internet Access 11 

• 100MB Iomega Zip BUILT-IN Drive 

• MS Works Suite 99 with Money 99 
Basic; McAfee VirusScan 

• MS Windows 98/MS IntelliMouse 

• Dell QuietKey Keyboard 

• 3-Year Limited Warranty 2 

• 1-Year At-home 3 Service 

• Power Game Pack 22 

$2499 

$75/Mo. 48-Month Purchase Plan 33 

jj E-VALUE CODE: 88947-500524 


Start with any system on this 
page and then make it yours by 
adding your choice of the many 
high-performance peripherals and 
software bundles shown here. If 
you don’t see it here, call, or visit 
us online at www.dell.com for 
additional products. It’s a perfect 
way to get the features you want 
at a price you can afford. 

800 - 283-1480 



D44JL 



pentium®/// 


Are you Y2K OK? www.dell.com/y2k 
Phone Hours: M-F 7a-11p • Sat-Sun 8a-8p CT 
In Canada, 1 call 800-839-0148 • In Mexico/ call 001-800-210-7607 
*48-Mo. Purchase Plan offered through Dell Financial Services LP„ 
14050 Summit Dr.. Austin. TX 78728, to qualified consumers. Only 
available in the 50 U.S. states and District of Columbia, except AR & 
MN. Availability may be limited or offer may vary in some states. 
Advertised payments are based on sales prices depicted for 48-mo. 
term at 18.99% APR, with approved credit Excludes taxes & shipping 
charges which vary (For example, based on sales price of $999 for a 
desktop system, the total of sales taxes 8i shipping charges via 3- to 
5-day ground to Hartford City, IN would be $144.95 [includes sales 
taxes of $49.95 and shipping charges of $95.00].). Taxes 8> shipping 
charges due with 1st payment unless included in the amount 
financed, in which case your monthly payment will be higher. 
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Digital camera Attitude 


w. kbgear.com/jamcamspecial 


The graphics tablet for the internet 

www.kbgear.com/pablospecialoffer 


■ 


If all you send him for 

m m mmm Father's Day is a card, perhaps it 

.43 a shouHbla sympathy card. 
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Now, easier to install than ever before! Microtek's fast ScanMaker®X6 color flatbed scanner features 36-bit color depth, 600 x 1200 
dpi optical resolution delivering exceptional image quality and reliable performance at an unbelievable price. 

Available in selected computer superstores and catalogs nationwide. Look for the "USB" symbol. 



FEATURES: 

• Push-button/Single-pass 

• 8.5" x 11.7“ scan area 

, EDITION 

• Microtek ScanWizard™ scanner controller software 

• Microtek ScanSuite™ stand-alone scanner, fax, email and printer control panel 

• Adobe® PhotoDeluxe™—create greeting cards, calendars and more from 
your scanned photos 

• Caere® OmniPage Limited Edition™ OCR software for scanning text 

• Caere® PageKeeper™ Standard document management software 
(for Windows 95,98 or NT 4.0) 

• 600 x 1200 dpi optical resolution / 9600 x 9600 dpi enhanced 


Also look for: 


*> HmScanC6 



MICROTEK 


Bundled software on CD-ROM. All products mentioned are trademarks or registered trademarks of their respective he 


: subject to change without notice. 
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Net Crusader 

AN EXTENDED CHAT ABOUT FREE SPEECH AND INTERNET PORN 
WITH THE ACLU’S ANN BEESON, WHO BELIEVES PARENTS - NOT 
GOVERNMENT OFFICIALS - ARE THE ONLY RIGHTFUL CENSORS 



AMERICAN CIVIL LIBERTIES UNION WWW.aclu.org 

T he Internet may fairly be regarded as a never-ending worldwide conversation. 
As t^ie most participatory form of mass speech yet developed, the Internet de¬ 
serves the highest protection from government intrusion.” —Judge Stewart 
f(in striking down the Communications Decency Act in 1996 
“The Net is the fastest growing distribution channel of illegal pornography.. .[and] 
the pedophiles’ playground, because it affords them anonymity, and they can use 
newsgroups, chat rooms, and e-mail to exchange information and child pornogra¬ 
phy and interact with children.” — from the Web site Enough Is Enough. 


Maybe it was inevitable that a new 
medium with the enormous power of 
the Internet would wind up at the cen¬ 
ter of a free-speech controversy—and 
certainly the Net hasn’t disappointed. 
Since its arrival, the technology has 
raised fundamental questions about ac¬ 
cess, privacy, and censorship. Ann 
Beeson has emerged as a central player 
in the contentious debates either as A) 
the anything-goes defender of pomog- 
raphers, or B) the heroic battler for the 
First Amendment. It all depends on 
your point of view. 

Beeson rose to prominence in her role 
as lead counsel on cyberissues for the 
American Civil Liberties Union in 1996, 
when the Communications Decency Act 
(CDA), which restricted “indecent” 
speech on the Internet, was passed by 
Congress and signed by President 
Clinton. Beeson, spearheading the 
ACLU’s challenge, won when a panel of 
three federal judges in Philadelphia 
struck down the law as unconstitution¬ 
al. But last October, Congress tried 
again, presenting the Child Online 
Protection Act (COPA) to President 
Clinton as part of an important budget 
bill. COPA would have rendered it a 
crime for operators of commercial Web 
sites to make sexually explicit material 
deemed “harmful to minors” available to 
anyone under 17. “Obscene” material 
was defined as sexually explicit words or 
images that, among other things, “lack 
serious literary, artistic, political or sci¬ 
entific value for minors.” Clinton signed, 
but this law, too, was successfully chal¬ 
lenged—and once again by the ACLU’s 
Beeson, representing an alliance of or¬ 
ganizations and businesses that included 
the Internet Content Coalition, among 
whose members are The Washington Post 
and The New York Times. 

Beeson, who was raised in a family 
that considered the ACLU “a four- 
letter word,” as she puts it, doesn’t have 
time to rest on her laurels. When Judge 
Lowell Reed extended the latest pre¬ 
liminary injunction against COPA, he 
wrote that he had reached his decision 
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“despite the court’s personal regret that 
this preliminary injunction will delay 
once again the careful protection of our 
children.” As Beeson notes, there will 
be a new bill for broad legislation, as 
well as challenges in court and Congress 
that will attempt to chip away at free 
speech on the Net. (The ACLU had a 
setback in February, for example, when 
a court agreed that universities in 
Virginia can control faculty use of the 
Internet.) Beeson, who is from Texas, 
was at her office in midtown Manhattan 
when we spoke with her to discuss the 
battle between free speech and the pro¬ 
tection of children on the Internet, as 
well as other Net-related issues. 

Y-LIFE: There are plenty of people who 
don’t favor censorship but are nonethe¬ 
less concerned by the amount of pornog¬ 
raphy available on the Internet. Are you 
ever torn between protecting children 
and free speech? 

BEESON: To be frank, no. The rationale 
behind the censorship laws that we’ve 

“THEY SAY THAT CHILDREN 
WILL BE IRREPARABLY 
HARMED IF THEY SEE SEXUAL 
IMAGES, BUT THERE IS NO 
EVIDENCE TO SUPPORT THAT- 
NO EVIDENCE THAT SEXUAL 
IMAGES HARM CHILDREN” 

been challenging is always the protection 
of children, but it’s a fool’s rationale. It’s 
a diversion from the real issue. 

Y-LIFE: Do you not think that children 
need to be protected? 

BEESON: These laws are not about chil¬ 
dren. The private-interest groups that 
are pushing the laws are fully aware that 
their schemes don’t have anything to do 
with kids. They are morality-based laws 
that limit the way adults can communi¬ 
cate and what they can have access to. 
Protecting children is a red herring. 
Y-LIFE: Yet the Child Online Protection 


Act, in particular, is specifically targeted 
at protecting children under the age of 17. 
BEESON: Calling it the “Child Online 
Protection Act” is a way to get lawmak¬ 
ers to sign on to their agenda—it sounds 
like a legitimate goal—but there are oth¬ 
er ways to protect children. They— 
Y-LIFE: Who are “they”? 

BEESON: Groups like the Christian 
Coalition, Enough Is Enough, and the 
National Law Center for Children and 
Families have been behind almost all of 
the online censorship laws. And no mat¬ 
ter what they say, they aren’t trying to 
protect children. They are trying to de¬ 
cide for all of us what we should and 
shouldn’t be allowed to see and read. 
Y-LIFE: Back to the question, though. 
Whether their motivation is to protect 
children or not, do you agree that chil¬ 
dren need protecting? 

BEESON: No, in fact. They say that chil¬ 
dren will be irreparably harmed if they 
see sexual images, but there is no evi¬ 
dence to support that—no evidence that 
sexual images harm children. Beyond 
that, the sexual images that are being 
restricted are never confined to visu¬ 
al depictions of sexual intercourse— 
what we would all kind of think of as 
pornography. They’re always broad¬ 
er. Some of the information that is 
stopped by these laws is beneficial for 
adults, first of all, and also beneficial 
for minors. I firmly believe that 
speech won’t harm anyone. In fact, the 
ACLU maintains that free speech is 
lifesaving. The information [the laws] 
would censor is important, especial¬ 
ly for teenagers. 

Y-LIFE: The supporters of COPA 
claim it wouldn’t have censored mater¬ 
ial that was useful to children. 

BEESON: And who decides? Gay and les¬ 
bian content on the Internet can be ex¬ 
tremely useful to youth who are ques¬ 
tioning their sexuality. Children who are 
isolated and lack accurate information 
about sexuality and don’t have any peers 
or adults that are reliable can find infor¬ 
mation online. The Net has been a great 
resource for them. But the bill was writ¬ 
ten in such a way that it could have been 
used to censor sites that provide that use¬ 
ful information. It could have censored 


all sorts of invaluable, practical infor¬ 
mation about sex, whether about AIDS 
and sexually transmitted diseases or gen¬ 
eral gynecological information for young 
women. One of the clients in the COPA 
case was OBGYN.net, an unbelievable 
resource with information about 
women’s health. Many young girls 
haven’t even gone to a doctor yet but 
may still be sexually active, whether we 
like it or not, and need information. It’s 
one of the reasons that information on¬ 
line must be unrestricted. 

Y-LIFE: Was COPA less onerous than the 
original CDA? 

BEESON: No, because the distinction was 
a distinction without a difference, which 
the judge recognized. The second bill 
supposedly aimed to protect children, 
since the first bill failed to hold up, but 
it was seen for what it was: another try to 
censor the Net for everyone. The reason 
is that there is just no way to verify the 
age of the people accessing the material. 
In order to restrict access by minors, you 
must censor the Net for adults as well. 
That is what the court ultimately found. 
Y-LIFE: Was it reasonable that COPA 
would have restricted only commercial 
sites? Heath-related materials, for in¬ 
stance, are likely to be free, whereas hard¬ 
core porn sites are normally pay sites. 
BEESON: That, too, ends up being a dis¬ 
tinction without a difference. Com¬ 
munication for commercial purposes was 
defined very broadly. It included sites 
charging for content but also sites giv¬ 
ing away content for free but obtaining 
revenue through advertising. Many, 
many sites fall into that category, in¬ 
cluding sites that provide important ed¬ 
ucational information. 

Y-LIFE: Would you support the bills if 
they were more specific? For instance, 
if a bill specifically restricted pornog¬ 
raphy accessible by children but ex¬ 
empted sites dealing frankly with sex¬ 
ual information? 

BEESON: Part of the problem is that it’s 
difficult to define that category in any 
coherent way. But even if you could, the 
issue has become very unreasonable. 
There is some notion out there that 
there is scientific proof that exposure to 
pornography is harmful to a child. It’s a 
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completely warped debate. 

Y-LIFE: On its Web site, Enough Is 
Enough maintains that pornography 
contributes to child molestation and 
rape, among other social evils. 

BEESON: They say that, but it’s com¬ 
pletely unproved. The scientific research 
says the opposite—that one of the lead¬ 
ing factors leading to sexually predato¬ 
ry behavior is having been raised in a 
very repressive environment, where 
there was no access to any sexual images. 
In other words, it’s the lack of access to 
any information about sexuality that may 
lead to the predatory behavior, not ex¬ 
posure to pornography. No harm is 
caused—and that’s critical. 

Y-LIFE: If you were convinced that 
pornography caused harm, would you 
change your view? 

BEESON: Recently a jury awarded dam¬ 


ages to doctors [performing abortions] 
who had been portrayed in “wanted” 
posters on the Web. Doctors who had 
been murdered were crossed out. The ju¬ 
ry ruled against the antiabortion activists 
who publish those sites. These people 
maintained that it was their First 
Amendment right to publish this very 
detailed information that, in effect, 11 
urges people to hunt down and kill 
doctors who provide abortions. It’s a 
very difficult free-speech question, i 
about the hardest one possible. But ^ 
we supported the doctors, because 
this wasn’t just about speech. We are [ 
talking real harm. We are talking doc- ^ 

tors who have been killed. In contrast 
to that, you have these claims that 
pornography harms children. There’s no 
proof of that, yet there is clear evidence 
that the antiabortion Web site did cause 


i] harm: Doctors were killed. 

” Y-LIFE: So while this debate rages on, 
d what do you say to parents whose chil¬ 
dren run across hard-core pornography 
s available through most search engines? 
e BEESON: I’m not trying to belittle their 
t concerns. I would like to see more de- 

“I WOULD LIKE TO SEE MORE 
DEBATE....BUT IT IS, OF COURSE, 

A PARENT’S DECISION ABOUT 
WHETHER OR NOT THEIR CHIL¬ 
DREN HAVE EXPOSURE TO ANY 
PARTICULAR KIND OF IMAGERY” 

bate on these issues. It would help par¬ 
ents make educated choices. But it is, of 
course, a parent’s decision about whether 
or not their children have exposure to 
any particular kind of imagery—in fact, 
a lot of parents are more concerned 
about violent imagery than sexual im¬ 
agery. But there exists a much less re¬ 
strictive alternative to government cen¬ 
sorship: a variety of products that 
parents can use that filter content. I’m 
all for parents’ being allowed to be par¬ 
ents, but not for using children as an ex¬ 
cuse to obstruct free speech. 

Y-LIFE: But filters are often ineffective. 
BEESON: That’s a consumer issue. There 
are filters that are pretty good. Con¬ 
sumers should be educated consumers if 
they are going to use these products. 
Also, they should never consider filters 
the answer to all their problems. 
Technology can never take the place of 
parental responsibility. 

Y-LIFE: Another problem is that the fil¬ 
ters often are put out by firms that won’t 
show what sites are being blocked—and 
it’s done by employees whom we know 
nothing about. 

BEESON: That’s another choice for the 
people buying the products. They may 
want to buy products that provide more 
information, including information about 
the sites that are blocked. Some do reveal 
their lists of blocked sites and are [more 
easily] tailored by consumers than others. 
Y-LIFE: But don’t filters have a similar prob¬ 
lem for you as legislation? After all, some- 


Reacting to Reno: Free Speech and the Courts 


The ACLU's Web site [www.aclu.org] includes 
these reactions to the Supreme Court’s deci¬ 
sion to affirm the preliminary injunction against 
the CDA in the case Reno vs. ACLU: 

“The Court has verified 
that our basic rights of 
free expression apply in 
cyberspace and to the 
vast Internet commu¬ 
nity,” said Aki Namioka, 
president of Computer 
Professionals for Social 
Responsibility. 

Donna L. Hoffman, as¬ 
sociate professor of 
management at Van¬ 
derbilt University, said, 

“This ruling is a deeply satisfying victory be¬ 
cause it reaffirms the rights and responsibili¬ 
ties of all individuals to be active and in-con¬ 
trol participants in the most revolutionary 
communication medium since the develop¬ 
ment of the printing press.” 

“The Court’s decision is a great victory for free 
speech,” said Jonathan Tasini, president of the 


National Writers Union. “We were proud to 
stand with our other plaintiffs and the ACLU 
in an effort to protect one of the enduring 
values of our democratic society.” The NWU 
represents 4,600 free¬ 
lance journalists, book 
authors, poets, and 
technical writers na¬ 
tionwide. 

According to Howard 
Rheingold, an expert 
witness in the case: 
“The best possible way 
to protect our children 
is to maintain a strong 
democracy. Democracy 
is not just about voting. 
It’s about citizens who 
are free to communicate with one another. The 
panel of judges in Philadelphia and the 
Supreme Court recognized that the right of cit¬ 
izens to communicate with one another on the 
Internet is precisely the kind of speech the 
First Amendment was designed to protect. We 
can and should teach our children how to make 
moral choices, and we can and should teach 
them how to use media.” 
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“Porn Is Like Pollution”: The Case for the CDA 

The Web site Enough Is Enough [www.enough.org] claims that “the main arguments 
made in detense of pornography can be reduced to nine key myths.” Here are those 
myths, along with excerpts of the “accurate rebuttal” of each by the site’s authors. 


1. “Obscenity is a matter of opinion—it can¬ 
not be defined.” Obscenity has been defined. 
And the U.S. Supreme Court gave the go- 
ahead to putting those who sell it in prison. 

2. “The First Amendment protects obscen¬ 
ity and pornography.” It is an insult to this 
nation’s founding fathers to imply that ob¬ 
scenity and child pornography were included 
in their efforts to ensure free speech to this 
country’s citizens. 

3. “ Pornography doesn’t hurt anyone. ” Tell 
that to the 360-plus children molested by the 
average child molester, who has nearly always 
been influenced by pornography. 

4. “Pornography is a harmless outlet for 
dangerous impulses.” Pornography doesn’t 
dissipate dangerous impulses, it intensifies 
them. [It] may lead to rape and other violent 
crimes. 

5. “Pornography is exciting because it’s 
illegal. Make it available and it will go 
away. People will become bored.” When 
pornography addicts become “bored” with 


one type of pornography, they move on to 
worse material. 

6. “You can’t legislate morality.” Every 
piece of legislation is based upon some moral 
conviction. Pornography is illegal for the 
same reason crack cocaine and heroin are 
illegal. People’s lives are consumed and of¬ 
ten destroyed by it, and those who use it are 
a threat to others. 

7. “Pornography is a choice: If you don’t like 
it, don’t buy it.” Pornography is like pollu¬ 
tion. The person who does the polluting isn’t 
always the person who’s hurt by it. 

8. “So there’s pornography on the Internet— 
the amount is so small that you can hardly 
find it, and it’s not that bad.” [The amount] 
doesn’t matter. Because children can access 
all of it, it is a serious problem. 

9. “Parents should be responsible for pro¬ 
tecting their children. It’s their job.” A child 
can still be exposed to illegal material at an¬ 
other child’s home, at school, or at the local 
public library. 


one else is deciding what sites to block. 
BEESON: The big difference is that the 
government isn’t deciding. Using a filter 
is a citizen’s decision. The software may 
or may not be flawed, but it’s the con¬ 
sumer’s decision to use it. 

Y-LIFE: Isn’t your position on filters in¬ 
consistent? You want filters in libraries 
and other public institutions to be pro¬ 
hibited. 

BEESON: The question is the same: 
whether or not the government, whether 
a lawmaker passing a bill, or a librarian— 
who is also a government agent—is go¬ 
ing to make those decisions for parents. 
The First Amendment says that the gov¬ 
ernment shouldn’t make those decisions. 
Parents should. Mandatory use of filters 
in a library setting is still censorship by 
the government. 

Y-LIFE :What if the computers are in chil¬ 
dren’s departments of libraries? Do you 
object to filtering those? 


BEESON: It depends on the way it’s set up. 
Most of the cases we’ve been involved in 
are ones in which the libraries are requir¬ 
ing all patrons to use the filter. The prob¬ 
lem is that the filters can overblock so 
much that there are questions about 
parental rights—what if the parent 
wants their child to have unfiltered ac¬ 
cess?—and also children’s rights, es¬ 
pecially teenagers, being able to access 
sites that could be very valuable to 
them. There is a way that it could work, 
however. If some patrons want to use 
the filters—or, more likely, want their 
children to use them—the library could 
have a computer with a filter installed. 
But then it would be the parents’ choice. 
Once again: The citizens should make the 
decision, not the government. 

Y-LIFE: Speaking personally, aren’t you 
offended by some of what you see on 
the Net? 

BEESON: Of course. There are many 


things. But the point is, what I find of¬ 
fensive may be inoffensive to someone 
else. Someone may be offended by sites 
that I feel are important resources for 
teenagers, for example. Of course there 
is speech out there that’s offensive, and 
of course it’s different for every person. 
It’s always about whether the govern¬ 
ment should decide what’s offensive. We 
maintain that it shouldn’t. 

Y-LIFE: Would you ever allow censorship 
of the most extreme pornography, vio¬ 
lence, or hate sites? 

BEESON: No. We believe adults have the 
right and responsibility to decide for 
themselves. The good thing about filters, 
particularly when they improve, is that 
they can allow an individual to tailor his 
computer in whatever way he wanted. He 
could block whatever he found offen¬ 
sive, whether it was pornography or hate 
speech or anything. And when it comes 
to children, parents—not the govern¬ 
ment—should decide. The whole pur¬ 
pose behind the First Amendment is a 
belief in the value of diversity of voices, 
that the way truth is discovered is by let¬ 
ting everybody say what they think. By 
suppressing one view, whether or not 
you agree with it or find it offensive, you 
limit the opportunity for truth to be dis¬ 
covered or democracy to flourish. 
Y-LIFE: In your own life, have you ever 
been denied free speech? What led to 
your passionate defensive of it? 

BEESON: I always knew I was interested 
in public-interest work. I saw a law de- 

“OF COURSE THERE IS SPEECH 
THAT’S OFFENSIVE....IT’S 
ALWAYS ABOUT WHETHER THE 
GOVERNMENT SHOULD DECIDE 
WHAT’S OFFENSIVE. WE 
MAINTAIN THAT IT SHOULDN’T” 

gree as another tool to be able to work 
for equality and social justice. I planned 
to become a public-interest lawyer. I al¬ 
so used to be a jazz singer and painter, 
and was therefore sensitive to the rights 
of free speech in terms of self-expression; 
I instinctively continued on page 151 


101 













AL IS A SELF-CONFESSED BASEBALL NERD. 

Actually, he describes himself as a 
“geek” when it comes to the national 
pastime, because he has a full-blown, 
know-every-player-in-both-leagues 
addiction. Al memorizes stats. He knows 
prospects. He devours the transaction 


drafts his “club” from the rosters of 
real-life major-league teams. They as¬ 
semble fantasy lineups and then either 
win or lose money by the achievement 
of their players in the real-life games. 

It means that Al roots for individual 
players throughout the majors, not their 


DO THE NET’S BASEBALL CYBERCASTS CUT THE MUSTARD? 


agate in the newspaper—the columns 
of tiny type that describe the leagues’ 
roster shifts. And like most baseball hard 
cores, Al belongs to a rotisserie league. 
Several of them. 

Call it true love or certifiable madness, 
but rotisserie lovers exist in a separate 
universe from the casual fan. They cre¬ 
ate fantasy leagues, where each “owner” 


teams. So Al has an unquenchable thirst 
for the details of all major-league 
games—up to 16 daily. But the problem 
is that not every game is on TV, the ra¬ 
dio offers only local broadcasts, and 
reading the next morning’s box score is 
12 hours too late. 

Al’s real problem is that he works 
nights, too, which meant that until last 














I BASEBALL CYBERCASTS = 


HOW TO USE CYBERCASTING SERVICES 


TAKE ME INTO THE BALL GAME 

The best thing about baseball cybercasts—besides the absence 
of brown tobacco spit—might be their simplicity. Most require 
a recent browser (Internet Explorer or Netscape versions 4.x 
or later), but few require plug-ins or heavy setup. Check out 
the following sites for instant access to America’s pastime. 




The click—er, crack—of 
the bat: Follow Junior and 
year, he was out of touch with Big Mac on your browser, 
his rotisserie reality. But then 

came a gift from the computer gods: baseball cybercasts, 
which allow A1 to follow every player on his laptop. Now, 
the moment he boots up, he can track every at-bat, every 
pitch—every foul ball, even—in every major-league game 
as it happens. For A1 and for other baseball junkies across 
the country, cybercasts are more than a cutting-edge tech 
gimmick. They’re a lifeline. 

“I can keep a tab on my team, and even have their stats 
updated between at-bats,” A1 says. “I usually have seven 
or eight games going on at once. I know it’s pretty geeky, 
but what can I say? I love it.” 

Cybercasts are similar to those old-time radio broad¬ 
casts, where listeners were reliant on a middleman—the 
broadcaster, who was actually reading play-by-play off a 
Teletype wire. In the cybercast world, data is input by a 
person who sits in the press box and, with his own lap¬ 
top, types in every single pitch. All fans need are their 
computers and modems, and they have the keys to the 
cyberkingdom. Several sites cybercast major-league ac¬ 
tion—including Total Baseball Online, ESPN.com, CBS 
SportsLine, and America Online—each 
offering a slightly different version of 
the games in progress. 

Total Baseball Online, for example, 
allows users to see the location of each 
pitch during an at-bat; there’s a box rep¬ 
resenting a strike zone, and the sequence 
of pitches is numbered in or out of the 
box, depending on its location. 

Once the ball is in play, however, 
Total Baseball Online uses simple text 
to describe the action. ESPN.com’s 
GameCast has less interest in the ball- 
and-strike locations than in tracking the game’s action. 
That’s why it uses animated figures running the bases, a 
wonderful little touch. 

“We’ve been very, very supportive of this medium, be¬ 
cause it brings baseball to so many people who would’ve 
been otherwise denied access to it,” says Alex Kam, Major 
League Baseball’s director of new media. “Our goal is to 
put as many people as possible in touch with baseball— 


Total Baseball Online www.totalbaseball.com 
The illustrated strike zone is this site’s best feature, and the play- 
by-play text description is easy to read. Some exciting visuals com¬ 
plement the words: Photos of the game accompany big matchups, 
like the All-Star Game and the World Series; and another chart, up 
all season long, marks every grounder, line drive, pop-up, or foul. 
The site’s total devotion to the game also means you’ll have easy 
access to player scorecards, once each player comes to bat. 


ESPN.com www.espn.com 

The venerable sports site—which is, like its parent network, obsessed 
with stats—does not disappoint. Its cybercast is set up like a filing 
cabinet, with scores and updates on organized note cards. Each time 
a batter comes to the plate (shown graphically on a drawing of the 
field), his photo is decked with his season average, his RBI count, and 
other facts. An optional “batted ball” audio alert will tell you when the 
stats have been updated, or it’ll just wake you up if it’s a slow game. 


America Online 

keyword: AL scores or NL scores 

AOL applies its ease-of-use philosophy to baseball cybercasting, 
offering a simple scoreboard that’s updated pitch by pitch. Also, 
the Grandstand, a combined forum and chat room, allows fans to 
root for the home team (or chew out the ump) without having to 
see that guy with the John 3:16 sign. —ByMichaelFreidson 


CBS SportsLine www.sportsline.com 
Even if Bugs Bunny remains, in your mind, the greatest living ani¬ 
mated ballplayer of all time, give the little guys on CBS’s Baseball 
LIVE a chance. This most graphically intensive cybercast (it requires 
Shockwave) creates 
a Virtual Stadium, 
complete with or- 
i music and 
noisy hot-dog ven¬ 
dors. The coverage 
is just as vivid, with 
the Around the 
League viewer, a 
small box that 
switches between 


any number of con¬ 
current games. 


JUN 1999 YAHOO! INTERNET LIFE 























people who work at night and can’t watch on TV, or fans 
who root for teams in other cities. Or even members of the 
armed forces who are looking for a way to stay in touch.” 

Of course, there’s no replacing television for instant 
visual gratification. No software program can possibly 
capture the beauty of Ken Griffey 
Jr.’s swing or the sheer power of a 
Mark McGwire home run. Or what 
Randy Johnson’s 99-mph fastball 
does to left-handed hitters. But it’s 
also true that television viewers are 
forced to watch exactly what’s being 
broadcast. Says Total Baseball vice 
president Gary Gillette, “You can’t 
find out what kind of pitch Griffey 
hit back in the third inning unless TV 
wants to give it to you. You’re at Bob 
Costas’s mercy. We offer options you 
wouldn’t get elsewhere. You can click 
and call up any detail you want from 
earlier in the game.” 

Gillette predicts that there will be 
a “convergence” of cybercast and 
television, whereby a viewer watch¬ 
ing on TV will be able, for example, 
to click on Griffey’s head and im¬ 
mediately find out what he’s hitting 
against right-handed pitchers. Or 
lefties. Or whatever a statistic-starved 
fan needs to feed his craving. 

The cybercast experience isn’t al¬ 
together spontaneous. There can 
sometimes be gaps of up to 45 sec¬ 
onds between pitches, depending 
on modem speeds and phone-line 
traffic. But that’s not necessarily a 
deterrent, either. Ask anyone at¬ 
tending a game at Fenway Park or 
Wrigley Field—two stadiums that 
manually update inning-by-inning scores from out-of- 
town games—what happens when the half-inning box is 
empty. It means there’s a rally going on somewhere, 
somehow. And until the inning’s score is finally posted, 
it’s impossible to look away. 

Because their work requires nearly complete concentra¬ 
tion, “datacasters” are rarely able to interact with other 
press-box denizens, such as baseball writers. The cyber¬ 
casters are outcasts in an often casual environment, where 
reporters discuss the action on the field, gossip, talk on the 
telephone. And if the print guys ever miss a play, there’s al¬ 
ways the TV replay to back them up. 

The datacaster is afforded no such luxury, because his 
medium is live. If he needs to get a soft drink or use the 
rest room, he has exactly 2 'A minutes between innings. 
Once the first pitch is thrown, he’s expected to be back at 
his computer, quiet and attentive. And quite invisible. 


“To be honest, if you asked me to point out where the cy¬ 
bercasters sit in the press box, or even identify who they are, 
I’d have no idea,” says New York Post baseball columnist Joel 
Sherman, who until recendy served as the New York chap¬ 
ter chairman of the Baseball Writers Association of America. 

One reason Sherman could be in 
the dark is because cybercasters are 
still fighting to gain access to some 
press boxes. Last year, for example, 
the Yankees rolled to a record-setting 
114-win season, but refused to grant 
credentials to Total Baseball Online 
personnel. “We just didn’t have the 
room to set up any more seats and 
more phone lines,” says Rick 
Cerrone, director of media relations. 
“So we had to say no.” At press time, 
both sides were attempting to ne¬ 
gotiate a working agreement before 
the 1999 season. 

The Mets, who have a far more spa¬ 
cious press box—and had far fewer 
wins than the Yankees in ’98—were 
happy to give passes to Total Baseball 
Online’s people. Any chance to find 
converts couldn’t be ignored, the Mets 
reasoned, even if the medium was 
somewhat of a mystery to them. 

“It’s a little new and strange,” says 
Jay Horwitz, director of media rela¬ 
tions for the Mets. “But if someone 
loves the Mets enough to watch the 
games on a computer, we’re not go¬ 
ing to stand in the way of progress.” 

Until its technology is perfected and 
it’s welcome in every park in the coun¬ 
try, cybercasting fives with its limita¬ 
tion. But that’s not necessarily a deficit. 
Chris Nicholas, director of program¬ 
ming for ESPN Internet Ventures, says, “It’s very possible 
this version [of cybercasting] will stick around in its current 
form, just litde bits of information floating around out there. ” 
Why? Because cybercasts offer a level of suspense that 
TV viewers can’t possibly understand. Watching games 
on a computer forces a fan to use his or her imagination, 
filling in the gaps before the page refreshes. “I remember 
one night where one of my guys, I think it was [Roger] 
Clemens, was throwing a no-hitter,” says Al, the self- 
described baseball geek. “And I was ‘watching’ it, pitch by 
pitch. I literally couldn’t take my eyes off the screen, won¬ 
dering what was happening next. I imagined the crowd 
noise, how he must’ve been fidgeting on the mound, how 
great it must’ve been in the ballpark. I wasn’t there, but I 
felt closer to the game than if I’d seen the highlights on 
the 11 o’clock news. And the great thing is, I could keep 
tabs on all my other games, too.” Q 



“Watching games 
on a computer forces 
a fan to use his or her 
imagination, filling in 
the gaps before a 
page refreshes” 










THIS SUMMER’S HOTTEST MOVIES ME OOMINS SOON TO 



one of the main villains in Star Wars Episode I: The 
Phantom Menace. But don’t count out Dr. Evil, the 
bald criminal mastermind who awoke from years 
of cryogenic suspension to hold the world hostage. 
As the great STAR WARS/AUSTIN POWERSshow- 
down approaches, the film world is heating up— 


If you put Darth Maul and Dr. Evil 
in a cage match and forced 
them to fight to the death, the 
smart money would be on 
Maul—the Sith baddie who is 
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THEATERS NEAR YOU. FIRST, THEY’RE CQMIN6 TO THE NET 


and nowhere is the heat more intense than on the 
Net. In this year’s Summer Movie Preview, we’ve 
harnessed the force of the Net in our Star Wars 
site roundup, chatted up the shagadelic Heather 
Graham about her Powers play, and looked in on 


F 



the rest of the season’s offerings. We’ve also gone 
deep within the Net’s underground movie sites, 
which some observers say will produce tomorrow’s 
top film critics. And last but not least, we’ve asked 
today’s top film critic—Roger Ebert—to pick his 
favorite cinematic sites. 




























THE CNIIPION»STAR WARS: EPISODE I 


A SHOW IF 


i 


i 



H 

1 


THERE’S NO 

LUKE IN “THE PHANTOM 

menace; no princess leia, 

EITHER. EVEN SPACE COWBOY 
HAN SOLO IS ABSENT. BUT NONE OF lf you’ve collect- 
THAT MATTERS TO THE RABID NET ed ever , ast 
FANS WHO ARE TURNING THE 
MOVIE INTO THE BIGGEST Kenner action figure; 


EVENT EVER 


if you can recite Chewie’s 


f 


k dialogue in The Empire Strikes Back line for line; 
^ if you’ve named your kidsTauntaun.Yoda, and Bib 
f Fortuna, then chances are, you’re online. 

There’s just no refuting it—the Web is home to 
Star Wars’ most adoring fans. On the Net, die-hard 
devotees have constructed thousands of virtual 
cantinas where they hungrily swap prequel rumors, 
multimedia files, and fastidiously detailed models of 

JUSTIN WARE 
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spacecrafts. The online universe is so 
enormous that one fan even launched 
StarWarsNet.com [www.starwarsnet.com], a 
search engine dedicated solely to finding 
Star Wars- related Web sites. 

Of course, we’ve conducted our own 
search of the online galaxy. What follows 
is the result of our exploration: the sev¬ 
en best Star Wars sites on the Net. 
Whether you’re going online to discuss 
The Phantom Menace or to hunt for an 
Episode I ticket, make sure you pilot to 
these pages first—the Force is unusual¬ 
ly strong with them. 

THE MOTHER OF ALL STAR WARS FAN 
SITES » Ifyou visit one Star Wars site this 
summer, visit TheForce.net [www. 
theforce.net]. This awesome display of fan¬ 
dom is updated daily by a 12-member 
council of Web “Jedis.” The site is the 
gravitational center of the Net’s Star Wars 
universe, and functions as a repository for 
prequel news, movie trivia, discussion fo¬ 
rums, and links to other top fan sites. 

THE BEST PREQUEL DISH ONLINE » Is it too 
early to begin thinking about episodes II 
and HI? Certainly not! At Countdown to 
Star Wars[sabbeth.com/~menace], where gos¬ 
sip appears faster than Porkins on a 
Gundark sandwich, would-be Jedis are al¬ 
ready posting plotlines. And you won’t 
want to miss the site’s hilarious Star Wars 
parody: a cross-pollination of the Episode 
I trailer with Comedy Central’s South Park. 
STAR WARS: THE REFRESHER COURSE » If 
you don’t know Jabba from Jawas, you 


may want to check in with The Official Star 
Wars Site [www.starwars.com] before see¬ 
ing The Phantom Menace. The site pro¬ 
vides the basics on all major Star Wars 
characters, ships, weapons, droids, and 
aliens. Lucasfilm’s domain also offers an 
excellent RealPlayer documentary on the 
making of Episode I. 

MOST ACTIVE ONLINE DISCUSSION FO¬ 
RUMS » Join the legions of fans, and the 
occasional heresiarch, in discussing the 
merits of Episode I at StarWarz.com 
[starwarz.com/boards ]. And don’t forget the 
overenthusiastdc and underrated news- 
groups (alt.fan.starwars, rec.art.sf .starwars). 
FOR FANS WITH A FETT-ISH » At the in¬ 
credible Boba Fett Multimedia Vault 
[bobafett.bounty-hunters.com], you’ll find 
tips for creating Mandalorian armor, 
as well as a convention schedule for ac¬ 
tor Jeremy Bulloch (the bounty hunter’s 
alter ego). 

THE PHANTOM MENACE, IN 3-D » A galac¬ 
tic tour of the Web wouldn’t be complete 
without a trip to the stunning Star Wars: 
The 3-D Modeling Alliance [www.surfthe.net/ 
swma], where hundreds of beautifully ren¬ 
dered images are on display. 

FUNNIER THAN A RANCOR IN DRAG » Fi¬ 
nally, for fans wishing to pilot to the Star 
Wars universe’s outer systems, there’s 
Evan’s Star Wars Cinema [www. jedi net. 
com/cinema]. The site is worth a trip, if on¬ 
ly for Godzilla Versus Disco Lando, an orig¬ 
inal short “performed” by a cast of finger 
puppets and Kenner action figures. 



In April 2000, George Lucas and company 
will set out to Fox Studios, near Sydney, 
Australia, to begin shooting the next Star 
Wars installments. Here’s what Carl 
Cunningham, who runs the JediNet Web 
site [www.jedinet.com], says online fans 
have unearthed about the new films so far. 

GEN-X JEDI 

Episode II takes place approximately 10' 
years after the events of Episode I. Anakin 
Skywalker, now in his twenties, is a promis¬ 
ing Jedi trainee studying under the tutelage 
of Obi-Wan Kenobi and battling a new galac¬ 
tic threat, which George Lucas has long re¬ 
ferred to as “the Clone Wars.” 

FETT OFFENSIVE 

In Episode II, Net fans speculate that the 
Jedis take on a race of space commandos 
known as the Mandalorians (think Boba Fett). 
Lucas has officially announced that Fett will 
play a “prominent role” in the film. He has 
also revealed that Queen Amidala and Anakin 
will fall in love and get hitched in Episode II. 

BAD INFLUENCE 

And what about Episode III ? The film takes 
place roughly two years after the events of 
Episode II. Emperor Palpatine lures Anakin 
to the Dark Side, and turns the young Jedi 
against his good friend Obi-Wan. The two 
Jedis duel in the film’s supposed climax; 
Anakin is badly injured during the skirmish. 
Soon after, he’s placed in the infamous Darth 
Vader life-support body cast. 

SEPARATED AT BIRTH 

Also in Episode III, Amidala gives birth to 
twins Luke and Leia, who are separated and ; 
hidden from their father. Leia is sent to : 
Alderaan. Obi-Wan takes Luke to live with 
his brother, Owen, on Tatooine. 

JEDICIDE 

All Jedis (except Obi-Wan and Yoda) are i 
slaughtered in Episode III. Expect the film . 
to close with Obi-Wan retreating to the 
Jundland Wastes on Tatooine. There, he will ■ 
bide his time, awaiting A New Hope. 
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THE CHALLEN6ER»AUSTIN POWERS 



BEN GREENMAN 

last saw Mike Myers’s ’60s superspy, he was shagging 
a storm with beautiful Vanessa Kensington (Elizabeth Hurley). 
In this summer’s long-awaited sequel, Powers proves once again 
that he’s not exactly a one-woman man when he hooks up with 
Felicity Shagwell, played by blonde bombshell Heather Graham 
(Boogie Nights; Two Girls and a Guy). Weeks after wrapping the 
film, Graham took some time to talk about shagging, fashion, her 
own movie career, and the summer showdown with Star Wars. 
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Y-UFE:Yes, the perils of megasearches. 
GRAHAM: There’s also a romance 
novelist with my name. 

Y-LIFE: But that's not as interesting. 
Let's get right to Austin Powers, 
baby. Plenty of speculation on the Net, 
but straight from the horse’s mouth — 
what’s the plot this time around? 
GRAHAM: Dr. Evil comes back, and 
he steals Austin Powers’s mojo, and 
Powers has to go back to the ’60s 
to get it. 

Y-LIFE: So there’s time travel? 
GRAHAM: Yeah. It’s very sophis¬ 
ticated. 

Y-LIFE: And whom do you play? 
GRAHAM: I’m this woman named 
Felicity Shagwell, sort of like a spy. 
I’ve heard a lot about Austin 
Powers, and I really admire him 
and his work. And then, as we go 
after Dr. Evil, I start to like him. 
Y-LIFE: Do you get to play two roles, 
like Mike Myers? 

GRAHAM: No. 


GRAHAM: Science-fiction movies 
aren’t actor-driven. They’re ef- 
fects-driven. As an actor, you feel 
that you’re a cog. 

Y-LIFE: There’s one interview where 
you talked about having to endure full- 
body plaster casts—and then, once the 
costume was created, having to stand 
or lean, because you couldn’t sit down. 
GRAHAM: I think the person who 
designed the outfit knew they’d 
never have to wear it. When you 
tried to sit down, it kind of stran¬ 
gled you. You’re wearing these 
plates and, underneath, a corset. 
They make you wear long under¬ 
wear, and halfway through the day 
you have to change because it’s so 
wet from sweat. 

Y-LIFE: So from a strictly clothes-and- 
comfort perspective, Austin Powers 
must have been a walk in the park. 
GRAHAM: I have the craziest 
wardrobe, because I’m, like, this 
’60s swinging chick. The woman 
who designed the clothes came up 
with crazy, cool stuff. Like, I have 


Y-LIFE: In the trailer, Dr. Evil’s hair- this litde suede shorts outfit with 


less cat looks like it has hair now. 
GRAHAM: I didn’t get to work with 
the cat, unfortunately. That was a 
big bummer for me. I was looking 
forward to working with the cat. 
Y-LIFE: The summer is shaping up as 
a Star Wars/Austin Powcrsface-ojf 
and people are predicting the biggest 
movie season ever. Did you have to 
sign anything promising that you 
wouldn’t mention the competition? 
GRAHAM: I think that the Austin 
Powers people were surprised the 
first movie got so big. I don’t think 
they’re so competitive or arrogant. 
I think they’re happy. 

Y-LIFE: Do you have negative feel¬ 
ings about space movies left over from 


high boots that have butterflies em¬ 
broidered on the side. 

Y-LIFE: Is there gonna be a doll for your 
character, like with Lost in Space? 
GRAHAM: Oh, I’m getting a doll. 
A much better doll, actually. It’s 
so cool. It’s like a.. .it’s like a.. .it’s 
a cool doll. 

Y-LIFE: Was that part of the deal? 
GRAHAM: I only do a movie if I 
get a doll. 

Y-LIFE: You’ve got four movies com¬ 
ing out this year. Is this the most 
movies you've ever had in such a short 
time span? 

GRAHAM: It’s the most movies I’ve 
ever been proud of in such a short 


student, andover. edu/ 
austinpowers 
If you visit only one Austin 
Powers- related Web site 
this summer, go to Austin 
Powers, International Man 
of Mystery. Photos, cast 
and crew bios, and multi- 


the latest scoops from the 
upcoming sequel. Peruse 
the scripts of both films, or 
download themes and 
backgrounds foryourcom- 
puter. There are also trailers 
and movie clips, including 
the TBS parody of Austin 
Powers, as well as trivia 


www.austinpowers. com 
Loaded with .GIFs, sound 
clips, and downloadable 
trailers, the Official Austin 
Powers Web Site promis¬ 
es an orgy of wicked plea¬ 
sures. Enjoy some terrific 
Liz Hurley photos, play Dr. 
Evil in a Shockwave game, 
or design your own Fembot. 
Feel like spending money? 
Link to the New Line store 








questions sent in by fans. 
Did you know that the se¬ 
quel might have been called 
Austin Powers 2: The 
Wrath of Kahn [sic]? 


www.geocities.com/ 
Hollywood/Set/6172 
Another excellent fan site 
with lots of images and 
sounds, The Smashing 
Austin Powers Homepage 
also offfirs some spoiler- 
laden info and pictures from 
the sequel. Find out about 
the scenes that were cut 
from the original movie, 
play songs from the sound 
track, and catch up on the 


get the original film on 
video. Still, no “Danger" 
Powers devotee should 
pass up the chance to join 
this party. 


www.geocities.com/ 
Hollywood/Boulevard/ 
2377/miketown.htmi 
Let’s face it: Without Mike 
Myers, there is no Austin 
Powers. Miketown is the 
Web’s premier fan site de¬ 
voted to the multitalented 
Canadian funnyman. Follow 
his career by learning about 
the various characters he 
has created, offeryour crit¬ 
ical opinions on the man 
and his work, or head over 
to Buzz for the latest news 


FOR MORE SHAGADELIC SITES, SEE PAGE 138 
























NOT INTERESTED IN FIGHTING THE CROWDS TO 
SEE STAR MRS 0 R AUSTIN POWERS'! HERE’S THE 
BEST OF THE REST-ON SCREEN AND ON THE NET. 


BY DALTON ROSS 



Starring: (voices of) Tony 
Goldwyn, Glenn Close, 
Rosie O'Donnell, Minnie Driver 
Release Date: June 18 
Directors: Chris Buck, Kevin Lima 
Prepare to be assaulted by endless 
marketing plugs for Disney’s ani¬ 
mated version of the Edgar Rice 
Burroughs classic. Marvel asTarzan, 
the most popular “swinger” in the 
jungle, tries to protect his simian 
mates from man. The kids will love 
it, and you’ll be either pleased or non¬ 
plussed by Phil Collins's “invisible 
touches” on the sound track. 

9 disney. go. com/DisneyPictures/ 
Tarzan 


Also on the Web: 

Given his jungle origins, Tarzan’s a 
natural amid the sometimes dark, 
foreboding, and unpredictable pages 
of the Web. One of his lairs, Tarzan 
of the Internet [www.ac.wwu.edu/ 
~stephan/Tarzan], goes well beyond 
the kitsch. It’s a well-organized gate¬ 
way to pages offering Tarzan histo¬ 
ry, opinions, and images, with a 
strong literary flavor. 



hk Starring: Adam Sandler, 
■Hi Jon Stewart, Joey Lauren 
Adams, Rob Schneider 
Release Date: June 25 
Director: Dennis Dugan 
Continuing his streak of increas¬ 
ingly light and childish vehicles such 
as The Waterboy and Billy Madison, 
Hollywood’s latest comedy heavy¬ 
weight brings a 5-year-old into the 
plotline of Columbia’s Big Daddy. 
Sandler plays a flaky law-school 
graduate who, in an attempt to 
prove himself responsible, adopts 
a little boy to impress his girlfriend. 
After which, she dumps him. The 
orphanage never looked so good. 
9 www.sonypictures.com 

Also on the Web: 

Can’t get enough of the single-dad 
concept? TV Single Dads Hall of 


Fame [www.tvdads.com] lists and 
critiques every solo-father show to 
grace the boob tube, from such tra¬ 
ditional offerings as The Andy Griffith 
Show and My Three Sons to the re¬ 
grettable 1980s trend of “double 
dads,” found on such shows as Full 
House and My Two Dads. 

WILD WILD WEST 

n Starring: Will Smith, 
Kevin Kline, Salma Hayek, 
Kenneth Branagh 
Release Date: July 2 
Director: Barry Sonnenfeld 
Austin Powers isn’t the only retro- 
savvy spy working the theaters this 
summer. No less shagadelic are 
Smith and Kline’s cowboy getups 
in this highly anticipated release 
from Warner Bros. Smith and Kline 
play government agents working 
together to stop a diabolical mas¬ 
termind who’s out to kill the pres¬ 
ident. Plenty of guns, gadgets, and 
girls to go around. 

9 www.wildwildwest.net 

Also on the Web: 

Before you see the movie, make sure 
to brush up on your Western histo¬ 
ry. The Wild Wild West not only in¬ 
cludes a four-season episode guide 
to the original Robert Conrad tele¬ 
vision series of the 1960s but also 
offers TV listings for reruns today 
and for when the series first ran. 
Saddle up at [moose.uvm.edu/ 
~glambert/twww1. html]. 

- EVESW.PE SHUT - 

■ Starring: Tom Cruise, 
Nicole Kidman, Sydney 
Pollack, Marie Richardson 
Release Date: July 16 
Director: Stanley Kubrick 
While administering finishing 
touches to one of the lengthiest and 
most secretive productions in 
Hollywood history, Kubrick died on 
March 7. In this booming coda, 
Cruise and Kidman bare all—both 
emotionally and physically—as 
married psychiatrists exploring 
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sexual obsession and jealousy. 

3 www.eyeswideshut.com 

Also on the Web: 

If you’re interested in learning 
more about the late director of 
such classics as Dr. Strangelove, 
A Clockwork Orange, and 2001: A 
Space Odyssey, head over to 
Stanley Kubrick: The Master 
Filmmaker [pages.prodigy.com/ 
kubrick]. The site’s trivia quiz and 
list of notable Kubrick homages in 
film, among other tasteful offer¬ 
ings, render this an Internet odys¬ 
sey worth making. 


THE HAUNTING 

H Starring: Liam Neeson, 
Lili Taylor, Catherine Zeta- 
Jones, Owen Wilson 
Release Date: July 23 
Director: Jan de Bont 
Neeson beams over from a galaxy far, 
far away to play Professor David 
Marrow in this supernatural thriller 
from DreamWorks. The frights ensue 
as the professor conducts mysteri¬ 
ous psychological experiments in an 
old haunted mansion. Before long, 
ghosts from the house’s past crash 
the party and begin preying upon the 
senses of Marrow’s three unwitting 
test subjects. Where’s a good light 
saber when you need one? 
9 www.asyium. com/haunting 

Also on the Web: 

Thrilled with the concept of appari¬ 
tions in the house? Grab a broom¬ 
stick and fly on over to Haunt World 
[www.hauntworld.com], which of¬ 
fers a nationwide haunted-house 
guide, weekly chats, message 
boards, “hauntoon” animations, and 
tips on creating a haunted house in 
your spare time. 

RUNAWAY BRIDE 

B Starring: Julia Roberts, 
Richard Gere, Joan 
Cusack, Rita Wilson 

Release Date: July 30 
Director: Garry Marshall 


From the Department of Romantic- 
Comedy Development’s if-at-first- 
you-do-succeed task force: 
Paramount reunites the Pretty 
Woman trio of Roberts, Gere, and 
director Marshall. Roberts plays a 
woman who has left three grooms 
at the altar; Gere is the journalist 
penning a story on her flighty ex¬ 
ploits. Any chance they’ll fall in 
love? Nah. 

3 www.runawaybride.com 

Also on the Web: 

If you can’t get enough of the pretty 
woman, take a gander at Julia 
Roberts: America’s Sweetheart 
[www2.netdoor.com/~cplowe/julia. 
htm]. Browse through its gallery of 
autographed photos, play the Six 
Degrees of Julia game, or ponder 
such frequently asked questions as 
“Why does Julia keep changing her 
hairstyle?” Read the answer here and 
finally get a full night’s sleep. 

KILLING MRS. TINGLE 

■ Starring: Helen Mirren, 
Katie Holmes, Barry 
Watson, Molly Ringwald 
Release Date: July 30 
Director: Kevin Williamson 
As a writer, Williamson ( Scream; I 
Know What You Did Last Summer) 
has penned many a teen bludgeon¬ 
ing. As director, he turns the tables 
in this black comedy from Dimen¬ 
sion Films about three students 
plotting to kill their sadistic history 
teacher. Maybe Ringwald—who de¬ 
fined troubled high-schoolers in 
such ’80s comedies as Sixteen 
Candles, The Breakfast Club, and 
Pretty in Pink— can sort out this 
homicidal mess. 

3 www.killing-mrs-tingle.com 

Also on the Web: 

Long before The Breakfast Clubms 
released, The Blackboard Jungle 
(1955) depicted volatile teacher- 
student relations. Get a minihisto¬ 
ry lesson about this anger-packed 
classic at Blackboard Jungle: 
Movie Review and Sounds [www. 



www.yil.oom 
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destgulch. com/movies/bjungle]. 
You’ll find a summary, still shots, and 
audio clips, including one that cap¬ 
tures the young Sidney Poitier as stu¬ 
dent Gregory Miller. 


FIGHT CLUB 


n Starring: Brad Pitt, Edward 
Norton, Helena Bonham 
Carter, Jared Leto 
Release Date: July 30 
Director: David Fincher 
After sustaining months of ridicule for 
his gentle turn in Meet Joe Black, Pitt 
is now in the ass-kicking busi¬ 
ness. . .and business is good. In this 
drama from 20th Century Fox, Pitt 
stars as Tyler, the force behind a ring 
of fight clubs in which contestants 
square off against one another in 
bloody, no-holds-barred affairs. 

9 www. foxmovies. com 


Also on the Web: 

The Original Toughman Contest 

[www.toughmancontest.com] pro¬ 
vides the lowdown on average Joes 
who beat each other senseless—for 
fun. Read a history of the Toughman 
competition, fill out a contest entry 
form, peruse the events schedule, 
and get a glimpse of the “interna¬ 
tionally famous Toughman Contest 
ring girls.” OK, then. 

DEEP BLUE SEA 

■■■■■■■■■■■■■■I 

® Starring: Saffron 
Burrows, Thomas Jane, 
Samuel L. Jackson, LL Cool J 
Release Date: August 6 
Director: Renny Harlin 
A team of doctors stationed aboard 
a floating laboratory will stop at 
nothing to create medical history- 
even if it means altering the genet¬ 


ic makeup of mako sharks—in this 
thriller from Warner Bros. Then the 
new breed of supersharks bites 
back. Didn’t these so-called scien¬ 
tists see Jurassic Park or Jaws ? 

9 www. deepbluesea. net 


Also on the Web: 

If you’re fishing for more shark in¬ 
fo, swim on over to Zoom Sharks 
[www. EnchantedLearning. com/ 
subjects/sharks], an online hyper¬ 
text book. Sink your teeth into its 
profiles of the different shark fami¬ 
lies, shark anatomy, a sea-life dic¬ 
tionary, and instructions for kids on 
how to make a shark pop-up card. 


■n Starring: Eddie Murphy, 
Steve Martin, Heather 
Graham, Christine Baranski 
Release Date: August 6 
Director: Frank Oz 
Martin is Bobby Bowfinger, a would- 
be film producer trying to make it big 
in this Universal comedy. To ensure 
that his newest film project is a hit, 
he casts action star Kit Ramsey 
(Murphy) as the lead—only Ramsey 
doesn’t know it. Bowfinger takes 
guerrilla filmmaking to new levels, 
stalking Ramsey through the streets 
of Los Angeles. 

9 www.universalpictures.com/ 
bowfinger 


Also on the Web: 

Scorsese and Eisner wanna-bes find 
the Hollywood Film Institute’s 
Cyberspace Film School [www. 
hollywoodu.com] a boon to their 
budding careers. The site offers the 
100 Steps of Filmmaking, as well as 
a list of film festivals, a legal library, 
and contact information on agents, 
guilds, and unions. That’s a wrap. 



Huntington, James De Bello, KISS 

Release Date: August 13 


Director: Adam Rifkin 


New Line takes us back to 1978— 
a time when makeup, blood, and 
platform boots were arena-concert 
staples—in this comedic tale of four 
teenagers on their way to a sold-out 
KISS show. Before the youngsters 
can bear witness to the gods of thun¬ 
der in all their pyrotechnic glory, 
they need to find just a few things: 
tickets. Owww.detroitrock.com 

Also on the Web: 

More than 20 years later, the KISS 
army marches on. Start your fan- 
site tour at Lynn’s KISS Dominion, 
[www.kissdominion.com], A must- 
see: Gene Simmons’s Celebrity 
Bedroom, where scantily clad 
celebs are superimposed inside the 
Demon’s personal love den. 


LOST SOULS 

H Starring: Winona Ryder, 
Ben Chaplin, John Hurt 
Release Date: August 27 
Director: Janusz Kaminski 
Perhaps he finds the underworld old 
hat these days. Whateverthe reason, 
the Devil wants to walk the Earth in 
human form, and the only person 
who can stop him is...Winona 
Ryder? Ryder’s character, aided by 
a crime journalist (Chaplin), must 
thwart the conspiracy before all hell 
breaks loose in this thriller from New 
Line. 9 www.lostsoulsmovie.com 

Also on the Web: 

If Ryder is really going to say “to hell 
with the Devil,” she’s gonna need 
more than a little help from some 
friends. Michael Sweet, former lead 
singer/guitarist of the Christian rock 
band Stryper, now hosts Michael 
Sweet: The Official Web Site [www. 
michaelsweet.com]. This multime¬ 
dia revival tent offers chat rooms, in¬ 
terviews, and special messages from 
Sweet himself. Reaching back a lit¬ 
tle further in the war against Satan, 
the spirit of Exorcist star Linda Blair 
“possesses” The Official Linda Blair 
Web Site [members.aol.com/ 
ultraindy/JDouglas], If these two 
aren’t inspiration, no one is. 
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THE HANDICAPPERS»THE WEB’S MOVIE TASTEMAKERS 



HARRY KNOWLES AND OTHER NET MOVIE FANS ARE FAST BECOM¬ 
ING INFLUENTIAL CRITICS. BUT CAN THEIR OPINIONS BE BOUGHT? 

1 | arry Knowles is defending METAL PIERCING YOUR BODY 
| * , limo drivers. “When in a mov- IN A NON-SEXUAL WAY one of- 
H I ing vehicle,” he explains on his ten engages in the act of conversing 
Web site, Ain’t It Cool News, “to take with a fellow human being....YES, 
your mind off of CRASHING and Limo Drivers are fellow human 


passion toward the chauffeurs of the 
world? The previous day, someone 
e-mailed Knowles to tell him that a 
limousine driver was the leak for the an¬ 
nouncement of a screening of The 
Phantom Menace for George Lucas’s 
industry friends—the first such screen¬ 
ing of the film that Knowles and his fel¬ 
low film fanatics have been awaiting 
for most of their lives. Bolstered by fur¬ 
ther confirmation from other individ¬ 
uals, Harry Knowles is now doing what 
he does best: using his site to spread un¬ 
official news about upcoming movies 
and defending his sometimes highly 
suspect sources. In addition, Knowles 
is demonstrating one of the funda¬ 
mental principles of the Net’s movie 
community: Fans have power, specifi¬ 
cally the power to publish. On Web 
sites and in newsgroups, movie fans are 
weighing in on the movies they love, 
and on the movies they love to hate. 
And Hollywood is taking notice. 

Knowles, a pordy 27-year-old who 
runs Ain’t It Cool News from his home 
in Austin, Texas, grew up the child of 
film buffs, a regular at film festivals and 



The Trouble with Harry: Are Net film buffs like 
Knowles just hairs in Hollywood’s projector? 
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When you want the skinny on this summer’s movies, where’s the best place to go? 


AIN’T IT COOL NEWS 

www.aint-it-cool-news.com 
Whatever one’s opinion of Harry Knowles as a 
critic, his site is still the most widely read of the 
movie-rumor sites, publishing test-screening 
reviews and all sorts of insider gossip sent in 
by regular spies. This is also the place to visit 
if you want to find out about upcoming test 
screenings. And though some might claim that 
media exposure and hobnobbing with celebri¬ 
ties may have corrupted Knowles's indepen¬ 
dence, Father Geek (as he has dubbed himself) 
remains the eternal fanboy optimist, still able 
to scream “YEEEEEEEEEEEAAAMHHH!!!!!" after 
seeing a trailerfor The Phantom Menace tor the 
hundredth time. 



COMING ATTRACTIONS BY CORONA 

corona.bc.ca/films 

For those interested in rumors concerning 
specific films, Corona is a godsend. Each film 
gets its own page, where all sorts of gossip 
and speculation appear on a regular basis. 
The pages are poorly organized, and they’re 
pretty much all text. But that’s part of this 
site’s appeal—you know you’re serious when 
you find yourself scrolling down acres of old 
news every day. A particular high point here 
is the exceptional page of scuttlebutt, stills, 
and spoilers regarding Stanley Kubrick’s up- 
| coming Eyes Wide Shut, the most secretive 
I production in recent memory. 


DARK HORIZONS 

www. darkhorizons. com 
Updated almost every day and well organized, 
Dark Horizons is the fastest and most reward¬ 
ing of the movie-rumor Web sites. Run by Garth 
Franklin, a college student in Australia, it’s full of 
sober writing covering most major films in stu¬ 
dio pipelines (though it does tend toward cultish 
fare). Given that Dark Horizons is more con¬ 
cerned with reviewing films and posting movie 
graphics, its rumor mill tends to be less sensa- 
tionalistic than those on other sites—that is, of 
course, unless we’re talking about Star Wars. And 
with the next two Wars prequels (not to men¬ 
tion several other high-profile studio pictures) 
being shot in Australia, expect Dark Horizons to 
grow in readership and influence. 

CINESCAPE ONLINE 

www.cinescape.com 

An offshoot of the cult-film fanzine Cinescape, 
this site is a gold mine of unconfirmed news and 
film-set hearsay. Updated daily and featuring 
professionally written articles about Hollywood 
goings-on, it’s a relative newcomer to the online 
movie-rumor wars. Nonetheless, Cinescape 
Online has already gathered quite a readership. 
Why? Because of its thoroughness, which off¬ 
sets a tendency to say the wrong thing now and 
then. (For example, one article claimed James 
Cameron had been fired from The Planet of the 
Apes remake. And nobodyfms James Cameron.) 

COUNTDOWN 

www. countingdown. com 
Another new site devoted to leaking news 
about upcoming films, Countdown is some¬ 
thing of a charming mess. Clearly the work 
of enthusiastic fans, it's full of links that go 
nowhere, pages that don't get updated regu¬ 
larly (or at all), and news that’s moldier than 
the last Leslie Nielsen vehicle. That said, the 
site is still worth a visit, because it collects 
not just rumors (which it actively solicits) but 
also articles from the mainstream press—a 
fact that sets it apart from most of the other 
movie sites on the Web. With some savvy de¬ 
signing and updating, there’s no reason this 
site couldn't become a major player. 


conventions. He started Ain’t It Cool 
News in 1996, publicizing movie 
rumors and posting reviews of films 
submitted by fans who had attended 
advance test screenings. The site ac¬ 
quired a cult following; people liked 
reading the fervent, if undisciplined, 
prose of Knowles and his correspon¬ 
dents. Somewhere along the way, 
Knowles became a force to be reckoned 
with. His first big break came when he 
obtained unauthorized designs for the 
giant bugs being created for 1997’s 
Starship Troopers. When Sony Pictures 
sent him a cease and desist order de¬ 
manding the removal of the designs, 
Knowles posted the letter as proof that 
Sony executives were reading his site. 
Within a few months, he had consoli¬ 
dated his influence, reporting that 
Batman &r Robin was a flop and sending 
the stock of Alien: Resurrection director 
Jean-Pierre Jeunet soaring before ei¬ 
ther film was released. In both cases, 
movie execs were deluged with in¬ 
quiries. Harry Knowles had arrived. 

During Knowles’s first flush of feme, 
Ain’t It Cool News was getting more than 
300,000 hits a day. And it wasn’t just the 
public that was flocking to his site. The 
very people Knowles was writing about 
came swarming, too. “A must read for 
Hollywood insiders,” announced Wired 
News. “While he sits at his computer in 
Austin,” Communication World declared, 
“...Beverly Hills moguls fume.” “[He] 
cannot be manipulated,” The New York 
Times Magazine pronounced glowingly. 

But Ain’t It Cool News isn’t the only 
grape on the vine. Across the Web, 
there’s a growing number of sites de¬ 
voted to rumors and reviews of upcom¬ 
ing films. First, there are the Usenet 
movie newsgroups—a complex society 
that has existed for years. And then there 
are the Web sites: Cinescape Online and 
Countdown are only two of the best known 
of these. Add to them the increasing 
number of unofficial sites devoted to 
such franchises as Star Wars, Star Trek, 
and James Bond, and it’s not just a re¬ 
hash of an action-movie cliche to say 
that movie-rumor sites are exploding off 
the screen. 

Two of the most popular of these sites, 

Dark Horizons and Coming Attractions by 
















Corona, provide an 
interesting coun¬ 
terpoint to the ap¬ 
proach used by 
Knowles. The for¬ 
mer focuses on cult 
and sci-fi genres 
but regularly car¬ 
ries general film- | 
industry rumors | 
and reviews. Based ; 
in Australia, Dark 
Horizons averages 
a very impressive 
130,000 hits a day 
and, in the words 
of its creator, 

Garth Franklin, 
views things from 
“a slightly strang¬ 
er, more unusual 
perspective.” As he 
explains it, “Being 
in Australia, we’re 
able to take things less seriously.” 

The Corona site, run by Patrick Sauriol 
and based in British Columbia, has been 


around as long as 
Ain’t It Cool News 
but has not gained 
the notoriety of 
Knowles’s site— 
despite the fact 
that it lists de¬ 
tailed rumors 
about more than 
700 films. That 
relatively low pro¬ 
file may be due in 
part to Sauriol’s 
reluctance to step 
into the limelight: 
After receiving a 
top-secret picture 
of the title monster 
in last summer’s 
Godzilla, he chose 
not to publicize it. 

The fact is that a 
lot of people in 
Hollywood are lis¬ 
tening to what the folks in the sticks have 
to say. The movie-rumor sites could be 
seen as an example of outsiders trying to 


“IT’S NOT JUST 
A REHASH OF AN ACTION- 
MOVIE CLICHE TO SAY 
THAT MOVIE-RUMOR SITES 
ARE EXPLODING OFF 
THE SCREEN” 


Monstrously awful: Despite Hollywood hype, the Web's movie-rumor sites helped start the bad- 
buzz bandwagon for would-be summer blockbusters like Batman & Robin and Godzilla. 


exert some influence on a process that 
affects them directly. After all, the peo¬ 
ple who run these Web sites (not to men¬ 
tion the thousands of people who read 
them) are more likely to shell out mon¬ 
ey to see a film than any Hollywood 
executives. “These sites have become 
good at dispelling the hype machine,” 
Franklin argues. “People like the hon¬ 
esty. I feel that they have helped to make 
the studios a bit more honest in the way 
they do things.” 

Some in the industry are irate because 
they feel that by publicizing the results 
of secret test screenings, Knowles and 
others have undermined an important 
part of the film-marketing process. 
Knowles, however, has little respect for 
that aspect of moviemaking: “I abhor 
market research as it is conducted to¬ 
day,” he says. “Preview screenings should 
be for the directors of films, not for stu¬ 
dio execs to get numbers and de-ball a 
director’s film with the results.” 

Despite the initial media hoopla, there 
is no clear consensus on the effect these 
types of Web sites are having on the in¬ 
dustry or on the viewing public. “If 
somebody on a Web site says that part 
of a movie is bad continued on page ISO 










THE EXPERT» EBERT PICKS HIS FAVORITE MOVIE SITES 



tt>2l 1 stumbled across 
the Internet Movie 
Database when it was an e-mail 
operation out of England. At that 
time, you sent in a carefully cod¬ 
ed query and got the answer back 
within a day. Now the IMDb is a 
supersite—“An Amazon.com ; 
Company," no less—and gathers 
in one place more information 
about more movies than has ever 
been gathered before: more than 
157,000 titles, not counting TV 
shows, made-for-TV movies, di- 
rect-to-video movies, and, yes, 
even video games. 

IMDb has information about ti¬ 
tles, cast and crew, distribution, lo¬ 
cations, costs, video availability, 
reviews, “visible film tricks,” 1,461 
goofs, and even 80 anomalies “in¬ 
correctly regarded as goofs.” You 
can order many titles with a link 
to, of course, Amazon.com. It has 
a glossary of technical terms. You 
can search it to find people who 
worked together (invaluable when 
you’re playing the Kevin Bacon 
Game). And you can browse 
using a series of filters—for ex¬ 
ample, French-language movies 
released in Canada in 1970. 

If you want opinions about a 
movie, there are three kinds: news- 
group reviews, “external reviews” 
(External to what? They’re all on j 
the Web), and “user comments.” 

These last, inspired no doubt by a 
similar feature at Amazon.com, are 
sometimes priceless. Consider, for 
example, the advice of Alec Reed 
of Atlanta, who, after describing 
the great Japanese anime, Grave 
of the Fireflies, as “one of the best 
films I have ever seen,” goes on 
to warn the visitor: “DO NOT SEE 
THUS MOVIE! Once you’ve seen it, 
you can never go back. The feel¬ 
ing of despair stays with you for¬ 
ever.” Ous.imdb.com 
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BEST MEGASITES 

m| Film.com Is a smart, 
Ibl well-connected site that 
grabs inventive content, such as 
streaming audio of blacklisted 
Abraham Polonsky being inter¬ 
viewed about the honorary Oscar 
for Elia Kazan. It also includes the 
usual array of trailers (isn’t this 
giving the studios free advertis¬ 
ing?), as well as sound bites, 
snatches of musical scores, and 
interviews. It has a lot of live au¬ 
dio and video content, well han¬ 
dled—and no wonder, since it's 
owned by RealNetworks, home of 
RealPlayer. But the site’s crown¬ 
ing glory is the quality of its re¬ 
views, by the likes of Peter 
Brunette, Tom Keogh, Gemma 
Files, Elizabeth Weitzman, and 
Sean P. Means. (There are some¬ 
times three or four reviews of the 
same title.) 0) www.film.com 

Mr. Showbiz, owned by ABC 
News, probably has the most con¬ 
tent of the movie megasites. The 
top news page includes inside re¬ 
ports by the well-connected 
Jeffrey Wells, whose interests are 
much more substantial than the 
gossip that fills similar slots on 
other sites (he was first with dope 
about the second of the new Star 
Wars movies). Oh, sure, there’s 
regular gossip, too (Sandra 
Bullock knows there are fake 
nudes of her on the Web but kin- 
da likes the bodies they morph her 
head onto). The reviews, many by 
Kevin Maynard and Michael 
Atkinson, are first-rate (using a 
flexible 0-to-100 rating scale). One 
peculiarity of this site is that it 
seems almost impossible to save 
anything from it as a text file. 
9 mrsho wbiz. go.com 

i BEST AVERAGE- I 

MOVIEGOER SITES 

WM E! Online, a branch of the 
wssm E! cable channel, is a hip, 
chatty site that loads slowly even 


over my ISDN line (the villain may 
be the Java-powered headline 
scroll, beloved of page designers, 
cursed by users). It’s heavy on 
gossip (Ted Casablanca conducts a 
weekly chat), light on substance. 
The movie reviews are a paragraph 
long, and unsigned, but there’s 
in-depth coverage of the century’s 
top fads, including Farrah’s hair. 
A friend told me E! has an online 
movie-watching course, which 
sounded intriguing, but the top page 
gives no hint of its whereabouts, 
and click as I would I couldn’t find 
it. Owww.eonline.com 

Hollywood Online is a site with a 
lot of things on it, but it’s not very 
focused. You can hear streaming- 
audio interviews, view trailers, get 
the details on upcoming and current 
movies, read gossip (including Liz 
Smith), and read reviews from the 
Los Angeles Times. Hollywood 
Online doesn’t have critics of its 
own, although there are daily 
columnists. There’s a chart called 
Movie Critic that assigns star-rating 
values to the reviews of seven na¬ 
tional critics and averages them; 
you can click on the stars to go to 
the reviews. The site seems a little 
quiet compared with the others. 
9 www. holly wood, com 

BEST OUTLAW SITE 

mom Harry Knowles has be- 
■S&l come a legend of the 
Web. True, he hasn’t made as much 
money as the founders of 
Amazon.com, Reel, or Danni’s Hard 
Drive, but he quite possibly has 
more fame. Knowles's Ain’t It Cool 
News is fiercely independent, and 
his spies seem to infiltrate every 
“secret” Hollywood preview. [For 
another view of Knowles’s site, and 
others like it, see “Rumor 
Mongers,” page 115.] Directors such 
as Gregory Nava tell me they resent 
the instant reviews of works in 
progress: “We deserve the freedom 
to finish working on our films be¬ 


fore they’re reviewed.” A 1998 re¬ 
design of the AICN site has somewhat 
restrained Knowles’s type-mania; 
now it looks as if at least some of 
the type didn’t spill when the bull 
ran through his print shop. And the 
site has developed regulars, such as 
“Moriarty,” whose reviews are spir¬ 
ited and trustworthy, and whose 
style, like Harry’s, leans toward the 
autobiographical—his review of 
The Blair Witch Project keys off the 
time he and his father got lost in the 
woods. (After writing this entry, I 
must have been inspired: In April, I 
invited Harry to be one of the guest 
co-hosts of “Siskel & Ebert.”) 

9 www.aint-it-cool-news.com 


I BEST OVERLOOKED 

ONLINE CRITIC 

■§■ An absurd category, of 
■ssa course, since how can it 
be measured? But it provides an 
excuse to appreciate the work, at 
Salon, of Charles Taylor, who once 
a week or so plunders the vaults 
of old cinema and extracts a trea¬ 
sure. His Home Movies feature is 
the same sort of thing I enjoy do¬ 
ing on my own Great Movies page: 
selecting a classic film worth writ¬ 
ing about, and then writing about 
it. Taylor’s taste ranges widely, tak¬ 
ing in not just official masterpieces 
but also the powerful performance 
of Boris Karloff in The Mummy and 
the astonishing cruelty of the char¬ 
acter played by Gene Tierney in 
Leave Her to Heaven. Taylor even 
defends the maligned Dino De 
Laurentiis remake of King Kong. 
He writes in a way that doesn’t sim¬ 
ply analyze the films but evokes 
them. Owww.salonmagazine.com 

[- BEST ALTERNATIVE - '■ 

PRESS SITE 

msg§ WeeklyWire is a super- 
9mm site devoted to the alter¬ 
native press, and Film Vault is its 
annex, linking to reviews from 
campus and underground papers; 
strong critics such as Ray Pride of 
Chicago’s New City Netand Russell 
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Smith of the Austin Chronicle are on 
board. But it’s more than just a re¬ 
view depository. Each review is linked 
to other films by the same director, 
and to similar films. Since alternative 
critics usually have more space— 
and sometimes more freedom—to 
be serious (or not), their reviews of¬ 
ten go deeperthan those in the main¬ 
stream press. Major indie critics not 
in the Vault are Jonathan Rosenbaum 
of the Chicago Reader and the crit¬ 
ics of the Village Voice, they have 
their own sAes.Owww.desert.net/ 
filmvault 


BEST INDIE-FILM 
CROSSROADS 

■M The site indieWIRE.com 

is an online trade paper— 
the Variety of the independent-film 
world, with news, interviews, and a 
do-it-yourself section of advice on 
how to make your own film. The re¬ 
porting is concise and informed, 
and during film festivals like 
Sundance, indieWIRE.com’s daily 
bulletins report the buzz, the gos¬ 
sip, and the info on deal making, 
t) www.indiewire.com 

BEST CLASSIC FILM SITES 

■pi Brad Lang is the Web 
mmm surfer who presides over 
MiningCo.corn’s Classic Movies 
site, which is the best place to start 
for searches involving older films. 
Few notable actors and films lack 
their admirers on the Web, and 
Lang has indexes devoted to peo¬ 
ple, titles, studios, and genres, as 
well as to classic-movie lists, Web 
rings, collectibles, trivia, games, 
magazines, and societies. This is 
kind of a megasite, since if you 
click, for example, on the Silent 
Film link, you reach a page that is 
a destination in itself for silent-film 
fans, O classicalm. miningco. com 

MiningCo.com is also good at mak- 
ing recommendations. It was 
through that site that I learned 
about Film.corn's Film 101 fea¬ 


ture, which takes you on a tour of 
cinema history. Oddly, I couldn’t 
find a link to it from any of 
Film.corn’s pages. Owww.film. 
com/reviews/encyclopedia 


BEST MOVIE SITE 
FOR PARENTS 

wm I’ve written before about 
*ssl the awesome detail sup¬ 
plied by Jim Judy, who tells parents 
everythingVney could possibly want 
to know before permitting their 
children to see a movie. Not just 
info about sex and language, but 
alerts for “disrespectful attitude,” 
“imitative behavior,” smoking, mu¬ 
sic (scary), music (inappropriate), 
and even “jump scenes” apt to 
cause a sudden fright. What makes 
the site so valuable is that it does¬ 
n’t have a political or religious 
slant. It’s simply information. 
Example: Your teenager comes to 
you with the info that she wants to 
see a new drama starring her fa¬ 
vorite TV star. You find out from 
this site that it contains 19 
‘7-words,” 14 “s-words,” copious 
sexual content, and, good heav¬ 
ens, even a character who parks his 
car where a traffic officer tells him 
not to. O www.screenit.com 

I BEST COMINO j 

ATTRACTIONS SITES 

|KS§ Coming Attractions by 
*■“" Corona is a clearinghouse 
for the best information about pro¬ 
jects in development (or, sometimes, 
in Development Hell). Using reports 
from studio spies, crew members, 
and perhaps even agents and film¬ 
makers trying to start talk about pos¬ 
sible projects, Corona maintains a 
long list of once and future films. 
Sometimes useful for unexpected 
reasons: When director Stanley 
Kubrick died, Corona was the best 
source for information about A/., the 
project he had been planning since 
1994. Ocorona.bc.ca/films 

Dark Horizons also wholesales 
gossip about impending projects, 


and it also contains a lot of re¬ 
views of movies viewed at sneak 
previews. It’s run by Garth Franklin 
of Sydney, Australia, who finds 
that the Web knows no night; ru¬ 
mors speed to him from every¬ 
where, and he was especially well 
informed on the run-up to Star 
Wars Episode I: The Phantom 
Menace. O darkhorizons.com 

- BEST MOVIE- - I 

REACTION SITE 

mam Movies get two kinds of 
reviews: from critics, 
and at the box office. Rotten 
Tomatoes tracks both kinds. 
Striking graphics make it look like 
more than it is, which is essentially 
a links site fronting a message fo¬ 
rum. The links are intelligently 
packaged; artwork from new films 
is surrounded by critical quotes 
that are clickable for the full review, 
and there’s a summary of the crit¬ 
ical consensus, plus box-office 
stats. Orotten-tomatoes.com 

- BEST PLACES TO - 

BUY FILMS 

■9| All the online film stores 
except Facets are selling 
essentially the same tapes and 
discs, so they compete with price 
and presentation. Reel.com, the 
industry leader, occasionally goes 
berserk with half-off sales of pop¬ 
ular titles and deep discounts on 
others; Ken Crane’s discounts 
everything by 20 percent or more; 
Facets has the advantage of stock¬ 
ing thousands of films nobody else 
has (it’s the best bettor hard-to-find 
titles). I like the way Reel.com us¬ 
es hyperlinks to keep you clicking; 
find a title, and it suggests six more 
you might like or points you to a 
similar director or genre. Facets 
has a chatty and opinionated news 
section (its list of Academy nomi¬ 
nees had the deadpan headline 
“Oscar Disappointments”). 
Owww.facets.org 
Owww.reel.com 
O www.kencranes.com 


GREATEST GREATEST SITE 

KIV Tim Dirks’s 100 Great- 
est Films site represents 
a labor of love. He has viewed his 
choice of the 100 greatest American 
films and synopsized them in great 
detail, including big chunks of dia¬ 
logue (this is a good place to check 
an exact quote). Each long essay is 
adorned by posters from the 
movies. And Dirks doesn’t let his 
ego get in the way: These aren't re¬ 
views or opinions but descriptions. 
His taste is very mainstream—but, 
hey, it’s his site. Owww.filmsite. 
org/momentsindx.html 

BEST-WIRED OPINION 

■M David Poland’s The Hot 
Syi Button, at the TNT 
Rough Cut site, shows good 
sources and amazing energy. 
Technically speaking, his daily col¬ 
umn may be gossip, but it is gos¬ 
sip of a high order, informed by 
strong opinions and a wide famil¬ 
iarity with the movie business. The 
Rough Cut site makes for a good 
visit overall, with the usual mix of 
reviews, grosses, and discussion. 
O www.roughcut.com/today/ 
hot. button 

BEST WORST SITE 

■PH Oh, the Humanity! is a 

site devoted to “the 
worst films ever witnessed by 
mortal eyes!” Lots of exclamation 
points here. Funny reviews of bad 
movies, ranging from Avenging 
Disco Godfather (“you have to 
endure what seems like hours 
watching people who are now your 
fathers and mothers shake their 
money makers”) to the redun¬ 
dantly titled The Giant Behemoth 
(gargantuan lizard attacks 
London). Among the useful crite¬ 
ria on the rating scale: “Naked Girl 
Dancing During Credits?” 
O www. ohthehumanity. com 

continued on page 151 


120 JUN 1999 YAHOO! INTERNET LIFI 
































You 'll find the lowest term life rates in 
America at Quotesmith.com or we'll 
overnight you $500. Other pleasant 
surprises now include instant auto, life 
and medical insurance quotes from 375 
large, safe & well-known companies. 


$250,000 Term Life Sampler 

Guaranteed Annual Premiums/Guaranteed Level Term Period 
Female Premiums Male Premiums 



" Quotesmith provides a list of all insurance 
companies & plans that match specific needs . 

The first to make available this new custom 

-search service ." - Nation's Business 

" Quotesmith saved us time and money . 

I shopped from my own office and found the 

best deal available . I was impressed ." 

- Linda Picazio, Ft. Lauderdale, Florida 

" Get quotes on the spot . New source for best 
buys in insurance. One wav to get to know 

the market ." - Kiplinger's Personal Finance 

" Quotesmith ranked more than 250 policies 
for Forbes . The premiums vary wildly ." - Forbes 



" Quotesmith keeps a database of about 350 

insurance companies ." - Good Housekeeping 

" Quotesmith offers particularly thorough searches ." 

- Los Angeles Times 

" Researching insurance companies can be confusing 

and tedious . To simplify the task, call Quotesmith ." 

- SmartMoney 

" Quotesmith will scan the insurers and provide a list 

of different policies suited to vour needs ." -Money 

" Enter the virtual agent. This solution has value for 

those who value immediacy and privacy ." 

- U.S. News & World Report 


Quotesmith.com is the only Internet site on earth where you can get instant 
auto, life sc medical insurance quotes from 375 top-rated companies. 

It's lightning fast, easy, informative, unbiased, private and FREE! 

We give you detailed information - including underwriting requirements - and the latest claims ratings from A.M. Best, Duff 

.. ... @ & Phelps, Moody's, Standard & Poor's and Weiss Ratings, Inc. on every term life quote. 

And when you're ready, you can request an application from the company of your choice 
online, without having to talk to any insurance salesmen! Avoid buying mistakes and bad 
advice. Use the Quotesmith high speed insurance price comparison service before you buy 
or renew any insurance policy. 

Quotesmith. com AD CODE: YAHOO 6/99 



Final premiums and coverage availability will vary depending upon age, sex, state availability, hazardous activities, personal and family health history. The non-tobacco use premiums 
shown above may include: Banner Life Ins. Co., Rockville, MD, form RT-97; Federal Kemper Life, Long Grove, IL, form S-4007; First Penn-Pacific Life, Floffman Estates, IL, form BT- 
1002AA(2-96), Control #B98-198(3/98); General Life, Edwardsville, IL , form 70006; Old Line Life, Milwaukee. Wl, form 80-RCT 79D; Old Republic Life Ins, Co., Chicago, IL, form 8-1077; 
PFIL Variable Life Ins. Co., Flartford, CT, form T604; Security-Connecticut Life. Avon, CT, form 11420; Valley Forge/CNA, Chicago, IL, form V117-333-A Series; Premium rates shown are 
not applicable to residents of FL, NJ & NY. Policy forms vary by state. $500 lowest price guarantee not available in SO. CA #0827712. Some premiums shown are graded premium life 































































GAME OF THE YEAR 

Awarded by over 30 publications, including Computer Gaming World, PC Gamer, 


CNET Gamecenter, Houston Chronicle, and AOL's Antagonist Games. 



HALF-LIFE 




Images so crisp and sounds so 
lifelike that you’ll feel like 
you are really there. 


Advanced technology creates 
characters smarter than most 
of your friends. 


Log on to the Internet and 
play against your friends and 
enemies around the world. 




For more information about Half-Life go to: 

www.game of the year.com 
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IS THE INTERNET THE END 
OF THE STORY FOR THE 
LITTLE BOOKSHOP ON THE 
CORNER? OR JUST THE 
NEXT CHAPTER? 



BY BRYANT URSTADT 



o many independent booksellers, the Internet looks a lot 
like the second wave of the apocalypse, ready to finish off 
the few remaining neighborhood stores that managed to 


survive the first wave—chain superstores opening up down the block. 
Recently shuttered independents like Printers Inc., in Palo Alto, 
California, link their demise directly to the rise of Internet giants like 
Amazon.com and Barnesandnoble.com, whose desktop convenience 
and ferocious discounting have made the book market fiercer than ever. 

Printers Inc. had been in business since 1978, serving coffee and 
handselling books selected by its knowledgeable staff. “I feel like 
Amazon.com is the straw that is potentially breaking the camel’s 
back,” says Gerry Masteller, one of the cofounders. Other small- 
bookstore owners are generally cynical about the Web’s overall ef¬ 
fect, accusing the Net superstores—and their physical counterparts, 
the chain megastores that seem to anchor every mall in America— 
of cramping intellectual debate and limiting freedom of W-> 
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choice by crowding out the litde guy. “It’s really kind of 
sinister,” says Andy Ross, owner of Cody’s Books, which 
has been handselling books to customers in Berkeley, 
California, since 1956. “The huge Internet booksellers 
are eviscerating the diversity that previously existed in 
bookselling. The clout of billions of Wall Street dollars 
has driven everyone else out.” 

But amid the well-justified hand-wringing, there 
may be reason for hope. Many smaller booksellers are 
coming to understand that the Internet can provide 
some pretty unusual opportunities, which don’t nec¬ 
essarily exclude their stores with the armchairs by the 
fire and the handpicked books. “We had a big jump 
in our Christmas Web sales,” says Michael Powell, 
owner of Powell’s Books in Portland, Oregon, which 
has been online since 1993. “And January has been up 
drastically. The Web definitely extends our reach.” 

Powell’s strength, like that of other small bookstores 
that are thriving on the Web, is derived from having a 
specialty. In Powell’s case, its strong point is its huge 
inventory of used books, all of which are available on¬ 
line. In the physical store, the ratio of new-to-used sales 
is about 50-50. But in cyberspace, 85 percent of Powell’s 
sales are used books. That’s because customers can’t find 
such a large selection of used and out-of-print books 
anywhere else on the 
Web. Ironically, Powell 
notes that his dreaded 
archrival, Amazon.com, 
buys books from him to 
fill orders placed by its 
customers for hard-to- 
find books. 

An even more special¬ 
ized store, Photo-Eye, in 
Santa Fe, New Mexico, 
has also been pleased 
with its Web sales. 
Photo-Eye sells photog¬ 
raphy books, both new 
and out-of-print. Its catalog describes each book from 
the connoisseur’s perspective, placing the book in the 
context of the art as a whole. “When we opened the 
online store in 1997, we didn’t know what to expect, 
but we started getting orders immediately,” says Rixon 
Reed, Photo-Eye’s founder. “We’re very excited about 
the possibilities. What’s great is that now anyone in 
the world can visit our store.” 

Both of these stores offer customers something that 
Amazon.com and Barnesandnoble.com do not—spe¬ 
cialties in which they are the reigning experts. Rather 
than shutting them down, the Web has let them 
reach more people interested in their services. 

For the generalist bookstore, whose stock is es¬ 
sentially the same as that of Amazon.com, and whose 


“a web site is 

BECOMING A GIVEN... 
IF BOOKSTORES 
DONT HAVE A 
PRESENCE ON THE 
WEB, THEYRE DRIVING 
AWAY CUSTOMERS.” 



forte has long been atmosphere and a well-read staff, 
things are more complicated. 

“Sometimes people browse here at Cody’s,” says 
Andy Ross, “and then go home and order online. But, 
then again, I’ve seen people in our aisles with a print¬ 
out from Amazon, so it seems to even out.” Such a 
trade-off isn’t unusual, based on conversations with 
other owners. At the very least, a Web presence has 
become de rigueur for the kind of store that prides it¬ 
self on personalized, wide-ranging customer service. 
The Florida-based Books&Books is online, as are 
Oxford, Mississippi’s Square Books; Chapter Two 
Bookstore of Charleston, South Carolina; and Boulder, 
Colorado’s Boulder Book Store. 

“A Web site is becoming a given in the business,” 
says Buster Keenan, a Boulder Book Store manager. 
“We started ours after customers came in for six weeks 
in a row, asking us where we were on the Internet. Now 
it’s like, if bookstores don’t have a presence on the Web, 
they’re driving away customers.” Even though Boulder 
Books did develop a Web site, manager Keenan ex¬ 
pects his business to remain largely in-store. And 
David Unowsky, proprietor of Hungry Mind 
Bookstore in Saint Paul, Minnesota—one of the few 
large independent bookstores that hasn’t yet put to¬ 
gether an online ordering service—says, “Every day 
customers ask when they’ll be able to order online.” 

Although small-bookstore owners admit they can’t 
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compete with Amazon.com on sales of general titles, their 
Web sites let their customers browse from home. More 
important, however, is that the Web lets loyal customers, 
always the core constituency of the little bookstore, stay 
loyal—even if they move across the country. Craig 
Damrauer, who grew up in Denver and now lives in New 
York City, orders online from his hometown bookstore, 
Tattered Cover. As he puts it, “I’ve been shopping there 
forever, and I just like giving them my business.” 

The Web also helps build the sense of community that 
is so important to a neighborhood bookstore. Mitchell 
Kaplan, the owner of Books&Books, whose two Florida 
stores are located in Miami Beach and Coral Gables, 
doesn’t expect to generate much in direct sales from his 
Web site. He notes, however, that the site serves to court 
potential customers in other ways. “We do about 30 au¬ 
thor events a month,” says Kaplan, “and our Web site 
has already been bringing in more people.” 

Even for the store owners whose experience with the 
Web has been largely positive, fear of Amazon.com and 
the other price-slashing superstores persists. Says Photo- 
Eye’s Rixon Reed: “Amazon is always on my mind. No 
matter how good your stock and your catalog, some cus¬ 
tomers will always go to the cheapest vendor.” 

But no one says that the cheapest vendor has to be 
Amazon.com. In March, the American Booksellers 
Association (ABA), which comprises independent book¬ 
stores across the country, announced the formation of 
Book Sense. This industry coalition means to counter 
Amazon and the other price-cutting megastores. Book 




Sense will create an online store that agglomerates the 
stocks of indie bookstores nationwide; stores will be able 
to set their own prices and recommend tides. 

All of a sudden, in short, the indies are beginning 
to look a lot like Amazon.com. “You’ll get the same 
selection you’d get at Amazon,” says the ABA’s point 
man, Len Vlahos, “but you’ll also be shopping with 
the confidence and character normally associated with 
the independents.” 

It’s true, of course, that most small bookstores 
will still have trouble matching Amazon.com’s prices. 
But the arrival of Book Sense is important for the 
future—especially considering that many independent 
booksellers believe that rock-bottom prices will end 
whenAmazon.com and Bamesandnoble.com are forced 
to turn profits. “That bubble has to burst eventually,” 
says Boulder Book Store’s Keenan. “And when the prices 
go up, people might come back to doing business with 
people they know.” And what happens if the indepen¬ 
dents can match Amazon.com’s encyclopedic selection 
and discount prices, in addition to offering the tradi¬ 
tional advantages of the neighborhood store? 

Amazon.com might have to start thinking small. S 


Cody’s Books • www.codysbooks.com 
Power's Books • www.powells.com 
Photo-Eye • www.photoeye.com 
Books&Books • www.booksandbooks.com 
Square Books • www2.squarebooks.com 
Chapter Two • www.charleston.net/com/chapter2 
Boulder Book Store • www.boulderbookstore.com 
Hungry Mind Bookstore • www.hungrymind.com 
Tattered Cover • www.tatteredcover.com 
Book Sense • www.booksense.com 


www.yil.com 
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f VIATCH YOUR WINE 

yWITH DINNER 

Everyone knows to serve white 
wine with fish and red wine with 
meat. But beyond such basics, 
how do you determine if a merlot 
is right for yourveal Milanese?Tell 
the Wine Navigator the type of food 
you’re eating or serving, and how 
much you’d like to spend on the 
bottle, and it provides a list of sug¬ 
gested wine varieties and “reliable 
producers." If you’re too busy to 
check it out right now, no wor¬ 
ries—-the Navigator says a 2- to 6- 
year-old zinfandel is a perfect 
match for your hamburger. 
www.homearts. com/helpers/ 
winenav/wine.htm 

(GET VITAL RECORDS 

Anyone who’s seen The Rockford 
Files knows how valuable birth 


sums of money in the hundreds 
and thousands, that’s still worth 
a visit, no? Its free registration 
lets you search for unclaimed 
money and property held by 
federal and state agencies. If 
you find something, file a claim. 
As they say, you’ve got to be in 
it to win it. 

www. unclaimed-property, com 

'FIND A HOME PLAN 

A man’s home is ostensibly his 
castle. But if your place looks 
like an abode found on the wrong 
side of the moat, it’s time to 
move on up. Start at Builder 
Online’s searchable database of 
thousands of house plans. Enter 
the square footage you desire, 
the number of bed- and bath¬ 
rooms, and a preferred style, and 
you’ll get to see drawings and 
floor plans of homes matching 
your criteria. Once you’ve found 
your San Simeon, the full plans 


(LEARN TO TRAVEL LIGHT 

It’s a familiar late-night scene: 
You’re transfixed at a motionless 
baggage carousel, wondering 


and death certificates can 
be to a hot case. But 
whether you're out to 
crack the case of finding 
a lost relative, or you’re 
simply tracing the roots of 
your family tree, Vital 
Records Information can 
help. Just click on a state 
within its interactive U.S. 
I map, and the database 
l tells you how to acquire 
l birth, death, marriage, 
| and divorce records from 
| that particular state gov¬ 
ernment. Who knows, 
maybe you’ll find a long-lost rich 
(and generous) uncle. 
vitalrec.com 


are available for a fee. Perhaps 
Rome really could have been 
built in a day this way. 

builder.hw.net/plans 


(FLY THE RIGHT FLAG 

If you’re trying to draw the 
Italian flag, but instead you ren¬ 
der Ireland’s pattern and colors, 
you need to consult the World 
Flag Database. Search by coun¬ 
try name to get flag images and 
some handy facts along the way. 
The site smartly includes the 
flags of such organizations as 
the United Nations and OPEC, as 
well as ensigns and flags of re¬ 
publics within larger countries. 
Bet you didn’t know that more 
than 15 countries can shout 
“Three cheers forthe red, white, 
and blue!” Now you do. 
www.flags.net 


/GET WHAT’S 
COMING TO YOU 

; Lost funds are surfacing on the 
: Web. The National Unclaimed 
: Property Database is on the trail 
j of approximately $35 billion in 
: unclaimed cash and property. 
: Is some of it rightfully 
i yours? Though the 
: database’s suc- 
: cess stories 
i involve 


I 
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Each month, we gather all the sites we 


think offer wonderfully practical services 


j 

i 

i 




why you ever brought that suit¬ 
case, when you could have al¬ 
ready been well on your way to 
the hotel. Smart travelers know 
the Importance of packing effi¬ 
ciently, and their savvy is shared 
at The Compleat Carry-On 
Traveler. It tells you what to take, 
what to take it in, and how to pack 
it—regardless of whether you’re 
going to Palm Springs or to 
Prague. Print out the handy 
checklist, follow the guidelines, 
and you’ll never have to tip a 
bellhop again. 
www.oratory.com/travel 


MASTER GLOBAL 
JIME ZONES 

Where are those old-style news¬ 
room clocks when you need 
them? If you’re stumped as to 
what time it is in Samarkand, 
Uzbekistan, The Time 
Zone Page is a timely ad¬ 
dition to your bookmark 
file. Type in a city name 
or pick several from the 
list of more than 60010 - 
cations to get the ap¬ 
propriate time. (Bonus 
tip: If you bookmark a 
city’s results page, you 
can click to it directly 
for a time check.) It’s a 
great wayto avoid awak¬ 
ening your cousins in 
Dublin when you just 
want to talk about soc- 


: cer and whine about your job. 
i www. wco. com/~doo/cgi-bin/ 
time.cgi 

/AVOID THE 
/COMMON NAME 

Your partner has 
made the 
decree: Jf j 
Come up 
with some 
suggestions for 
naming Baby very 
soon, or she’s going to 
be named in honor of 
dear, departed Cousin 
Prunella. Find some 
alternatives to this ’mp**"*’' usefulif you plan 

senseless crime at on raising a me- 

Babynamer.com. Search the name dia star), or, of course, alpha- 
bank by meaning of name, popu- betically. In a novel twist, each 
larity level, language of origin, name’s file includes teasing 
number of syllables (particularly nicknames, so you can taunt 
coworkers and revive 
their long-forgotten 
playground nightmares. 
See how much Ron(ald 
McDonald) likes that. 
www. babynamer. com 


/SEEK NEW 
/PLANT LIFE 

Don’t know your Allium 
tricoccum (wild leek) 
from a hole in the 
ground? The Plants for 
a Future database can 
help. The look is 
stripped-down, but the 


pages are fast and fact-filled. The 
site accommodates a bunch of 
specific, practical searches, in¬ 
cluding “ground cover” and 
“hedge”; searches by edi¬ 
ble/medicinal/other use; 
and of course, plain 
name search¬ 
es. It’s also 
full of prac¬ 
tical tips on 
to culti¬ 
vate and use plants. Unfor¬ 
tunately, only you can provide the 
green thumb. 
metalab. unc. edu/pfaf/ 
D_search.html 

(CONVERT ANYTHING 

If you never quite felt the Spirit of 
76—the year the U.S. was sup¬ 
posed to start converting to the 
metric system—that’s OK: 
You obviously weren’t alone. 
Centimeters and liters are just a 
few of the oft-puzzling units of 
measurement you can work with 
at Convert It!, which features per¬ 
haps the largest set of measure¬ 
ment-conversion calculators 
you’ll find anywhere online. Just 
plug in the number, pick the units, 
and there’s your answer. Now, if 
it could just convert lead into gold. 
microimg. com/science 
Send news of your useful finds to 
useful@zd.com. And be sure to 
check our picks of the past at 
www.incrediblyuseful.com. Q 
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>> THIS MONTH WE TEST AND ASSESS THE INTERNET’S LEADING TRAVEL SITES 



By David Lidskyll illustration bv peter ferguson 

T | he desire to travel resonates pow¬ 
erfully within us all. It’s the spirit 
of adventure, the discovery of 
something new—and for increas¬ 
ing numbers of Americans, that discov¬ 
ery begins on the Web. During 1998, 
two-thirds of Internet households 
researched travel online; nearly 20 
percent actually booked a trip, driving 
last year’s travel sales to home PC users 
up to $3 billion. With that figure expected 
to mushroom to almost $8 billion in 
1999, Net travel has come of 
age. Booking flights online is eas¬ 
ier than ever. The volume of infor¬ 
mation about destinations grows dai¬ 
ly. Resources that were scarce just a couple 
of years ago, such as sites that offer vaca¬ 
tion packages or cruises, are starting to pro¬ 
liferate. Indeed, the number of options at 
your fingertips can be overwhelming. 
Whether you want to hop a business shut¬ 
tle, take the kids on a cross-country tour, 
or shoot the rapids of the Rio Sarapiqui 
in Costa Rica, consider this your travel 
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guide to travel sites. Join us on a trip to 
the best that the Web has to offer, and 
fly—to your computer. 

And the Winners Are... 

BEST TRAVEL HUB 
BIZTRAVEL.COM 

[www.biztravel.com] 

Don’t let this site’s name fool you. 
Biztravel.com should be your choice 
whether you’re going to Austin to close 
the Johnson account or to Orlando to 
take the kids to Disney World. Spend a 
few minutes filling out Biztravel.corn’s 
extensive and well-thought-out profile, 
and you’ll transform an impersonal Web 
site into the most loyal travel agent 
you’ve ever had. Using the preferences 
you submit, the site gives you what you 
want, whether you’re trying to maximize 
frequent-flier miles, save money, or take 
the most direct route. Need a car and a 


hotel when you get 
to your destination? 

Biztravel.corn’s ex¬ 
cellent express plan¬ 
ner will search for 
those while it looks 
for your flight—un¬ 
like all its competi¬ 
tors, which make 
you spend extra time completing these 
steps separately. We found the best com¬ 
mercial fares here, too: $257.25 round- 
trip New York to Orlando, for example, 
when no other travel hub located a flight 
for under $300. (For a look at the com¬ 
petition, see “Report Card,” below). 

BEST LOW-FARE FINDER 
BEST FARES “SNOOZE YOU LOSE” DEALS 

[www.bestfares.com/newsdesk/snoozeTOC/snooze.htm] 
Want to be the one who makes your 
seatmate feel rotten by telling him that 
you paid almost nothing for your trip? 


The only bargain 
hunter’s site that ac¬ 
tually lives up to its 
name, Best Fares 
“Snooze You Lose” 
Deals posts dozens 
of low-fare flights 
daily, some of which 
are good for up to a 
year if you book now. You can’t buy the 
tickets online, so it’s a race to the phone: 
Keep a list of major airlines’ 800-num¬ 
bers handy, and jot down the fare codes 
Best Fares posts with every flight. 
Though there’s no guarantee that a par¬ 
ticular fare will still be available, five out 
of six that we tested actually were. Among 
them: an Atlanta to Seattle round-trip 
that didn’t require a Saturday-night stay, 
for just $218—a fraction of what you 
would usually pay; and a Washington, 
D.C., to New Orleans round-trip for 
$170, about half the normal price. (For a 



Report Card: Grading the Major Travel Hubs 


Biztravel.com 

www.biztravel.com 

Deepest profile; 
intelligently books trips 
the way you want; best 
site for frequent fliers A 

Fodor’s guide info and 
original content; lots of 
business-travel tips B 

Doesn’t send e-mail alerts, 
but does have a number of 
special deals with airlines, 
hotels, etc. C 

Can have flight info sent 
to pager; can cash in 
frequent-flier coupons 
online A 

© 

MSN Expedia Travel 

expedla.msn.com 

Slick, especially the 
hotel wizard, but too 
many steps and no 
shortcuts B 

Most guide information 
generic, but special 
features are cool— 
especially the 360° 
videos of exotic locales B 

Can track only 3 flight 
routes; provides sporadic 
weekly updates on lowest 
fares C 

Extensive mapping services; 
regular and varied scheduled 
chats; great printable 
itineraries A 

© 

Travelocity.com 

www.travelocity.com 

Nothing special; 
can check fare listings 
without going through 
buying process C 

Bare-bones Lonely 

Planet content for most, 
but check out Road Warrior 
for daily guide info for top 
U.S. cities B 

Can track 5 flight 
routes; automatic price 
filter of $25 to trigger 
alerts C 

Express Buy gets you 
booked quickly; get flight 
info sent to pager; can 
have tickets sent to area 

Sabre travel agent A 

© 

TheTrip.com 

www.thetrip.com 

Neither slick nor 
intelligent; can’t juggle 
finding low fare and 
staying close to desired 
flight times D 

Accurate, but generic 
info ripped out of a Reed 
Travel guide C 

Get 10 flight routes to 
track, but only notified if 
there’s an airline special 
on that route B 

Tracks flights in progress; 
site can send e-mail to 
notify others of your arrival 
time B 

© 

Preview Travel 

www.previewtravel.com 

Unimpressive; ran 
into many system errors; 
read our profile too 
rigidly D 

More-extensive Fodor’s 
guides than Biztravel.com; 
more video tours than 
any of the others A 

Can track only 3 routes, 
but can set own price 
filters B 

N/A 

© 


How we rated the sites: To select the best overall travel hub, we reviewed the five most complete online travel agencies that offer their own reservation system, destination guides, and 
other amenities. We tested the candidates by trying to book a number of different types of flights, both domestic and international, at each site. Our analysis of how quickly and easily 
we could get through the system, and how well the site met our requests regarding flight times, preferred airlines, low fares, and other options, determined the overall grade. 
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Gold Star SMAVEL 

look at the competition, see “A Closer 
Look,” right.) 

BEST PLACE TO BOOK 
A VACATION PACKAGE 
ONLINE VACATION MALL 

[www.onlinevacationmall.com] 

Six days, seven nights, all-inclusive, pre¬ 
paid. If these terms set your heart aflutter, 
Online Vacation Mall offers instant grati¬ 
fication and is the only site we found that 
lets you book a vacation package on the 
Web. (Others let you research your op¬ 
tions, but you have to e-mail or call to find 
out if a particular trip is available.) OVM 
offers a variety of name-brand packages to 
four continents, including such exotic lo¬ 
cales as Fiji and Antigua. You can select al¬ 
most every aspect of your trip on this easy- 
to-use site, from the tours and excursions 
that interest you to the view from your ho¬ 
tel room. OVM also offers free weekly 
e-mail alerts with last-minute specials, 
which you can download to your PDA. 

BEST PLACE TO BOOK 
A BUSINESS TRIP 
BIZTRAVEL.COM 

[www.biztravel.com] 

No, you’re not seeing double. We rated 
this site Best Travel Hub for its all-around 
excellence, but there’s a reason it’s called 
Biztravel.com: All the bells and whistles 
a jet-set exec could want can be found 
here. You can enter corporate member¬ 
ship numbers for car rentals and hotel 
chains, authorize an associate to plan trips 
with your account, keep colleagues in¬ 
formed about your plans as you make 
them, and get notified about upgrades you 
can request online. No other site supports 
as many frequent-flier programs as 
Biztravel.com, which will even try to help 
you maximize your miles. Besides serving 
the individual business traveler, the site 
enables you to book corporate confer¬ 
ences through EventSource and reserve 
charter flights through AirCharterNet. 

BEST PLACE TO START 
YOUR TRAVEL RESEARCH 
KASBAH: THE TRAVEL SEARCH ENGINE 

[www.kasbah.com] 

This baby really rocks. Type in your des¬ 
tination and access 60,000 links to online 
guidebooks, local attractions, getting- 


A Closer Look: Bargain Hunting 

You’ll find no shortage of Web sites that purport to deliver low, low airfares. But all of them 
make you jump through a lot of hoops before you even get a legitimate fare offer, and by 
then it’s usually not worth the trouble. Though these services may improve with time, we 
had problems with every low-fare site except Bestfares.com, the only one we can 
recommend. (For more on this Gold Star winner, see page 129.) 


BESTFARES.COM 

[www.bestfares.com] 

What’s the catch? Can’t book online; no guar¬ 
antee that you’ll get the “Snooze You Lose” fares 
published; must pay $59.90 for annual sub¬ 
scription to Best Fares magazine to access all of 
the numerous travel deals on the site. 

Worth a try? Definitely. 

The free parts of the 
site, including the 
“Snooze You Lose” 

Deals, are very up-front 
about the variable na¬ 
ture of airline discounts, 
so you never feel mis¬ 
led—and you can, in 
fact, get these deals. 

Five out of six of the 
flights we checked 
were still available, at 
deeply discounted 
prices. 


1TRAVEL.COM 

[www.1travel.com] 

What’s the catch? 

Must check “Fare Beater” box to get a deal; first 
choice is always a less-than-enticing $1,000-plus 
fare; fare-beater choice always much more rea¬ 
sonable, but not necessarily bulletproof. Best fare 
it found for D.C. to Madrid was $965, but we found 
the same route for $605 at Biztravel.com. 

Worth a try? Sure, although It’s really no differ¬ 
ent from any other major hub site. 

A-TRAVEL.COM 

[www.a-travel.com] 

What’s the catch? International fares only; when 
you try to book the stated low fare, the price is 
checked again—and the site often comes up 
empty-handed; tax not included in quoted fare. 
Worth a try? Frustrating at best, although 
it’s not impossible to find a deal; for example, 
$338 New York to Paris, compared with $433 
at Biztravel.com. 


CHEAP TICKETS ONLINE 

[www.cheaptickets.com] 

What’s the catch? List of flights comes back 
with mysterious CheckAvailability button next to 
stated low fare; invariably, nothing is available 
at the first few choices you click. 

Worth a try? Same as A-Travel: It can work (we 
found Austin to San 
Francisco for $301, 
compared with $337 
at Biztravel.com), 
but not without a lot 
more effort than you'd 
think is necessary. 


FAREBASE.COM 

[www.farebase.com] 

What’s the catch? 

Not one but two 
cruel twists: First, 
you must struggle to 
find an available 
flight from the list of 
low fares. Then, once 
you do (and if you 
do), the “low” fare 
gets repriced again. Atlanta to Antwerp was 
first promised for $810 but wasn’t available; 
and when we accepted the $1,020 fare actu¬ 
ally available, it was bumped up to $1,085— 
the same price as what Biztravel.com offered. 
Worth a try? Isn’t your time worth something? 

PRICELINE.COM 

[www.priceline.com] 

What’s the catch? You’re shooting in the dark 
at this heavily promoted bid-for-your-fare site, 
which has no flight database like the others. 
Make an offer for a trip backed by your credit 
card; if accepted, you’re on the hook for it—no 
matter what times you get slated to fly. Even 
the site recommends that you research the low¬ 
est fare elsewhere before making an offer; on¬ 
ly 8 percent of offers are accepted. 

Worth a try? Only as a last resort. 
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Sandra Bailey, welcome to Advantage Gold’! 
Some very special benefits await you. 


AA.com™. It’s all new. And now, it’s all yours. Whether it’s instant access to your /Advantage® account, a travel package 
inspired by your unique interests or reaching a milestone in your membership - AA.com takes you to the next level. Even our new, 
faster travel reservations tool was designed to save you time. Save money, too, you say? American’s exclusive Net SA # Aver Specials" 
are a great way to get away on a budget. So visit the new AA.com today. Built around you, there’s truly no other site quite like it. 


The ultimate web site for everything AmericanAirlines 


its, andAA.com and Net SAAv 





























★ Gold Star SitesiTRAVEL 


there info, and more for more than 230 
countries. And to ensure that you’re ful¬ 
ly informed before you leave, stop by the 
Global News Center for a look at the lat¬ 
est local developments. 

BEST DESTINATION GUIDE 
LINEONE TRAVEL GUIDES 

[www.lineone.net/travel/guides.fhtml] 

Written from a delightfully British per¬ 
spective, LineOne gives you the lowdown 
on visiting 180 international destinations. 
You’ll find tips on where to stay and things 
to do, as well as practical information 
about transportation, climate, and health 
and safety concerns. Hundreds of photos 
in the Picture Gallery make this a great 
place to window-shop, while frequent 
promotions and contests could help speed 
you on your way. 



« =•-=■! ON LINE 


BEST ROADSIDE- 
ATTRACTION GUIDE 
ROADSIDEAMERICA.COM 

[www.roadsideamerica.com] 

From Rock City to Harold the Pig, there 
are better reasons to pull off America’s 
highways than rest stops and Stuckey’s 
pecan logs. Stop by Roadside America, 
the definitive road tripper’s guide, be¬ 
fore gassing up the SUV this summer. See 
how many of the 700-plus oddities you’ll 
pass on the way to Grandma’s house, or 
work backward and plan your trip based 
on what you need to see before you die. 

BEST ROAD-TRIP MAPS 
MAPS ON US 

[www.mapsonus.com] 

No more bickering about whether to stop 
and ask directions. With Maps On Us, you 



BEST OUTDOOR 
ADVENTURE GUIDE 
G0RP: GREAT OUTDOOR RECREATION PAGES 

[www.gorp.com] 

Exploring the Earth’s wild places is a great 
way to recharge your batteries. GORP is 
your trusty guide to hikin g, biking, camp¬ 
ing, and any outdoor adventure you can 
think of, from birding and caving to white- 
water rafting and hang gliding. The desti¬ 
nations you can explore here span the 
globe, and the write-ups are engrossing— 
placing you right in the middle of true nat¬ 
ural wonders with the firsthand skinny 
about what they’re really like. 


can create your own maps based on whether 
you’re trying get to your destination the 
fastest or shortest way, or want to avoid the 
big interstates. For the truly directionally 
impaired, you can even get detailed grids 
for each turn along your route. 

BEST BED-AND- 
BREAKFAST GUIDE 
PAMELA LANIER’S TRAVEL GUIDES ONLINE 

[www.travelguides.com/bandb] 

Cozy and charming, a bed-and-breakfast 
inn can be a refreshing change of pace from 
staying in a hotel. Whatever your destina¬ 
tion, Pamela Lanier’s site covers small inns 


around the world with a personal touch. 
Besides searching by geography, you can 
specify whether you’re looking for a fami¬ 
ly place or a romantic getaway, select such 
amenities as historic locale or vegetarian 
food, and even limit your choice to B&Bs 
that you can book online. Most inn pages 
feature a photo and links to a map. Some 
even tell you which room is the best in the 
house, so you know what to ask for. 

BEST PLACE TO 
RESEARCH A CRUISE 
CRUISE0PINI0N.COM 

[www.cruiseopinion.com] 

If you want to know which ship has the best 
shuffleboard on the Lido Deck, there’s on¬ 
ly one place to find out: CruiseOpinion, 
where the unvarnished truth from veteran 
passengers helps you sift through the glossy- 
brochure marketing jive and decide which 
cruise to choose. You’ll find more than 2,100 
reviews from 21 lines, rating everything 
from the midnight buffets to the stability of 
the ship on a 100-point scale. 

BEST PLACE TO 
MAXIMIZE YOUR 
FREQUENT-FLIER MILES 
WEBFLYER 

[www.webflyer.com] 

If you’re not earning frequent-flier miles 
for things you do all the time—paying 
with a credit card, making long-distance 
phone calls, buying stuff on the Web— 
you’re throwing money away. Learn how 
to earn free travel and other perks at 
WebFlyer. You’ll find in-depth reviews, 
news, and opportunities to earn miles 
right on the site. You can also apply for 
a free mileage makeover to help you 
achieve your personal goals. 

BEST TRAVEL ADVISORY 
U.S. STATE DEPARTMENT TRAVEL WARNINGS 
AND CONSULAR INFORMATION SHEETS 

[travel.state.gov/travel_warnings.html] 

Nothing ruins a vacation like ending up in 
a Turkish prison or coming home with a 
touch of malaria. Knowing what travel re¬ 
strictions may apply where you’re headed, 
along with basic medical and crime infor¬ 
mation, can help keep your trip hassle-free. 
The State Department provides extensive 
country-by-country data at its site, and will 
also send you reports by e-mail. S 
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Find just the style you want from 
one of five distinctive collections 
offered by Computer Furniture 
Direct. Enjoy the natural beauty of 

real wood in over thirty computer- 



savy designs priced from $559. 
We deliver and set up in your 
home or office. See all our col¬ 
lections online or call today for 
your free catalog. 


Please refer to ad code: Y599 


1-904-565-1163 • www.cf-direct.com 
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REPLACING A MISSING TOY PART [•- 


O My son Jasper’s favorite toys are Playmobil characters. But some 
of the coolest guys—a ninja, a pirate, and a prince—had lost their 
snap-on hair. 

0 I called local toy and department stores to see if I could buy 
replacements, but found only one that even carries the brand. 

Q The owner of the small shop carrying the brand provided an 
800-number for Playmobil, a German company. I called and was told 
that the missing hair would be sent out ASAP—and at no charge. 

O About 10 days later, the ninja, the pirate, and the prince were 
restored. 


Total time elapsed 

Comments 

22 minutes 

The customer-service person 
on the phone was extremely 
accommodating. 


o As an alternative, I tried the PLAYMOBIL site on the Web [www. 
playmobil.com] and sent off an e-mail explaining our hair crisis. 

© About seven days later, a selection of miniature hairpieces—blond, 
black, and brown—arrived by mail. They, too, were free. We now have 
enough hair to go around, and then some. 


Total time 

2 minutes 


Comments 

Had I tried the Net Way first, I 
would have saved lots of time. 


NET 


Comparing the Tried-and-True with the Net-and-New 
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PLAYING BINGO [•- 


O The church in our neighborhood has a yearly bingo night, a fund¬ 
raiser for its child-care center. We always try to go, eager to support 
the cause and see neighbors. 

G Headed to the church in the rain. Played for a couple of hours at a 
buck a card per game—$20 apiece for 20 games. 

Q Came home with our winnings: a homemade blueberry pie. 


Total time elapsed 

2 hours or so 



j Old Way, because of the other humans in : 
I the room 


O A friend at the fund-raiser told me to try the online bingo 
GAMESVILLE twww.gamesville.com], 

G Signed up and was soon playing. This was serious 
bingo: In one particular game, I played three cards and 
tried for a complex checkerboard pattern to win. 

G Within a few minutes, the game was over. The $2 
prize was awarded to one of the 476 other people play¬ 
ing. (I marveled: 476 people playing during the middle of 
the day! Who were they? Don’t they have jobs?) 

O Since no one won the next game, another $2 was 
added to the pot, boosting the total to a whopping $4. 

G Grew bored and left the game. 


Total time elapsed 

20 minutes 



Comments 

For bingo fanatics, this might be fun, 
and you can win small amounts of 
cash with no ante. 


[sourcing an even more obscure QUOTE]i- 


G A couple of times during the past two years, I’ve tried finding the 
source of some fairly obscure quotes. The Old Way won in both cases. 
But a reader recently issued a new challenge. Unable to find the source 
of the quote “Friends are the family you choose,” he asked me to try. 
G 1 hit the books. My 10-year-old Bartlett’s didn’t have the quote. 
G Neither did my more recent International Thesaurus of Quotations. 
G Nor did Microsoft Bookshelf. (I did, however, find the source of 
this: “Friends are like fiddle strings. They must not be screwed too 
tight.” It’s apparently an old English proverb,) 


Total time elapsed 

17 minutes 



O Tried BARTLETT’S again, but this time online [www.columbia.edu/ 
acis/bartleby/bartlett]. There was no match. 

G Tried the search engines—six of them—and found the quote on 
dozens of home pages. One Web user noted that the source of the quote 
was unknown. Another credited “Anon.” Most used it without attribution. 
G Found variations on the quote (one woman wrote, “As my mother 
used to say, friends are the family we choose”), but still no source- 
other than that woman’s mother. 

O Tried ELECTRIC LIBRARY [www.elibrary.com]. No luck there, either. 


Total time J 
elapsed J 

54 minutes M 

l 


4 


i nMiur 

'fthhn 

Uartb* 


Comments 

I Some favorite quotes 
[ or sayings may have 
/ evolved from the popu¬ 
lar culture and have no 
specific source. Maybe 
■ this is one of them. 
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Each month we send experts in various fields 
to seek out the best the Web has to offer. 
But first, a quick look at what’s hot this month 



TUNES.COM. JamTV moves to a differ¬ 
ent beat: The new site consolidates the 
Web content ofRollingStone.com, the 
Source, and Downbeatjazz—1 million 
song clips, plus videos, band profiles, 
and album reviews—making it one of 
the most formidable music destinations 
on the Net. 
www.tunes.com 

SPRINGSTREET. AllApartments.com, a 
personalized service that assists your 
apartment-rental search, gets a new 
name and a fresh coat of paint. It also 
adds its content to CLASSIFIEDS 2000 
[www.classifleds2000.com], making yet 
another place to search its more than 
6 million listings. 
www.springstreet.com 


SNAP. The portal fattens up with high¬ 
speed content, including streaming-video i 
feeds from Bloomberg Television and 
MSNBC, though bandwidth-poor users j 
can still opt for the lean, mean version. 
www.snap.com 


WEBRADIO.COM. Offering the content of 2 7 j 
U.S. radio stations, this site transmits via 
a Java-based technology, which eliminates 
the need for plug-ins or RealPlayer. 
www.webradio.com 

MSBET. Urban Express, a search engine j 
designed specifically for black and urban ; 
Internet sites, is one of several new high- j 
fights at the redesigned Microsoft and j 
Black Entertainment Television hub. 
www.msbet.com 


fi BllsiNESS.&.FINANCE * 

GFN.C0M. The Gay Financial Network, 
formerly a weekly offering, now sup¬ 
plies daily coverage of the latest from 
Wall Street. Also listen for the new 
GFN Market Wrap show, on the GAYBC 
RADIO NETWORK [www.gaybc.com], 
www.gfn.com 

STARTUPNETWORK.COM. If you’re starting 
your own high-tech business, this scrap¬ 
py resource site—which links entrepre¬ 
neurs to potential investors and employ¬ 
ees—is a good place to, um, start. 
www.startupnetwork.com 

for'eIg'n.embassies ^ 

VIRTUAL FINLAND. The last time you 
thought you saw the aurora borealis, 
you were probably just drunk or half 
asleep. But this multimedia guide, from 
the Ministry for Foreign Affairs of Fin¬ 
land, offers a first-person account and 
a number of striking photos of the phe¬ 
nomenon—as well as some cool facts 
about Finland itself. 
vlrtual.finland.fi 



From the northern lights to medieval castles, 
Virtual Finland serves up striking panoramas. 


EMBASSY OF THE HASHEMITE KINGDOM 
OF JORDAN. No, singer Mariah Carey 
did not (as was rumored in a widely cir¬ 
culated e-mail message) confuse the late 
King Hussein of Jordan with Michael 
Jordan. For more-reliable news from 
the kingdom, visit its new site, where 
you can also read about the walkers who 
retraced the historic trail of Lawrence 
of Arabia. 

www.jordanembassyuk.gov.jo 
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JASONKIDD.NET. The Phoenix Suns play¬ 
er, known on the basketball court for 
his awesome triple-doubles, proves he’s 
got game on the Web by codesigning 
his own site. 
www.jasonkidd.net 



Hoops star Jason Kidd goes from the net to 
the Net on his new official site. 


JOHN SKILTON’S BASEBALL LINKS. Hardly 
a rookie, this 4-year-old sports site (which 
tries to link to every single baseball site on 
the Web) has come back—redesigned— 
after a lengthy seventh-inning stretch. 
www.baseball-links.com 

€E ENTERTAINMENT ^ 

IFILM.NET. Before independent films were 
owned and operated by the major studios, 
they were actually independent. This 
high-profile free site—which asks for sub¬ 
missions and already has more than 100 
full-length films available for screening— 
wants to be the New Wave. 
www.ifilm.net 

C0MICS.C0M. ComicZone, the home of 
United Media’s Peanuts , Dilbert, and the 
awful Marmaduke, adds 20 new strips, 
including 5. C., The Wizardofld, and Andy 
Capp, that heartwarming strip about a 
drunk and his dysfunctional marriage. 
Wait—maybe that’s not so heartwarming. 
www.comics.com 

( 6^' ' KIDS.& TEENS 1 " 1 ^ 2 

HEALTHYKIDS.COM. Experts dish out advice 
and nutritious recipes at this online ver¬ 


sion of the trusted magazine, where the 
Difficult Question of the Day prepares 
parents for such queries as “What is sex? ” 
www.healthykids.com 

POWER STUDENTS NETWORK. Need a guid¬ 
ance counselor? This resource directo¬ 
ry, from the authors of Get Into Any 
College: Secrets of Harvard Students, teach¬ 
es you how to apply to schools online and 
takes you on a virtual tour of more than 
1,200 campuses. 
www.powerstudents.com 

ZINES.&.POETRY 

WAYS0UTH. “The essays you will find 
here,” promises this spunky site full of 
Southern writing, “are not just a magno¬ 
lia-inclined collection of geographically 
burdened cliches.” In other words, don’t 
let the stories about plantations and fry¬ 
ing pans fool you. 
www.waysouth.com 


ANYMAN.COM. Thanks tojoe Smith’s exis¬ 
tential crisis, we get a slim but growing 
volume of poems and “dark truths” about 
life and its meaning (or, in Smith’s case, 
meaninglessness). 
www.anyman.com 


BRITISH AIRWAYS CONCORDE. You’ve 
always told friends you’ve flown on the 
Concorde; now you can really do it. This 
site, which celebrates the world’s only 
supersonic commercial aircraft, allows you 
to pilot the plane while avoiding flying 
bottles of champagne. 
www.britishairways.com/concorde 

B0MBSHELLS.COM. Grable. Monroe. 
Mansfield. Boop. They are the bomb¬ 
shells ofthe ’30s, ’40s, and ’50s. Andifyou 
click on their images here, some of them 
will even sing to you (as if their bodies 
don’t speak volumes already). 
www.bombshells.com 

THE HAMPSTER DANCE. Point, chuckle. 
www.hamsterdance.com 
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Swinging 


Austin Powers is back (see “Girl Pow¬ 
ers,” page 110), and so is the shagadelic 
era whence he came. SWINGIN’ CHICKS OF 
THE ’60s gives you entree to more than 
100 of the most iconic babes of that 
decade, from French starlet Brigitte Bar- 
dot to Teutonic Warhol staple Nico to 
controversial British model Twiggy. The 
site provides encyclopedic info, includ¬ 
ing where they are now, as well as a high¬ 
ly detailed and specific rating scale that 
assesses their influence and talent. You’ll 
have to pay a onetime fee to access most 
of the content, but the chance to down¬ 
load vintage pics of Lulu, Marianne 
Faithfull, and other Day-Glo divas makes 
it well worth the two bucks. 
www.swinginchicks.com ★★★★ 

Mod is a state of mind, not just a mop-top 
haircut. If you’re curious about the hap¬ 
penin’ scene that inspired the miniskirt, 
you’ll find the answers to all your ques¬ 
tions at 1966: FAB FASHIONS OF THE SWING¬ 
ING SIXTIES. Lengthy, well-written essays 
on the history of mod culture, designers, 
movies, and TV provide a thorough and 
fascinating look at the time when fashion 
became something more than just clothes. 
Pictures, a complete bibliography, and 
numerous links make this site a must for 
anyone interested in a serious account of 
sublimely whimsical style. 
www.geocities.com/FashionAvenue/5362 
★★★★ 

THE REST 

A kitschy, sex-laden, psychedelic sci-fi 
epic featuring Jane Fonda in some very 
revealing outfits, Barbarella (directed by 
her then husband, Roger Vadim) was a 


film ahead of its time. Pay tribute to this 
’60s cult classic at BARBARELLA: QUEEN OF 
THE GALAXY, which features babelicious 
photo galleries, sound clips, screen 
savers, fan forums, and pictures from the 
original French comic books. It’s enough 
to make you wish you were Ted Turner. 
www.multimania.com/angel/Barbarella 
★★★•<r 

The original “international man of 
mystery” exemplifies the ’60s, 
which many fans agree consti¬ 
tuted his heyday. 007 FOREVER is 
probably the most thorough 
resource available for informa¬ 
tion on all the J ames Bond films, 
from Connery to Brosnan. Here 
you’ll also find a catalog of Bond’s 
cars, villains, and women. Although 
this site highlights the 
more recent Bond 
films and somewhat 
shortchanges the 
masterpieces of 
the ’60s, it’s still 
the Net’s best 
source for info 
on the world’s 
most famous 
superspy. 
www.007forever. 
com irk'k'b 

So you’re a 
fashionably 
dispossessed 
Gen-Xer who 
likes retro music 
and style for the 
rehabilitative qual¬ 
ities of irony. Want 
to know what it was 
really like being a kid 
back then? Head to 
NOSTALGIA CENTRAL, 


where Brit David Turner reminisces 
about growing up during the ’60s in the 
north of England, with a special empha¬ 
sis on music, television, and pop culture. 
His writings are incisive and entertain¬ 
ing, and the site is remarkably thorough 
for a personal page. There are also some 
intriguing historical time lines, so you 
might actually learn something. 
www.geocities.com/SoHo/Atrium/3451 

Walking anachronisms can be charm¬ 
ing in Hollywood movies but creepy in 
real life. Nevertheless, if you’re look¬ 
ing for the perfect mohair, rayon, and 
acetate Continental pants to go with 
your Italian boots, then head to BALLY - 
H00VINTAGE.COM. Choose from a mul¬ 
titude of styles for men, 
women, and children dat¬ 
ing from the ’30s through 
the ’70s, including a large 
’60s selection. It’s not dirt 
cheap, but dig deep 
through the detailed pho¬ 
tos and you’ll find every¬ 
thing from classic Levi’s flares 
($45) to a fab green plastic 
jacket trimmed with black fake 
fur ($55). 

www.ballyhoovintage.com 

★★★☆ 

A HOUSE IS NOT A HOME- 
PAGE honors Austin 
Powers’s favorite 
composer and includes 
an extensive fan forum 
for admirers of Burt 
Bacharach. Find out 
about Burt’s life, fol¬ 
low his latest tour, 
download audio 
clips, and trace the 
trajectory of his 
career, right up to 
the recent revival 
of interest in his 
lush, swinging 
melodies, 
studentweb. 
tulane.edu/~mark/ 
bacharach.html 
★★★☆ — B.E. 

















MON 


ih-Tech 


up some shares on the first day of trad- 


www.ipocentral.com ★★★☆ 
www.openipo.com ★★★☆ 


THE BEST 


Remember your grandfather’s admon¬ 
ishments about holding blue-chip stocks 
that pay steady dividends? Well, the seri¬ 
ous money in the ’90s has been made in 
fast-growing technology stocks. If you’d 
like a road map to help you navigate this 
hyperactive market, start at SILICON- 
VALLEY.COM. This site boasts the Web’s 
best summary of breaking tech news, with 
at least six daily updates, as reported from 
ground zero by the staff of California’s 
San Jose Mercury News. But what really 
makes it shine is its background analysis, 
including Q&As with the likes of Steve 
Jobs and A1 Gore, and entire sections 
devoted to the Asian and Israeli markets. 
www.siliconvalley.com ★★★★ 


Most message boards are overrun with 
stock touts and opinionated louts. If you 
crave a better cut of commentary, click on 
SILICON INVESTOR, whose 105,000 active 
members include many Silicon Valley 
engineers and CEOs. You’ll also find the 
requisite quotes, news, and charts, but the 
real gem here is the 8.3 million postings 
in more than 26,000 different discussion 
threads—most of which are refreshingly 
articulate. Surfing SI costs nothing, but 
if you’d like to customize the site to track 
your favorite stocks or throw your own 
two cents into the debate, you’ll have to 
ante up for a full membership at $120 a 
year (SI provides a 14-day free trial). 
www.techstocks.com ick-kiz 




Whole fortunes can be made—and lost— 
in a single day in the realm of tech invest¬ 
ing, so it’s wise to go into every session with 
a game plan. At ZDNET'S INTER@CTIVE 



INVESTOR (produced by our parent com¬ 
pany), you can sign up for the Day Ahead, 
a free e-mail newsletter that previews key 
earnings reports and other events that 
could affect your portfolio. Another must- 
read is Steve Harmon’s INTERNET STOCK 
REPORT, available for free by e-mail each 
morning. Harmon’s HotWatch portfolio 
rose 350 percent in ’98, and is up nearly 
90 percent so far in ’99, thanks to early 
stakes in Go2Net and GeoCities. You can 
also find his evening wrap-ups on the Web. 
www.zdii.com/thedayahead.asp ★★★☆ 
www.internetnews.com/stocks/coliimn ★★★☆ 


If you’d like to get in on the ground 
floor of the next high-flying technolo¬ 
gy stock, click over to HOOVER’S ONLINE: 
IPO CENTRAL, which analyzes upcoming 
initial public offering candidates and 
provides a comprehensive database that 
lets you search recent issues by indus¬ 
try, underwriter, city, or state. Be fore¬ 
warned: Getting a piece of a hot IPO 
before it starts trading on the exchanges 
can be hard, although such Web ser¬ 
vices as 0PENIP0 might help change that 
(see “Click!,” page 48). But even if you 
don’t get in on the IPO, Hoover’s can 
help you determine whether to scoop 


They look good on 
paper, but how much 
are tech stocks really 
worth? Two of the best 
calculators for computing the true value 
of Internet companies can be found at 
Forbes Digital Toolbox and Internet- 
stocks.com. At Forbes, you’ll find 
a GROWTH FLOW CALCULATOR that lets 
you determine which firms are making 
the heavy R&D investments that’ll pay 
big dividends down the road. For a 
second opinion, Wall Street analyst 
Keith Benjamin’s Internetstocks.com 
offers a deceptively simple sliding-scale 
VALUATION CALCULATOR. 
www.forbes.com/toolAoolbox/tech101/ 
growthcalc.asp 

www.internetstocks.com — D.F. 


Find yourself buying stocks just because 
they have .com in their names? Three 
card-carrying contrarians can provide a 
healthy counterbalance to the current 
Internet mania: THESTREET.COM colum¬ 
nist Herb Greenberg, NEW YORK OBSERV¬ 
ER business columnist Christopher 
Byron, and money manager William 
Fleckenstein, who analyzes each day’s 
action with a skeptical eye in his Mar¬ 
ket Rap column at ST0CKSITE. Green¬ 
berg’s pen has skewered the likes of 
Iomega and Able Telcom, while Byron 
is so sure the Net bubble will burst that 
he created his Internet Sucker’s Index to 
measure the inevitable collapse. And 
while you’re at TheStreet.com, check 
out the other columns from such indus¬ 
try insiders as Jim 
Seymour and Andy 
Kessler, both of whom 
offer no-bull views of 
what’s really happening 
in technology. 
www.thestreet.com 
★★★☆ 

www.observer.com 

www.stocksite.com 
•kirkit 
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Wedding 


the step-by-step guide to making your 
own wedding veil. It really works! 
www.wednet.com ★★★■£ 


The slighdy unkempt UNGROOM’D provides 
“the men’s perspective on marriage,” from 
popping the question to throwing a swing¬ 
ing bachelor party. A must visit for the best 
man and the big guy himself, this site real¬ 
ly is written from the male 
point of view; instead of 
beauty tips, you’ll find hints 
on investing in mutual funds 
and petitions to protest the 
“marriage tax.” There’s good 
advice on how to choose a 
diamond—and how to 
ensure she says yes by 
publicly proposing on the 
scoreboard of your (and pre¬ 
sumably her) favorite team. 
www.ungroomed.com 
kkk-k 

Plain gold band or dia¬ 
mond-studded flasher? 
ZALES: THE ONLINE DIAMOND 
STORE has created a secure 
Web site that makes it easy 
to buy wedding rings 
online. Search selections 
by price range or style, 
then see what they look 
like in big, easy-to-view 
pictures. Though it’s 
almost impossible to tell 
how high the diamond 
quality is, most of the prices are very rea¬ 
sonable, and Zales has been in business 
since 1924. The site offers a 10 percent 
discount for buying online, so one good 
option is to browse in a brick-and-mor- 
tar Zales store, then make the purchase 
on your PC. 
www.zales.com kkkk 


BRIDALINK STORE is stocked with the 
kinds of accessories that some people 
say can make or break the perfect wed¬ 
ding: favors, centerpieces, ring bear¬ 
er’s pillows, garters, and other nuptial 
ephemera. Tiffany’s it’s not—but prices 
are low, the server’s secure, and selec¬ 
tions are well laid out and varied. 
www.bridalink.com -kit-kit — K.S. 


THE BEST 

So the time has come. You have finally 
found that one spectacular someone 
with whom you wish to spend the rest 
of your life. But first you have to make 
it through the Big Day, and THE KNOT 
provides some stellar organizing tools. 
Use the Budgeter to negotiate that most 
critical part of planning the festivities: 
Enter your spending limits for applica¬ 
ble categories and get an item-by-item 
breakdown of the estimated costs. (Be 
sure to print this out—you’ll refer to it 
frequently!) Other useful features 
include a local vendor locator, free per¬ 
sonalized wedding Web pages, and good 
ideas for everything from Afrocentric 
ceremonies to a lingerie-buying guide 
for grooms. Speaking of which, don’t 
miss Honeymoon Escapes. This exten¬ 
sive section has great travel deals, includ¬ 
ing a fantastic Aloha! Travel Auction, 
where you can bid for your rqmantic 
package of choice. 
www.theknot.com kkkk 

What makes some women want to look 
like a Barbie Cream Pie on their special 
day? While all the planning hubs have 
sections or links devoted to bridal gowns, 
froufrou tends to dominate. Not, how¬ 
ever, at WATTERS AND WATTERS, which 
makes bridal and bridesmaid dresses 
designed to be worn on many other occa¬ 
sions after the rice is thrown. Fresh, fun, 
and tasteful, the site’s highly appealing 
styles are showcased in large-format pho¬ 
tos, making it easy to window-shop. 
Though the company doesn’t sell direct¬ 
ly to consumers, you can use the Store 
Locator to find the nearest retail outlet, 
which can then quote you the extreme¬ 
ly reasonable prices ($150—$350, in our 
own N.Y. neighborhood). We also found 


the Web site’s support staff to be respon¬ 
sive and helpful in answering all our 
questions via e-mail. 
www.watters.com kkkk 

therest :;zu 

Another one-stop planning site, WEDNET 
has much to recommend it. The Engag¬ 
ing Questions section is a hoot, with 
answers to such FAQs as, “How can I cover 
my tattoo?” Helpful resources include 
extensive listings of local vendors, an 
online bookstore, good beauty tips, and 
advice on such sticky problems as how to 
deal with guests who get too smashed at 
your reception. But our favorite part is 
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FANTASY FEDS 




THE BEST 


The World Wrestling Federation, which 
goosed the sport’s traditional bad taste into 
rock-’em, shock-’em free-for-alls, contin¬ 
ues to push the limits at WWF.COM. The 
site boasts kick-ass design that won’t pile- 
drive your computer (which way too many 
wrestling sites do) and a slew of slammin’ 
content. Several weekly live Webcasts offer 
pregame and backstage access from trav¬ 
eling remote studios; the Daily Dose tracks 
the latest ring casualties; and live chat is 
packed with ranting fens. Don’t 
miss the International 
page, which delivers 
multilingual news i 
colorful bytes. 
www.wwf.com 
★★★★ 

The baddest of 
Vince McMahon’s 
bad boys, two-time 
WWF champion 
Stone Cold Steve 
Austin reinvented 
wrestling style when 
he abandoned glit¬ 
ter and tights for 
basic black trunks. 

His site, AUSTIN 3:16, 
testifies to his myth- 
making prowess, 
which was heightened 
when he turned an 
opponent’s biblical 
reference to John 
3:16 into his own 
calling card. Even if 
you don’t give a hoot 
about wrestling, this 
graphically striking 
site is elegant as hell 
and, like Austin in the 


ring, conflates the maximal with the min¬ 
imal to inspired aesthetic effect. It also has 
one of the Web’s coolest merch malls. 
www.stonecold.com ★★★★ 

Can Jesse Ventura maintain the integrity 
of his former profession in his new arena? 
Absolutely, argues THE VENTURA FILES— 
“Ground Zero for the Ventura Revolu¬ 
tion. ” A slick and meaty resource site with 
extensive links to both the Body and the 
Mind of the new Minnesota governor, it 
does an excellent job of distilling recent 
press reports and is studded with shots of 
Ventura in full wrestling drag. 
www.venturafiles.com ★★★★ 


THE REST 


wins 
an L 


i Whether your hero is 
I Hulk Hogan or you 
I flash a Stone Cold 
skull ring, all feder¬ 
ations converge 
at SC00PSCEN- 
TRAL.COM. Home 
to the popular 
(and free) Cyber- 
Slam wrestling 
game, Scoops fea¬ 
tures daily news 
updates and com¬ 
mentators with seri¬ 
ous ’tude, along with 
chat rooms and forums 
for every stripe of fan. 
www.scoopscentral.com 
★★★* 

Wrestling’s long 
and colorful histo¬ 
ry is displayed ii 
all its glory at the 

PROFESSIONAL 
WRESTLING 


The parallel universe of e-feds—the vir¬ 
tual federations whose members create 
their own pro-wrestling personae—is 
packed with competing sites, most of 
which seem to be packed with computer- 
crashing JavaScript and multimedia files. 
The best gateway for fledgling fantasists 
is THE WILD WORLD OF E-WRESTLING, 
a lean, mean intro site that provides an 
excellent overview of gamesmanship and 
links to all the major feds. 
www.geocities.com/Colosseum/Arena/7148 


LADIES’ CHOICE 


Created “by a woman, for a woman, about 
women wrestling women,” THE COM¬ 
BATIVE WOMAN’S WEB SITE is the ulti¬ 
mate passport to the feminine side of the 
ring. It not only links to the entire uni¬ 
verse of female wrestling sites and con¬ 
tacts (pro and amateur) but also turns 
what the uninitiated might consider a 
sideshow into the main event. The site 
dispenses cogent safety-first advice in the 
Doing section (which includes “tips for get¬ 
ting her to try it") and offers clear-headed 
analysis of such touchy subjects as Cat- 
fight Lust. 

www.geocities.com/Colosseum/6954 

ONLINE MUSEUM, which pays tribute to the 
sport’s legendary wrestling families and 
managers, as well as to past and present 
stars of both genders. 
www.wrestlingmuseum.com ★★★☆ 

Once King of the Ring, Ted Turner’s 
World Championship Wrestling has 
been losing the Monday-night ratings 
battle to the WWF—and if WCW.COM 
is any indication, it’s not hard to see 
why. Yes, WCW does have the Nitro 
Girls. But this blandly designed site’s 
underwhelming menu of features is 
more promotional than informational. 
As for pro wrestling’s hard-core fringe, 
the only thing extreme about the offi¬ 
cial ECW WRESTLING Web site is its 
extreme lack of content: There’s prac¬ 
tically none. 
www.wcw.com 

www.ecwwrestling.com ★☆☆☆ — C.M. 


















Weight Loss 
& Exercise 


If you’re looking for some moti¬ 
vation to help keep you on track, 
check in with DIETTALK, an online 
community where people share 
their weight-loss experiences and 
success stories. The site features 
several bulletin boards, including 
one for trading recipes, and chat 
rooms where buddies can help 
you when you’re tempted to slip. 
Also on-site are useful articles on 
such subjects as why most diets 
don’t work, as well as reviews of 
popular diet, exercise, and recipe 
books in association with Ama¬ 
zon.com. Diettalkers lost a com¬ 
bined total of 1,836.6 pounds in 
1998, and would love to have you 
contribute to the 1999 total. 
www.diettalk.com ★★★<? 


Having trouble remembering that 
food pyramid from grade school? 
Refresh your memory at DIETICIAN 
ONLINE, where you are encouraged to 
submit questions to a certified dietitian. 
Frequently updated with information on 
such obesity-related health risks as heart 
disease and diabetes, this site can help 
you maintain good nutrition while 
attempting to lose weight. Be sure to 
check the link to its excellent Health & 
Fitness page, which is full of practical tips 
and detailed information about how the 
body works. 

iafrica.com/dietonline ★★★☆ — C.C. 


What will you weigh a year from today? 
What’s your workout personality? How 
healthy is your heart? To find out, visit 
the WEIGHT LOSS & FITNESS sec¬ 
tion of Prevention magazine’s 
Healthy Ideas site, where you can 
test yourself while learning how 
to change your long-term eating 
and exercising habits. The noted 
health magazine’s weight-loss 
program is like having your own 
personal trainer and nutritionist 
on your desktop. Love that fatty 
fettuccine Alfredo but not the fat? 

Use the recipe finder to locate a 
healthy alternative that’s every bit 
as tasty. Or enter your weight goal 
into the daily meal planner, which 
lets you choose from a sensible 
menu of options within your calo¬ 
rie limit. Should you go over your 
limit, don’t worry—with the calo¬ 
rie calculator, you can find out 
how much exercise you’ll need to 
do in order to compensate. This 
resource tells you exactly how 
many calories you’ll burn off 
through almost any type of activ¬ 
ity, from polka dancing to house¬ 
hold chores. 

healthyideas.com/weight ★★★★ 

Which Dunkin’ Donut is the fattiest— 
the cruller or the standard glazed? Do a 
quick search at CYBERDIET, which lists 
calories and nutritional stats for almost 
any kind of food, including 18 types of 
doughnuts and dozens of varieties of fresh 
and frozen pizza, broken down by brand. 
And that’s just for openers. This digital 
diet center also helps you calculate your 
body-mass index, find your target heart 
rate for exercise (which will enable you I 


to optimize fat-burning), and set indi¬ 
vidual calorie goals for weight loss. 
There’s an extensive file of low-fat 
recipes, as well as a daily food planner to 
determine the best ways to “spend” your 
calories. So whenever you get the urge 


to take a break from dieting and hit the 
closest Taco Bell, you may want to stop 
here first to limit the damage. FYI: 3 'A 
tacos = 1 Mexican pizza = 35 grams of fat. 
cyberdiet.com ★★★★ 

THE REST ZH3 

Is the Atkins diet safe? Do those new 
weight-loss drugs (Meridia, Orlistat) 
really work? What about herbal phen/ 
fen or chromium? Why can’t I lose 


weight even when I exercise and diet? 
If you want the straight answers to these 
and other questions, consult Dr. 
Michael D. Myers’s OBESITY AND WEIGHT 
CONTROL site, which has no gimmicks or 
misinformation—just the facts, ma’am, 
including a weight-loss FAQ and impor¬ 
tant research reports on eating disorders 
and obesity-related medical conditions. 
And although he’s no Patch Adams, the 
doctor does have a sense of humor: Pic¬ 
tured with a skeleton on his bio page, 
he reassures visitors that he’s “definite¬ 
ly not” the Michael Myers of Halloween 
fame (“although I do deal with the scary 
subjects of obesity and eating 
disorders”). 
www.weight.com ★★★Yr 
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Once upon a time, screen savers actual¬ 
ly served a useful function: They pro¬ 
tected your monitor from permanent 
marks that open files sometimes burned 
into your screen. These days, most mon¬ 
itors come with built-in protection, and 
a screen saver’s purpose is simply to 
entertain you—a job these utilities do 
eminently well. SCREEN SAVER HEAVEN has 
definitely earned its name, with more 
than 2,000 shareware and freeware selec¬ 
tions for Windows that range from the 
lyrical (cascading waterfalls) to the loony 
(a chorus line of dancing livers). 
www.galttech.com/ssheaven.shtml ★★★★ 


THE REST 1 


As its URL suggests, FREESAVER.COM 
houses more than 500 free screen savers 
for both Windows and Mac. An alpha¬ 
betized index provides brief descrip¬ 
tions and thumbnail shots, so you can 
see exactly how misty the Fog on Your 


HOUSE FAVORITES 


Fractopia Screen Saver. This inspired piece 
of Windows 95 shareware generates con¬ 
stantly transforming psychedelic fractals 
and even lets you design your own patterns. 
www.harptree.demon.co.uk/fss 
After Dark Screen Savers. Home of the 
classic Flying Toasters, this site features 
old and new favorites from a much-loved 
collection. Prices vary. 
www.berksys.com/products/afterdark 
ArtScreens. If you can’t afford the origi¬ 
nals, you can at least buy some old mas¬ 
ters (Van Gogh, Renoir, Rembrandt, 
Monet) to hang on your desktop. 
www.artscreens.com 


Instead of pre¬ 
senting just an 
alphabetized list, S0FTSEEK features col¬ 
lections of “screenies” organized by 
content, such as Animals & Pets, Clocks 
& Countdowns, and Desktop Destruc¬ 
tion (where the options include death 
by oil spill, meltdown, or machine gun). 


Why settle for a mundane desktop? Capture a 
captivating screen saver on the Web. 


An excellent site for new users and casu¬ 
al browsers, Softseek provides a 
detailed rundown of how each screen 
saver works, along with a clickable 
photo. Click on Desktop Enhance¬ 
ments to start 
your search for 
Windows-com¬ 
patible freeware 
and shareware. 
softseek.com 
★★★* 

Though its selec¬ 
tion isn’t extensive, 
Download.net 
offers an entertain¬ 
ing assortment of 
WINDOWS 95/98 
SCREEN SAVERS. 
Most are share¬ 
ware and are amply 
previewed with 
ratings, reviews, 
and nice screen 
shots. Toss pies at 
Bill Gates, warm up 
by a virtual fire¬ 
place, get a lava lamp flowing, watch cows 
explode, or just pop some com. And you 
can do all of this from the safety of your 
home and/or cubicle. 
www.download.net/win95/ssavers.shtml 
★★★☆ —J.G. 


If your work environment sounds more like A than B, 



You can improve concentration and productivity with 

earsaver 

virtual ambient soundscape player 

Try it today 


www.earsaver.com 

























L E V I S I O N 


Animation 


THE BEST 


With hundreds of sites erected in its 
honor, The Simpsons blazed trails on the 
Web as well as on TV (See “Hall of 
Fame,” right.) So it comes as no surprise 
that Futurama, the new cartoon series 
from Simpsons creator Matt Groening, 
inspired half a dozen fan sites before 
the first episode even aired. The best of 
these, though only by a slim margin, is 
THE FUTURAMA ARCHIVE. A month before 
the show made its debut, the site already 
featured PC wallpaper, a detailed FAQ, 
articles, downloadable versions of the 
commercials, and tons of pictures— 
including one of the character Uter 
from The Simpsons wearing a 
rama T-shirt. 
bart.simplenet.com/futurama 
★★★★ 

Dilbert’s move from 
newspapers to the tube 
has been relatively smooth. 

But then, this is not the 
cubicle monkey’s first 
foray into motion. 

Besides his TV com¬ 
mercials, online Dil- 
bert ’toons have 
been around for 
some time. If 
you have a fast 
connection 
and Macrome¬ 
dia’s Shockwave 
plug-in, SHOCKRAVE DILBERT TOONS will 
make the daily strip come to life on your 
desktop. DILBERT 3D Z0NIMATI0NS raises 
the technology level with VRML (virtu¬ 
al-reality modeling language): Using the 
WorldView plug-in available on the site, 
you can manipulate polygonal, three- 
dimensional, computer-rendered versions 


of the Everyman wage slave. 
shockrave.macromedia.com/members/ 
toons/dilbert ★★★★ 

umweb1.unitedmedia.com/comics/dilbert/vrml 

★★★★ 


THE REST 


a 


So cute they’re practically sick¬ 
ening, Cartoon Network’s Pow- 
erpuff Girls are a trio of big- 
eyed, Hello Kitty-lc 


kindergart- 
vho fight 
crime. Besides serving as 
campaign headquarters for 
lossom’s presidential 
bid (“She may only be 5 
years old, but 
she’s our hope 
for a new 
America!”), 
POWERPUFF. 
COM has a 
detailed episode 
guide and sound files 
in several formats. 
This well-done fan 
Futurama fan sites site also includes info 
popped up before about the original 
the show debuted. short (the ladies were 
first known as the 
Whoopass Girls) made by creator Craig 
McCracken when he was in college. 
www.powerpuff.com irk+ir 

Several months after The PJs debuted, the 
only Web site dedicated to Eddie Mur¬ 
phy’s new “foamation” series was the offi¬ 



cial one. Fortunately, it’s good. Unlike 
most sites erected for an animated series, 
THE PJs doesn’t pretend the show is real. 
Instead, it takes a behind-the-scenes 
approach. Especially good is a section 
showing how the foamation characters 
were made by Will Vinton Studios 
(famous for the California Raisins), with 
photos of the figures and sets being built. 
www.fox.com/pjs ★★★☆ — P.S. 


HALL OF FAME 


As the first big cartoon show of the Internet 
Era, The Simpsons produced the blueprint 
for 'toons on the Web. The best jumping-off 
point for exploring virtual Springfield is THE 
SIMPSONS DIRECTORY, which reviews 
many of the more than 400 linked fan sites 
and ranks the top ones. This explosion of cre¬ 
ativity perhaps inspired Comedy Central to 
build an off icial SOUTH PARK site that’s as 
good as any fan’s: Besides the content 
1 normally found on the hundreds of unof¬ 
ficial South Pa/* sites (images, sound files, 
video clips), it provides storyboards, a Palace 
chat room, and games like Cartman (think 
Pac-Man with Cheesy Poofs). Still, the lega¬ 
cy of The Simpsons on the Web hasn't been 
all good. Fox has repeatedly come down on 
sites with sound files of Bart and Lisa, even 
extending that practice to the network’s other 
animated hit, King of the Hill. The fan site 
YEAH MAN, ITELLYAWHAT— which show¬ 
cases the wisdom of KOTH’s mumbling 
Boomhauer—chronicles this First Amend¬ 
ment battle with a time line and a sharp sense 
of humor worthy of the show itself. 
www.simpsonsdirectory.com 
southpark.comedycentral.com/southpark 
www.cyberramp.net/-noel/rside/boom.html 


HALL OF SHAME 


While the show it honors is quite engaging, 
BATMAN BEYOND —the official page for the 
new animated Batman series—commits 
every Web site crime. The initial loading takes 
ages, even with a superfast cable modem. And 
when it’s up and running, moving around is 
still frustratingly slow. Not that there’s much 
to see here; the Archive, for example, has 
character studies so superficial that even the 
most casual of Batfans could do better. 
www.batmanbeyond.com 
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& Lawns 


THE BEST 


With mortgage rates relatively low, new 
home owners can allocate more 
resources to exterior decorating. Ifyou’re 
among them, or just want to enhance 
the view out your window while raising 
property values, visit CLAUDE MONET’S 
GARDEN AT GIVERNY for inspiration. The 
grounds of Givemy, which was home to 
the great Impressionist painter from 
1883 to 1926, have been replanted just 
as they were when he lived there. It is 
history, it is art, and the landscaping is 
glorious—from the splashes of floral 
color in the Clos Normand to the seren¬ 
ity of the Water Garden. For ambitious 
do-it-yourselfers, the 
even includes a list of 
every flower, tree, 
and shrub that 
Monet planted, 
along with a 



Before you start emulating Monet, you 
may want to consult Be Your Own Land¬ 
scape Designer at Virtual Garden’s WEEK¬ 
END PROJECTS: LANDSCAPING. This well- 
illustrated tutorial introduces such key 
concepts as working with “visual building 
blocks” to create a focal point and unity 
before you choose specific plants. You’ll 
also find good greening tips for lawn care 
here, including a lighthearted essay called 
“My Perfect Lawn” that gives hope to the 
weed-challenged. And you’re just a click 
away from the rest of the Virtual Garden 
site, a rich gardening resource where you 
can look up nearly 3,000 species in the 
Time-Life Plant Encyclopedia. 
www.vg.com/vg/features/landscaping.html 
★★★★ 


THE REST IS 


LAWNWORLD.COM, £ 


highly informa- 
:, is packed with 


This is the dawning of the age of.. .gera¬ 
niums? The zodiac planting guide (yes, it’s 
all in the moon) is at BEnERLAWNS.COM. 
Listen here in RealAudio to the lawn-care 
radio show “Better Lawns & Gardens with 
Tom MacCubbin,” or read MacCubbin’s 
answers to reader e-mail. This sprighdy 
site also offers weekly giveaways and pro¬ 
vides seasonal lawn and gardening tips. 
betterlawns.com ★★★☆ 

North America’s oldest continually pub¬ 
lished periodical, THE OLD FARMER’S 
ALMANAC, has been hanging on nails in 
bams since 1792. It loses no charm on the 
Web, where you can personalize the 
almanac’s impressively accurate five-day 
and long-range weather reports—a boon 
for planting and lawn care. 

almanac.com —M.M. 


CLASSIC ROCK 


Don’t want to mow? Go with ROCK GAR¬ 
DENS. Produced by Kramer Design, a 
professional landscape firm in Cambridge, 
Massachusetts, this site showcases several 
delightful rock gardens that may inspire great 
ideas for your backyard. Further inspiration 
can be found at the Longwood Graduate Sym¬ 
posium's STICKS & STONES: BUILDING A 
GARDEN WITH CHARACTER, which dis¬ 
cusses the ancient history and methods of 
integrating wooden structures and decorative 


Web Surfer Discount Card 


~ Internet Life 
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Discount Rates on YAHOO! Internet Life. Along with 
saving up to 63% off the cover price, you also 
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Animation 


THE BEST 


With hundreds of sites erected in its 
honor, The Simpsons blazed trails on the 
Web as well as on TV (See “Hall of 
Fame,” right.) So it comes as no surprise 
that Futurama, the new cartoon series 
from Simpsons creator Matt Groening, 
inspired half a dozen fan sites before 
the first episode even aired. The best of 
these, though only by a slim margin, is 
THE FUTURAMA ARCHIVE. A month before 
the show made its debut, the site already 
featured PC wallpaper, a detailed FAQ, 
articles, downloadable versions of the 
commercials, and tons of pictures— 
including one of the character Uter 
from The Simpsons wearing a Futu¬ 
rama T-shirt. 
bart.simplenet.com/futurama 
★★★★ 


Dilbert’s move from 
newspapers to the 
has been relatively < 

But then, this is i 
cubicle monkey’s f 
foray into moti 
Besides his TV co 
mercials, online Dil 
bert ’toons have 
been around for 


of the Everyman wage slave. 
shockrave.macromedia.com/members/ 
toons/dilbert ★★★★ 

umweb1.unitedmedia.com/comics/dilbert/vrml 

★★★★ 


THE REST 


mm 


So cute they’re practically sick¬ 
ening, Cartoon Network’s Pow- 
erpuff Girls are a trio of big- 
eyed, Hello Kitty-looking 



kindergart- 
ners who fight 
crime. Besides serving as 
campaign headquarters for 
Blossom’s presidential 
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cial one. Fortunately, it’s good. Unlike 
most sites erected for an animated series, 
THE PJs doesn’t pretend the show is real. 
Instead, it takes a behind-the-scenes 
approach. Especially good is a section 
showing how the foamation characters 
were made by Will Vinton Studios 
(famous for the California Raisins), with 
photos of the figures and sets being built. 
www.fox.com/pjs ★★★☆ — P.S. 


As the first big cartoon show of the Internet 
Era, The Simpsons produced the blueprint 
for 'toons on the Web. The best jumping-off 
point for exploring virtual Springfield is THE 
SIMPSONS DIRECTORY, which reviews 
many of the more than 400 linked fan sites 
and ranks the top ones. This explosion of cre¬ 
ativity perhaps inspired Comedy Central to 
build an official SOUTH PARK site that’s as 
good as any fan’s: Besides the content 
normally found on the hundreds of unof¬ 
ficial South Par/rsites (images, sound files, 
video clips), it provides storyboards, a Palace 
chat room, and games like Cartman (think 
Pac-Man with Cheesy Poofs). Still, the lega¬ 
cy of The Simpsons on the Web hasn’t been 
all good. Fox has repeatedly come down on 
sites with sound files of Bart and Lisa, even 
extending that practice to the network’s other 
animated hit, King of the Hill. The fan site 
YEAH MAN, ITELLYAWHAT— which show- 
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THE BEST 


Before you start emulating Monet, you 
may want to consult Be Your Own Land¬ 
scape Designer at Virtual Garden’s WEEK- 



With mortgage rates relatively low, new 
home owners can allocate more 
resources to exterior decorating. If you’re 
among them, or just want to enhance 
the view out your window while raising 
property values, visit CLAUDE MONET’S 
GARDEN AT GIVERNY for inspiration. The 
grounds of Giverny, which was home to 
the great Impressionist painter from 
1883 to 1926, have been replanted just 
as they were when he lived there. It is 
history, it is art, and the landscaping is 
glorious—from the splashes of floral 
color in the Clos Normand to the seren¬ 
ity of the Water Garden. For ambitious 
do-it-yourselfers, the site 
even includes a list of 
every flower, tree, 
and shrub that 
Monet planted, 
along with a 
monthly break¬ 
down of the gar¬ 
den’s flowering 
calendar. 
www.giverny.org/ 
gardens/fcm/ 
visitgb.htm 
★★★★ 


Itching to 
play Edward 
Scissorhands? 
Check the Web 
for ideas. 


END PROJECTS: LANDSCAPING. This well- 
illustrated tutorial introduces such key 
concepts as working with “visual building 
blocks” to create a focal point and unity 
before you choose specific plants. You’ll 
also find good greening tips for lawn care 
here, including a lighthearted essay called 
“My Perfect Lawn” that gives hope to the 
weed-challenged. And you’re just a click 
away from the rest of the Virtual Garden 
site, a rich gardening resource where you 
can look up nearly 3,000 species in the 
Time-Life Plant Encyclopedia. 
www.vg.com/vg/features/landscaping.html 
★★★★ 

THE REST 

LAWNW0RLD.COM, a highly informa¬ 
tive text-driven site, is packed with 
good advice. Access a database of 
more than 20,000 pages compiled by 
Ohio State University’s agri¬ 
cultural program, or use the 
Problem Finder to get answers 
to every imaginable lawn-care 
question—from mowing 
height and watering to disease 
and insect control. You can 
also check Lawn Care Infor¬ 
mation by State, which links 
to specific 
regional info 
for many of the 
50 states. Just 
don’t blame us 
if you get grass 
stains on your 
keyboard. 
home.att.net/ 
~dwis497002 
★★★☆ 



This is the dawning of the age of.. .gera¬ 
niums? The zodiac planting guide (yes, it’s 
all in the moon) is at BEnERLAWNS.COM. 
Listen here in RealAudio to the lawn-care 
radio show “Better Lawns & Gardens with 
Tom MacCubbin,” or read MacCubbin’s 
answers to reader e-mail. This sprighdy 
site also offers weekly giveaways and pro¬ 
vides seasonal lawn and gardening tips. 
betterlawns.com ★★★☆ 

North America’s oldest continually pub¬ 
lished periodical, THE OLD FARMER’S 
ALMANAC, has been hanging on nails in 
bams since 1792. It loses no charm on the 
Web, where you can personalize the 
almanac’s impressively accurate five-day 
and long-range weather reports—a boon 
for planting and lawn care. 
almanac.com ★★★☆ — M.M. 


CLASSIC ROCK 


Don’t want to mow? Go with ROCK GAR¬ 
DENS. Produced by Kramer Design, a 
professional landscape firm in Cambridge, 
Massachusetts, this site showcases several 
delightful rock gardens that may inspire great 
ideas for your backyard. Further inspiration 
can be found at the Longwood Graduate Sym¬ 
posium’s STICKS & STONES: BUILDING A 
GARDEN WITH CHARACTER, which dis¬ 
cusses the ancient history and methods of 
integrating wooden structures and decorative 
rocks into the landscape and encourages you 
to “see garden creation as a playful process.” 
Look for playmates at THE NORTH AMERI¬ 
CAN ROCK GARDEN SOCIETY, an interactive 
community for enthusiasts that provides 
advice about which plants grow well among 
rocks, offers a seed exchange, and sells do- 
it-yourself slides and videos. 
www.gsd.harvard.edu/~gsd96efk/ 
rockgard.htm 

www.udel.edu/LongwoodGrad/symp97.htm 

www.nargs.org 


A LINK TOO FAR... 


Is Abbie Hoffman really dead? He may be 
alive and well and living at a Web site titled 
GARDENING AS AN ANARCHIST PLOT. 
Learn here how to build a nonviolent, wind- 
powered gopher repeller. 
www.rain.org/~philfear/garden.html 
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THE BEST 

BICYCLING magazine demonstrates that 
there is much more to the sport than 
Lycra shorts and pedal pushing. Use the 
amazing BikeFinder to select your ideal 
bike from thousands of machines. Skill 
Center articles cover such need-to-know 
basics as fixing flats and safe riding tech¬ 
niques, while the Resource Center con¬ 
nects you to dealers and accessory shops, 
tour operators, events, and mountain bike 
trails. You’ll also find lively message 
boards where you can swap favorite rides 
and repair tips, rate fitness programs, and 
discuss most-loved/hated gear. 
www.bicyclingmagazine.com ★★★★ 

GEARHEAD leans toward mountain biking 
and the enhanced levels of adrenaline 
that accompany high-speed “sweeper” 
turns and straight downhill plunges. If 
you’re similarly inclined, you’ll quickly 
feel part of the community here. Besides 
trading tips on preventing saddle sores 
or debating the merits of bulk malt 
extract, visitors can create their own 
member profile page and submit prod¬ 
uct and trail reviews. Prove yourself a 
“gearhead guru” and you could start 
receiving free stuff to evaluate. 
www.gearhead.com ★★★★ 

THE REST 

To avoid getting lost at HARRIS CYCLERY, 
read First Time Visitor? before you enter. 
This site is huge, with hundreds of excel¬ 
lent articles, coundess resource links, and 
an extensive stock listing of hard-to-find 
bikes and parts. The emphasis is practi¬ 
cal, personal, and—whenever possible— 
do-it-yourself. Take a step-by-step course 
in Planning Your European Bicycle Tour, 



or consult repair articles rated by skill level. 

sheldonbrown.com/harris ★★★■<? 


The Trip Selector at BACKROADS ONLINE 
TRAVELER includes full details on 150 bike, 
mountain bike, and walking tours. 
Browse destinations from Chile to the 
Czech Republic, or focus your search on 
such Special Interests as wine tasting, lux¬ 
ury inns, romance, and camping. 
www.backroads.com ★★★☆ 

EXPERIENCEPLUS! BICYCLING AND WALK¬ 
ING TOUR OUTFITTERS provides color- 
coded route maps linked to full tour 
descriptions for North America, Costa 
Rica, and Southern Europe. Among the 
most tempting: a carb-loaded tour of 
Italy called Pasta Addicts’ Delight. 
www.xplus.com 

At the end of the day, BUTTERFIELD & 
ROBINSON riders aren’t embarrassed to 
perspire on the carpets in the world’s 
finest hotels. From gourmet dining to 


price, these bike tours are entirely luxe 
and include wide-ranging expeditions 
throughout Europe, North and South 
America, and the Far East. 
www.butterfield.com ★★★☆ 

Combine personal growth and charity 
fund-raising with peak fitness, and you’ve 
got the concept for an epic bike trip, a 
once-in-a-lifetime challenge. Beginning 
on New Year’s Day, ODYSSEY 2000 heads 
in a “generally easterly direction” from 
Los Angeles on a 366-day round-the- 
world benefit pledge ride. (Shorter rides 
include the 27-day Canada-to-Mexico 
West Coast International.) Less ambitious 
do-gooders may want to join the 2,000 rid¬ 
ers who will log 2,000 miles of Southern 
hospitality during BIKE SOUTH 2000, a 
monthlong social event on wheels that 
kicks off June 2, 2000. Or you could sign 
on for September’s weeklong CYCLE ORE¬ 
GON tour, during which 2,000 participants 
bike through rural communities in an 
annual expression of neighborly goodwill 
and high spirits. Hot tip from the Cycle 
Oregon site: “Ibuprofen is Viagra for mid¬ 
dle-aged knees.” 

www.odyssey2000.com/02KFull1 .html ★★★☆ 
www.brag.org/bikesouth2000 ★★★☆ 
www.cycleoregon.com ★★★☆ 

The annual 3,250-mile BIG RIDE ACROSS 
AMERICA (June 14 to July 31) raises mil¬ 
lions of dollars for the American Lung 
Association, while CYCLE AMERICA orga¬ 
nizes several big summer tours that ben¬ 
efit General Colin Powell’s America’s 
Promise and other worthy programs. On 
the commercial side, Cycle America offers 
this year’s (in)famous Pedal the Peaks chal¬ 
lenge in Colorado (June 20 to 26), with a 
total elevation gain of almost 24,000 feet. 
Massage therapists are available. 
www.bigride.com ★★★☆ 
www.cycleamerica.com ★★★☆ 

Still yearning for your old Schwinn Sting 
Ray or ’50s Huffy? You’ll find those bikes, 
along with an 1816 German Draissine 
and classic machines of other eras, lov¬ 
ingly photographed and described at THE 
BICYCLE MUSEUM OF AMERICA. 
www.bicyclemuseum.com 

— C.F., L.H. 
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Using an inexpensive, cell phone-size 
global positioning system (GPS) unit, 
hikers, boaters, pilots, and motorists can 
quickly determine their position, course, 
and speed almost anywhere on Earth 
with pinpoint accuracy. As with every 
amazing and revolutionary device, how¬ 
ever, learning the ins and outs of GPS 
hardware can lead you into the disori¬ 
enting realms of 
gearhead jargon. 

Start with the 
basics at GARMIN, 
a leading maker 
of GPS equip¬ 
ment. All About 
GPS explains 
satellite position¬ 
ing technology in 
clear, simple 
terms and gives | 
an excellent 
overview of how 
to choose the 
appropriate unit 
for your needs. 

Adventures in 
GPS recounts 
some of the more 
exotic applica¬ 
tions of this new technology, such as 
tracking snow leopards in Mongolia. 
www.garmin.com ★★★★ 

Any affordable, off-the-shelf GPS unit 
will track your footsteps along the 
Appalachian Trail or lead you back to those 
secret fishing holes. Explore the full poten¬ 
tial of your GPS device at JOE MEHAFFEY 
AND JACK YEAZEL’S GPS INFORMATION. This 
is a no-frills library of detailed articles, 
product comparisons, how-to advice, and 
in-depth reviews of GPS units, accessories, 


maps, and mapping software. Still can’t 
decide? Read Why Would I Want a GPS 
Receiver and What Could I Do With It? 
joe.mehaffey.com ★★★★ 


THE REST 
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Your GPS unit isn’t just a compass on 
steroids. With Terrain Navigator soft¬ 
ware from MAPTECH, you can mark GPS 
coordinates (called waypoints) on 
National Park 
maps or print your 
own cross-country 
ski routes from 
digitized U.S. 
Geological Survey 
topographical 
maps; free demos 
can be downloaded 
on-site. National 
Geographic’s TRAILS 
ILLUSTRATED offers 
both digital and 
multicolored tear¬ 
proof maps. The 
site also provides a 
thorough Topo 
Help section that 
explains how to 
find your way 
using a compass, 
GPS device, and topo maps. TOPO! sells 
TopoIGPS software and complete, seam¬ 
less sets of digital topos—including a good 
National Park series with elevation pro¬ 
files and a searchable fist of campgrounds. 
www.maptech.com ★★★•£ 
www.trailsillustrated.com ★★★☆ 
www.topo.com ★★★☆ 

Plug a GPS unit into a laptop loaded with 
“moving map” software to transform your 
computer into the ultimate backseat dri¬ 
ver, calling out every freeway exit and 


GPS DEALERS 


Don’t buy just any global positioning system; 
look for a model that meets your specific 
needs. The extensive online catalog at 
ADVENTURE GPS PRODUCTS compares dif¬ 
ferent units’ features in plain English, empha¬ 
sizing recreational uses in paddle sports, 
cruising, vacation travel, hiking, and search 
and rescue. At THE GPS STORE, models are 
tagged with activity-related icons to help you 
avoid costly mistakes. NAVTECHGPS.COM 
offers consumer and professional units, 
books, videos, tracking systems, and dry but 
deep technical expertise. Its GPS link list is 
a 12-page, text-only printout. 
www.gps4fun.com 
www.thegpsstore.com 
www.navtechgps.com 

Howard Johnson’s between New York 
and Seattle. Coordinates and routes 
recorded with a global positioning system 
can also be used to customize copyright- 
free maps and aerial photographs down¬ 
loaded from the Web. Look no further 
than MAPS AND REFERENCES, a blockbuster 
index linked to maps of every type and 
description, including U.S. auto race¬ 
tracks, Texas hunting areas, Seattle traf¬ 
fic, and the entire subcontinent of India. 
www.cgrer.uiowa.edu/servers/ 
servers_references.html ★★★☆ 

A collection of GPS coordinates is 
indexed by state, country, and region at 
THE INTERNATIONAL GPS WAYPOINT REGISTRY. 

Find the precise coordinates for every¬ 
thing from meteorite craters and RV parks 
to “Hospitals Along 1-95 in Florida.” 
www.waypoint.org ★★★☆ 

GPS SOFTWARE FROM SUNNINGHILL (GPSS) 

offers free Windows mapping software 
and digital maps for more than 100 
countries. Articles on do-it-yourself 
accessories and innovative mapping 
applications will appeal to the hobbyist. 
www.gpss.co.uk ★★★☆ 

THE GPS RESOURCE LIBRARY hosts valuable 
Usenet FAQs and provides a massive index 
of links to GPS- and map-related sites. 
www.gpsy.com/gpsinfo 

★★★☆ — C.F., L.H. 
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Summer 



THE BEST 


u 


Before you dive into summertime fun 
this year, you’ll want to replace your 
worn-out gear. Scuba and snorkeling 
enthusiasts should 
head directly to 
LEISURE PRO, a 
simple, elegant 
site that makes 
buying a diving 
gauge as easy as 
finding your fins. 

Beginners can 
browse a terrific 
selection of snor¬ 
kels, masks, and 
instructional 
videos, while seri¬ 
ous submergers 
can outfit them¬ 
selves with such 
high-tech tools 
as computerized 
air consoles. De¬ 
tailed descriptions 
and product pho¬ 
tos help in the 
decision-making 
process, and home or dive-: 
delivery is a convenient plus. 
www.leisure-pro.com ★★★★ 



THE REST 
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There’s nothing wrong with floating 
around on an old inner tube, but for wave 
making you can’t beat a full-size boat. 
ONLINE MARINE harbors gear for all your 
boating needs. Ifyou’re itching to be a cap¬ 
tain, visit Pre-Owned Yachts, where own¬ 
ers hawk everything from affordable used 
motorboats to luxury sailboats. Get the old 
tub shipshape with anchor rollers, dock 


boxes, bilge pumps, or even a replacement 
engine—then plot your course with the 
site’s copious selection of maps and charts. 
www.onlinemarine.com ★★★•<?■ 

For summer athletes who want land and 
water gear, MAR¬ 
KET STREET SPORTS 
is the eclectic em¬ 
porium of choice. 
You’ll find more 
than 10,000 prod¬ 
ucts here, orga¬ 
nized by category 
and searchable by 
keyword: swim 
goggles to volley¬ 
ball nets, wake- 
boards to baseball 
bats, Ping-Pong 
paddles to golf 
sandals. Buying a 
new basketball 
for those weekend 
| pickup games? 
| Toss in a bag, 
| some shoes, or 
| even a video to 
| improve your 
hook shot. 
www.marketstmall.com/sportshop ★★★*? 

Maybe you’re not planning to surf shark- 
infested waters, but anyone wanting to buy 
piranha-proof gear should check CARIBE 
first. This site is water-sports central, with 
entire sections devoted to fife vests, gloves, 
board racks, and handles. Specialty items, 
such as braces and back supports, make this 
more than just another place to pick up 
slalom, trick, or combo skis (though you 
can get those, too). 
www.caribecatalog.com ★★★☆ 

Did the dog chew up your Ripstinger, 
Sniper, or Elite Fly Dye? Don’t even 


know what those are? Then you need 
THE WRIGHT LIFE, which sells flying discs 
(formerly known as Frisbees) for that 
trip to the beach or round of Disc Golf. 
Skateboards and inline skates are also 
available here, as are T-shirts and an 
array of outerwear. 
www.wrightlife.com ★★★☆ 

Fishing doesn’t have to be hard work 
with the gadgets at ALL COASTS. Start 
with a worm-catching bait pump, buy 
your way through enhanced hooks and 
reels, and finish off with complex elec¬ 
tronic monitors for your fishing boat. 
The Leisure Wear section also sells 
snazzy slick shades, so you can keep cool 
while you fish. 

.com ★★★☆ 


On windy days when the sun’s hiding, 10- 
AGAIN KITES’ parafoils, wind socks, and 
sport kites can add a splash of color to 
overcast skies. Unlike the sites reviewed 
above, 10-Again doesn’t use a secure 
server, so call the toll-free number for 
purchases. 

www.execulink.com/~tenagain 

— B. VD. 


THE SWIMMER’S CONNECTION is a one- 
stop shop for serious swimwear and 
accessories, including goggles, caps, and 
water-polo gear. 
www.swimmer.com 

SURFWEARHAWAII.COM sports a hip col¬ 
lection of wetsuits, shorts, and surfing acces¬ 
sories for dudes and dudettes. 
www.surfwearhawaii.com 
JANTZEN’s online fitting room, which lets 
you click on “trouble" spots, is a boon for 
any woman who dreads trying on new 
swimsuits. 

www.jantzenswim.com 
BIKINI.COM SURFSH0P doesn't actually 
sell teeny-weenies. But you can buy babe¬ 
watching binoculars here, along with sundry 
sun-'n’-surf accessories. 
www.bikini.com/surfshop 
WWW.SEXYBIKINIS.COM turns you into an 
instant mermaid or muscleman with T-shirts 
that fake bodacious bods. 
www.sexybikinis.com 
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Rumor Mongers 

continued from page 111 

and should be changed, I don’t think a 
studio is going to change it,” says Paul 
Dergarabedian, president of Exhibitor 
Relations Co., a box-office tracking 
firm. “But obviously, ifyou have a prod¬ 
uct, you want to control how it is per¬ 
ceived. What the Net does is allow 
some people, by hook or by crook, to 
subvert that judgment.” 

Ideally, such sites as Ain’t It Cool 
News would remain genuine grassroots 
phenomena—places where fans could 
gush with amateurish charm over the 
movies they love. But many who have 
followed the rise of these sites warn 
that outsiders like Knowles are out¬ 
siders no more, that they have become 
the pawns of Hollywood’s hype ma¬ 
chine. Knowles and other Net movie 
personalities are frequently given pro¬ 
motional souvenirs and sometimes af¬ 
forded time with big-name actors and 
directors. “If you can’t get rid of him, 
you might as well bring him in,” says 
Dergarabedian. “It’s really kind of de¬ 
mocratic, ifyou think about it.” 

“Name a movie premiere that Enter¬ 
tainment Weekly, Premiere, or US hasn’t 
gone to,” Knowles counters when asked 
about his relationship with the studios. 
But the other publications he lists are : 
not known for their independence. In : 
fact, says one industry insider, outsider j 
publications usually follow a pre- j 
dictable trajectory: “For the first few is- : 
sues, there’s some vaguely interesting i 
stuff. Those pieces piss people off. 
Threats are made—about advertising j 
and access. The editors like the lunch- : 
es and the courtship. They like being ; 
important. Within a year, the editors : 
are on TV all the time, talking about j 
Hollywood. And slowly but surely, the : 
stories change—imperceptibly. By the : 
time they get around to writing about j 
a drug-crazed agent, it’s been in the i 
L.A. Times.” 

Though they have become easy tar- i 
gets for some, Knowles, Franklin, and : 
others continue to try to navigate this j 
ethical Sargasso. Invited to a Madison j 
Square Garden world premiere of ; 
Godzilla, Knowles came back raving : 
about the film. Then, seeing it again, j 
he fell asleep. His second review was : 
negative. And while Countdown to ; 


; Armageddon wristwatches, Madison 
; Square Garden marketing events, and 
j trips to L.A. premieres may have 
i swayed Knowles, he remains honest 
; about the handouts, adhering to a pol- 
j icy of strict disclosure. “Do I know that 
j all of the glitz and glamour will affect 
j me?” he wrote in one review. “Yes, that’s 
j why I include it in the review. [TJhose 
; experiences must be brought up when 
: explaining the affect [sic] the film had 
i on the viewer.” 

Will these Web sites be hypnotized 
: by Hollywood? That may not be nec- 
: essary; after all, Knowles once admit- 
i ted, “I really like their movies, even the 
: real cheesy ones.” But there’s a more 
; disturbing form of subversion: the pos- 
i sibility that Hollywood itself may try 
; to corrupt the process by sending false 
j reviews of its own films, posing as the 
I average filmgoer. 

Some studio employees have started 
; bragging about feeding fake reviews to 
: the Net’s gossip sites. And Garth 
■ Franklin of Dark Horizons says that 
: he, for one, has been the victim of such 
i bogus hype. “For I Still Know What You 
; Did Last Summer ,” he recalls, “I was 
: sent four very positive advance reviews. 

: I did a bit of checking, and three turned 
I out to be from studio sources. Only 
one was actually real. In most cases, 
there’s a 95 percent reliability rate. But 
you do get some fakes, usually only the 
very positive or very negative ones.” 

Even Roger Ebert, a strong support¬ 
er of Ain’t It Cool News who went so 
far as to invite Knowles to appear as a 
guest on his show this spring, has ac¬ 
knowledged the possibility of fakery. 
Says Ebert: “I can imagine Web-sawy 
publicists having a strategy session: 
‘Hey, if Harry’s gonna have a spy at a 
sneak preview, let it be our spy! ’ Studios 
have been caught in the past putting up 
‘unofficial’ fan sites for movies; why 
not borrow Knowles’s credibility, such 
as it is, as one more link in the hype 
chain?” (For Ebert’s picks of the Net’s j 
best film sites, including Ain’t It Cool j 
News, see “Rule of Thumb,” page 118.) ; 

Knowles says he tries to weed out all i 
the fakes, whether reviews or rumors, i 
“Before I say that info is real, I get two ; 
sources,” he says. “Sometimes I have j 
the script or have seen the film, and I j 
test the source to see if their knowledge j 
of the film is up to snuff. If I can’t get : 


j verification, then—if the rumor is com- 
; pelling but not damaging—I run it with 
; extreme statements that it is a rumor 
; and is unconfirmed.” Sometimes, the 
: distinctions are not so clear. Last win- 
I ter, a source at Ain’t It Cool News 
: claimed that John Travolta’s name had 
been removed from the credits of The 
Thin Red Line because his scenes had 
been cut at the last minute. Although 
Knowles knew that this was not the 
case, and that Travolta’s contract stip¬ 
ulated that he not be credited, he pub¬ 
licized the rumor anyway, adding a 
disclaimer that it wasn’t true. It led 
some to ask, “Why publicize it at all if 
it’s false?” 

The practice of using the Internet to 
publish rumors, gossip, and fakes has 
become epidemic among movie news- 
groups. Posts listing fake awards nom¬ 
inations or falsely reporting the deaths 
of well-known directors or actors show 
up regularly in such newsgroups as 
rec.arts.movies.current-films. 

And if rumors, however unfounded, 
are outrageous enough, real newspapers 
may take the bait. One story—concern¬ 
ing Harvey Keitel’s departure from the 
late Stanley Kubrick’s upcoming (and ex¬ 
traordinarily secretive) Eyes Wide Shut 
because of a lewd sexual act—spread in¬ 
to the mainstream press, even after the 
author of the original rumor admitted 
that it had been fabricated. News of the 
rumor continues to circulate more than 
a year after its inception. Who starts 
these rumors? Sometimes the culprits 
are overeager fans trying to sabotage the 
competition. Sometimes, they’re dis¬ 
gruntled employees. (Recently, an 
Arnold Schwarzenegger action film was 
trashed at the Corona site after cancel¬ 
ing a New York shoot and releasing its 
New York crew.) 

Off-line, the credibility of a newspa¬ 
per or magazine can be ruined by one or 
two false stories. Online news sources are 
more resilient (a certain unreliability 
quotient is built into the medium). But 
how much is too much, and where is it 
all headed? Franklin believes that some 
of this turbulence and uncertainty is just 
a passing phase of a growing medium. 
“The Net will continue to become more 
important to Hollywood in the way they 
market and promote films. Hopefully, 
it’ll become more stabilized. It’s still 
something of a fad at the moment.” Q 
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NET CRUSADER 
continued from page 101 

knew that those rights were very im¬ 
portant to protect. During law school, I 
became more interested in free-expres- 
sion issues. 

Y-LIFE: Yet you have said thatyour parents 
viewed the ACLU as a four-letter word. 
BEESON: Their politics are almost the 
precise opposite of mine. They’re sort 
of antigovernment with a conservative 
Republican twist. When they tell their 
friends in Texas what I do for a living, 
they say I’m a lawyer. They neglect to 
mention that I work for the ACLU, be¬ 
cause it is sort of a dirty word there. 
Y-LIFE: When were you introduced to 
the Net? 

BEESON: After law school, I did a feder¬ 
al clerkship and came to New York to do 
a ffee-expression fellowship at Human 
Rights Watch, an international moni¬ 
toring group. It was in 1993, and I went 
online and discovered the Internet. I was 
fascinated. I instantly saw the inherent 
ffee-speech questions and engineered a 
project for applying international ffee- 
speech protections to the Internet. There 
was a big G7 meeting—one of the first 
ones in Brussels—about the information 
society, and I organized a campaign to 
promote ffee-expression principles on 
the Internet. Shortly after I did that, the 
ACLU saw the need to have someone 
permanently to work on cyberspace, and 
I applied for the job. 

Y-LIFE: Do you feel vindicated so far by 
the courts’ decisions? As we speak, 
they’ve supported your arguments in the 
landmark cases. 

BEESON: So far, but it isn’t over. It is grat¬ 
ifying that we have been almost unani¬ 
mously successful in having these broad 
censorship laws struck down by the 
courts—and struck down by a wide range 
of judges. The judge who struck down 
the Child Online Protection Act is a 
Reagan-appointed judge. But there will 
be new attempts to control the Net. In 
fact, there was a recent setback: In the 
Fourth Circuit Court of Appeals, there 
was a challenge to a Virginia state law 
which prohibits state employees, in¬ 
cluding university professors and librar¬ 
ians, ff om accessing sexually explicit ma¬ 
terial on the Net. That law was recently 
upheld in a very dangerous First Amend¬ 
ment decision. The government argued 


that the law was really about whether 
employees can access pornography at 
work, and the government won. But 
we’re worried that professors, librarians, 
and social workers who may need to re¬ 
search and communicate this material 
cannot do so. 

Y-LIFE: Will you appeal? 

BEESON: There are a couple of options re¬ 
maining. We may appeal or ask the Fourth 
Circuit to review the decision with a 
three-judge panel. Meanwhile, there will 
be new challenges to speech on the Net. 
Whenever a new communications medi¬ 
um has been invented, governments are 
quick to try to regulate it. It happened with 
radio, it happened with television, and it 
happened with cable TV 
Y-LIFE: Then is it a matter of time before 
they will prevail? Broadcast TV and ra¬ 
dio are regulated and censored. 

BEESON: But the press isn’t censored, 
and we believe that the Internet should 
be entitled to at least the same degree 
of protection. The attempts to censor 
come in many different forms. We are 
going to be seeing proposals to impose 
mandatory filtering at public schools 
and libraries in state legislatures and 
Congress; as I’ve said, we believe they 
are very dangerous. We will continue 
to see other content-based restrictions 
modeled after the CDA. There is an¬ 
ti-spam legislation that is sometimes 
worded so broadly that it would out¬ 
law any and all use of e-mail for com¬ 
mercial purposes, period. 

Y-LIFE: Are you active in issues involving 
privacy? 

BEESON: Yes. We want to affirm the 
Electronic Communications Privacy 
Act, which says that you have a privacy 
right in your e-mail. Last year, we had 
a very good decision in the case involv¬ 
ing a sailor whose e-mail was disclosed 
by AOL. The court ruled that it was al¬ 
most certainly an ECPA violation. All 
these threats are serious. I’ve worked on 
international human rights, and that 
work has given me a very, very strong 
respect for the First Amendment. We 
often think about it abstractly. But look 
at the rest of the world, and the impor¬ 
tance of free speech is proved every sin¬ 
gle day. In every single authoritarian 
country, the very first right to go is the 
right to free speech, and there is a rea¬ 
son for that. Without it, all sorts of oth¬ 
er abuses can flow with impunity. E5 


RULE OF THUMB 

continued from page 120 

BEST B-MOVIE SITE 
The Astounding B Monster should not be 
confused with Oh, the Humanity! Both 
deal mostly with B movies, but the differ¬ 
ence is that this site chooses only those it 
likes. This is an ambitious, good-looking 
site with monthly “issues”; a recent edi¬ 
tion featured the Top 10 Brain Films (No. 
1: The Brain from Planet Arous). There are 
profiles of B-movie actors and directors, 
genre and video reviews, and a collection 
of the best B blurbs (“Shuddery things 
from beyond the stars, here to breed with 
human women!”). Hwww.bmonster.com 

BEST ONLINE FILM JOURNAL 

The stark, restrained typography at 24 
frames per second looks more 1940s than 
1990s and sets the tone for an intelli¬ 
gent collection of reviews, essays, fes¬ 
tival reports, and, unexpectedly, local 
movie listings for about 15 major North 
American cities. No trailers, no Java ex¬ 
plosions, no contests, no trivia: just 
words, well written. 
Hwww.24framespersecond.com 

BEST PLACE TO BUY TICKETS 

Simple. Go to MovieLink, click to find 
your town and the title you’re looking 
for, check out the show times, and click 
to buy tickets by credit card. If you can’t 
find the theater, there’s always Yahoo! 
Maps, which will tell you exactly how to 
get there. Hwww.movielink.com 
Hmaps.yahoo.com/py/maps.py 

SHAMELESS PLUG: MY OWN SITES 

False modesty be blasted! On CompuServe 
(for subscribers) and the Chicago Sun-Times 
site, I have full reviews of virtually every 
new film. Both sites also feature search¬ 
able archives, my biweekly “Movie Answer 
Man” column, news, and biweekly “Great 
Movies” essays. I hang out in my own sec¬ 
tion of the CompuServe Showbiz Forum. 
Streaming audio of recent “Siskel & 
Ebert” reviews is available at the Siskel & 
Ebert site on the Go Network. And of 
course, readers of this magazine can find 
my past columns at www.yil.com. 

H www. csi. com/ebert/default, asp 
Hwww.suntimes.com/ebert 
H www. siskel-ebert. com 
Hwww.yil.com/content/columnists/ 
ebertarch.html H 

www.yil.com 
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DrZafus. com 

www.drzaius.com 
Do you get your news from a damned dirty 
ape? You do now. Dr. Zaius (of Planet of the 
\ Apes fame) has started his own Web site, 
reporting on shocking news stories (“Ca¬ 
nadians: They Walk Among Us”), doing 
1 interviews with such luminaries as the 
Sun (the star is apparently dismayed that 
he is no longer “worshiped as a god”), and 
| writing movie reviews (some films are so 
| 0°°d, “even the complete dearth of intel- 
s ligent apes can be overlooked”). 


Brothers fn; Stomp 

www.geocities.com/WestHollywood/Village/9672 


No, we’re not talking about the Off-Broadway “infec¬ 
tious rhythm” show. These gentlemen are into old- 
school stomping, and they’re not too particular about 
what’s underfoot (as long as it’s not alive). Their site 
features shot after shot of leather boots fero¬ 
ciously stomping CD players, VCRs, comput¬ 
ers, various fruits and vegetables, an 
electric toothbrush, toys, and picnic cool¬ 
ers into varying states of oblivion. They 
are particular, however, about howthey 
stomp, making it very clear that “these 
pages only contain Stomping by Boots. For Bare Feet 
Stomping and Sneakers you’ll find everything you like on 
the Stomping Web-Ring.” Thank goodness that’s cleared up. 


American ThunderbaTI Federation 

www.uprightcitizens.org/ihunderball ' 

Finally there’s a sport with the guts to shake baseball out of its cen-1 
tury-long rut. Thunderball’s smaller field allows for more home runs; i 
three balls are in play at once; and there’s a gun on the field at all times. | 
Batters may take six strikes instead of three (but pitchers are allowed % 
to hit them once without penalty), and defenders can tackle runners as 
they attempt to round the bases. Isn’t it time for a professional sport that 
allows both dogs and cheerleaders to take the field and affect play? 


The Hampster Blast 

www.newgrounds.com/assassin/hamster ' 

You’ve probably seen the cute little - 
dancing rodents of The Hampster Dance [www. ltr 
hamsterdance.com]. If, like the rest of the Web, you’ve had enough 
of their adorable high jinks, hie thyself straightway to the Hampster ^ 
Biast, where you can explode said teeny mammals in a blaze | 
of Shockwave satisfaction. It might seem extreme now, but | 
one day you’ll thank us. 


Alter 
Autopsy: 

Faked or 
Ffetfor? 

www.trudang.com/ 
autopsy/autopsy.html 
If you’re one of the 
multitudes who saw 

Fox’s Alien Autopsy __ 

special and thought, “Wow, The X-Files\s true'.," it’s time for 
a rousing game of Living in Reality! This methodical and 
damning indictment offers a step-by-step walk-through called 
“Autopsy Bleeps and Blunders.” The conclusion: “If this film 


is any guide, then alien corpses and human corpses are 
indeed very different. However, alien corpses and special- 
effects dummies are strikingly similar.” 


Under Carfstructtan 

www.cs.utah.edu/~gk/atwork 
One page dares to ask the forbidden question: “If 
writing a simple Web page is so difficult for me 
that I compare it to doing hard manual labor, am I a 
nitwit?” This site offers helpful translations of the hidden mean¬ 
ing behind the various Under Construction signs you’ve seen 
around the Net. One communicates: “I sincerely believe that I 
am an interesting and creative person. No, really." Another is short¬ 
hand for “Please withstand the stench of my body odor long enough 
to appreciate how utterly incompetent I am at Web design.” 
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Craving strange? Get your daily fix at www.prettystrange.com. 
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The Award-Winning Micron™ Millennia! Now Available with an Intel* 



CONFIGURE EXACTLY WHAT YOU WANT AND ORDER DIRECT AT 

WWW.MICRONPC.COM OR CALL 1-888-807-5806 
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Micron University teaches how 
to get the most from your PC 

Have you ever wanted to... 


Unlimited Internet Access for the Next Year 
500MHz Power for the Next Millennium. 


With a Micron system, the power 
you get isn't just measured in MHz. 


Micron's Millennia desktop product line has a long¬ 
standing tradition of taking home the major awards in 
the PC industry. PC Magazine, PC World, and CNET have 
consistently praised Millennia systems. It's rewarding to 
be recognized for our high-performance technology. But 
the real Micron difference is the tools we provide to help 
you apply that technology. Tools like unlimited EarthLink 


Now Available with 

Intel Pentium III 
Processor at 500MHz. 

NEW! 

MILLENNIA MAX 500 

PROCESSOR 500MHz. SPECIAL 

$ 2,399 

• Intel Pentium III processor 500MHz 

• 512KB internal L2 cache 

• 128MB 100MHz SDRAM 

• New 15GB Ultra ATA hard drive* 

. 17" Micron 700Cx monitor (15.9" display) 

• 6X DVD-ROM drive 

• 3Com USRobotics V.90 WinModem** 

• Diamond Viper 550 TnT 16MB graphics 

• Advent AV009 3-piece speakers 

• Microsoft* Windows* 98 

• Microsoft Office 97 Small Business Edition 

• Free* Office 2000 upgrade 

• 1-Year Free' Training at Micron University 

• 1-Year EarthLink Sprint Internet access 
























"IF YOU'RE LOOKING FOR A COMPUTING EXPERIENCE—NOT JUST 
A COMPUTER-THE MICRON MILLENNIA C400 IS A GREAT CHOICE." 

PC MAGAZINE EDITORS' CHOICE FEB '99 


$ 1,299 


The latest new tool. Micron University, has arrived. Now new Micron” systems come with one-year of free'training at Micron University. Our revolutionary 
online training center features over 150 online classes, seminars and self-paced tutorials on the hottest topics in business and technology today. 

So for only $1299, you'll get a complete Millennia* C400 system powered by the Intel* Celeron™ processor 400MHz, 128KB internal cache, 64MB SDRAM, an 
8.4GB Ultra ATA hard drive*, a 17" Micron 700Cx monitor (15.9" display), a 40X CD-ROM drive”, a 3Com U.S. Robotics 56K WinModem**, nVidia Riva 
128ZX 8MB SGRAM 3D AGP graphics, PCI 64-voice Wavetable sound, Advent AV009 stereo speakers as well as free' online training that could save you 
thousands of dollars. Order your custom-configured Micron system today, and discover for yourself why the critics are raving. 




Think outside the box. 

New Rules. New Tools." 



www.micronpc.com BUY DIRECT 888-807-5806 
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